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a new era of growth:

It’s everywhere!
By Jenny Gabruch



Life is flourishing in Grand Cayman. It’s a time of 

innovation, optimism and forward thinking.

Major projects and developments are taking 

shape that will strengthen and transform the island’s 

economic landscape, paving the way for greater 

opportunity.

In short, seeds are being sown to grow a more 

diverse and prosperous future.

From commercial ventures and infrastructure 

upgrades to luxury residential developments, Grand 

Cayman is embarking on a new era of growth. 
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At the southern tip of Seven Mile 

Beach, plans are in the works to build 

a new five-star hotel on the former 

Pageant Beach site. The $285-million 

development will include 250 hotel 

rooms and 100 two- and three-bedroom 

condominiums, spa, conference facili-

ties, rooftop infinity pool and several 

food and beverage outlets, including a 

rooftop bar and grill.

It’s being developed by Miami-

based Howard Hospitality Group, 

which also completed the renovation 

of the former Treasure Island resort 

that reopened as the Margaritaville 

Beach Resort. The resort brand is 

yet unnamed, but HHG indicated the 

property will feature a major global 

hotel flag.

The company is also renovating a 

three-story property on West Bay Road 

as a new 42-room business hotel, to be 

named Locale.

A 60-unit boutique hotel focusing 

on wellness-minded travelers is 

planned on the site of the old Treehouse 

restaurant, opposite Kirk supermarket in 

George Town. Being developed by NCB 

Group, the five-story hotel will include 

such wellness amenities as yoga and 

meditation classes, in-room fitness 

kits, juice bar and farm-to-table dining. 

The company expects to break ground 

before the end of the year, and is aiming 

to open in 2019.

In the eastern districts, a major de-

velopment is Ironwood’s Arnold Palmer 

golf course and resort. Developer 

Joseph Imparato plans to build a 100-

room clubhouse and lodge, along with 

a luxury hotel and condominiums. The 

project is a partnership between the 

Arnold Palmer group and Imparato’s 

company, City Services Ltd.

Among other tourism 

developments are a proposed 49-room 

eco-lodge in Barkers Beach and St. 

James Point resort, a 200-room hotel 

with additional residential suites in the 

Beach Bay area of Bodden Town.

ResoRt boom
Cayman’s luxury accommodation is 

about to blossom. Several five-star 

resorts are in the wings that will add 

hundreds of rooms to Cayman’s hotel 

inventory, significantly boosting the 

stay-over tourism sector.

It began last year with the open-

ing of Dart Real Estate’s 266-room 

Kimpton Seafire Resort + Spa in West 

Bay, which set a new standard in luxury 

travel. It marked the island’s first new 

resort in a decade, and Kimpton’s first 

resort outside of the U.S. Seafire has 

earned many accolades, recently being 

named Development of the Year by the 

Caribbean Hotel & Resort Investment 

Summit.

Among the criteria for this coveted 

award by the Caribbean’s hotel and 

tourism investment community is eco-

nomic impact. Seafire represented an 

investment of US$309 million during 

development and construction, employ-

ing more than 800 during peak activity. 

The resort now employs more than 360 

people, with 35 percent of staff being 

Caymanian or permanent residency 

holders.

“Thoughtfulness, creativity and 

innovation are inherent to our philoso-

phy of development excellence,” Jackie 

Doak, president of Dart Real Estate, 

said in a media release. “In partner-

ship with Dart Development, we col-

laborate with some of the world’s most 

forward-thinking architects, landscape 

architects and interior designers. Every 

decision was driven by how it would 

enhance the guest experience.”

And that’s just the beginning of 

Dart’s ambitious plan to create a luxury 

“sea-to-sea resort district” stretching 

from the Cayman Islands Yacht Club on 

the North Sound to Seven Mile Beach. 

Preliminary master planning has begun 

for a five-star resort just north of Seafire 

that envisions 225 guest rooms, 80 

residences and 10 villas, expected to be 

a Four Seasons.
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Development, is nearly sold out 

with another 56 units in Phase III in 

prospect. Cayman Crossing Phase III 

is scheduled for completion in late 

2017. Tides, a 24-residence beachfront 

condominium development by NCB 

Group, is nearing completion. All six of 

Baraud Development’s upscale Shore 

Club have been sold.

Waterfront development is 

growing across the island. Leeward 

Quay, made up of 17 modern homes, 

is a new waterfront development in 

North Sound Estates; SOLARA is 

a collection of luxury town houses 

situated in the waterfront community 

of Crystal Harbour near Seven Mile 

Beach; The Residences of Stone Island 

is being developed in the prestigious 

Yacht Club neighborhood; and the first 

of three phases is nearing completion 

for Boggy Sands, a luxury 20-unit 

condominium development just steps 

away from a secluded stretch on Seven 

Mile Beach.

In the tranquil district of North 

Side, developer Joseph Imparato is 

introducing Rum Point Club, a collection 

of 36 beachfront residences, along with 

Kembali Kai, five island-style boating 

homes located near Rum Point Club.

Other developments coming 

onstream include SeaHaven. an 

enclave of 13 island contemporary-

style villas wrapping the coastline of 

tranquil North Sound; and Periwinkle, 

a new development in Grand Harbour 

featuring 86 residences, ranging from 

one to five bedrooms.

Baraud Development will bolster 

supply with Twenty 40, a collection of 

luxury townhomes being developed in 

Governors Harbour. 

Real estate heats up
Cayman’s real estate market is 

booming, with numerous high-end 

residential developments under way 

across the island.

Industry experts describe the 

market outlook as highly promising, as 

demand is outpacing inventory.

“The real estate industry has 

reached a tipping point, whereby a rising 

groundswell of demand is outstripping 

our supply of property,” said Kim Lund, 

broker/owner with RE/MAX Cayman 

Islands. “As further infrastructure im-

provements continue and expand – new 

hotels, new roads, new airport – demand 

will only increase, as Cayman becomes 

a better place to visit and reside.

“We have just entered a market of 

record sales prices supported by an 

undersupply of developed property,” 

he said. “Strong real estate sales are 

having a ripple effect throughout our 

economy. The next five-plus years look 

very promising for development and 

real estate sales.”

Indeed, there is high demand along 

Cayman’s coveted Seven Mile Beach, a 

prime locale where property prices can 

reach as high as US$1,300 per square 

foot. Only one unit remains at The 

WaterColours, and sales are swift for 

the 62 luxury residences at Seafire.

Development in South Sound 

continues unabated. The Sanctuary, 

developed by TerraMare Properties, 

comprises 30 garden villas in a gated 

community. FIN features 36 oceanfront 

units with numerous amenities includ-

ing a glass-bottom pool that cantilevers 

out over the beach.

The 56-unit Vela Phase II, 

being constructed by Davenport 
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The Port Authority is poised for 

expansion as well. The port envisions 

Grand Cayman as a central stopping 

point and regional transport hub. The 

organization is preparing for a future 

that promises to bring much larger ves-

sels, greater foot traffic and more cargo 

into the George Town waterfront.

Roadwork improvements are 

moving ahead, including widening the 

Linford Pierson Highway to four lanes.

The Esterley Tibbetts Highway is 

also expanding to four lanes. When 

complete, the entire length of the high-

way, all the way to Batabano Road in 

West Bay, will be a four-lane dual car-

riage road. The project is being under-

taken by Dart Real Estate in conjunction 

with the National Roads Authority.

Other major developments include 

the opening of a new three-lane 

roundabout and elaborate vehicular 

underpass on the realigned Esterley 

Tibbetts Highway, next to Camana Bay. 

The top of the underpass also serves as 

a pedestrian overpass, linking the Town 

Centre to West Bay Road.

The 450-foot underpass is the first 

of its kind in Cayman, and has been 

designed to support a three-story build-

ing on top of it. Special equipment was 

brought in to construct the underpass, 

which features an advanced lighting 

system to allow drivers’ eyes to adjust 

to the darkness of the passageway 

along with an industrial-strength ven-

tilation system to maximize air flow 

through the underpass.

The new roundabout is also a first, 

as it is the only three-lane traffic circle 

on the islands. It is the largest to date, 

with four exits that will soon increase 

to six.

This latest project brings Dart Real 

Estate’s investment in infrastructure, 

GRowinG economy
Along with Cayman’s economic pil-

lars of financial services and tourism, 

other industries are starting to grow 

on-island, including Health City Cayman 

Islands, a medical tourism venture, and 

Cayman Enterprise City, a mixed-use 

special economic zone.

The vision of Health City as a world-

class medical tourism destination is mov-

ing forward, with construction under way 

on apartments for patients at the East 

End facility which is part of the larger 

development plan of High Rock Landing.

High Rock Landing development 

is building 59 apartments for staff and 

longer-stay patients along with a com-

mercial building that will house banks, 

stores and offices.

“We are growing exponentially,” 

Gene Thompson, director of Health City 

and one of the principals of Health City 

Development and High Rock Landing, 

told the Cayman Compass. “We are 

seeing international patients from across 

the region, from the U.S. and Canada.”

Since its launch in 2011, Cayman 

Enterprise City has attracted some 

180 technology and knowledge-based 

companies from across the globe. Its 

master plan includes construction of a 

permanent campus near George Town.

Ultimately, the CEC campus would 

occupy around 850,000 square feet of 

mixed-use development, to be construct-

ed over 20 years at a cost of $300 million.

infRastRuctuRe 
upGRades
To support this growth, major infra-

structure upgrades are under way in key 

sectors, including a $55-million expan-

sion to Grand Cayman’s Owen Roberts 

International Airport that will almost 

triple its size.
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which includes the highway extension to 

West Bay, to more than US$100 million.

The next milestone for the Esterley 

Tibbetts Highway is for the new north-

bound two-lane carriageway between 

the new Camana Bay Town Centre 

roundabout and the Camana Bay south 

roundabout that connects into the fu-

ture airport connector road. The project 

is expected to be completed by fall.

“Infrastructure is more than an 

economic stimulant, it’s a growth 

strategy for the Cayman Islands as a 

place where people want to live, visit 

and invest,” said Jackie Doak, president 

of Dart Real Estate.

“The road infrastructure in the 

Camana Bay area, the completion of 

the Kimpton Seafire Resort + Spa, the 

near-completion of The Residences at 

Seafire and the planned five-star hotel 

on Seven Mile Beach are a testament 

to Ken Dart’s confidence in the Cayman 

Islands’ economy and the capacity for 

the core industries of financial services 

and tourism to expand,” she said.

•   Boggy Sands

•   Cayman Enterprise City

•    Dart Real Estate hotel district

•   Esterley Tibbetts Highway

•   FIN condominiums

•    Health City expansion 
(residential & commercial)

•    Ironwood golf course and resort

•   Kembali Kai

•    Kimpton Seafire Resort + Spa

Cayman's newest developments

Continued on Page 119
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RBC Group economist Marla Dukharan confirmed Cayman’s 

envious position, telling the audience at the Cayman Economic 

Outlook conference held earlier this year that the Cayman Islands 

has the best managed economy in the Caribbean region.

caMana Bay



118     Cayman In Full Bloom

RuM poinT cluB

SolaRa

iRonwood Town cenTeR



Expansion continues in the 

Town Centre at Camana Bay with the 

construction of another Class A of-

fice building, One Nexus Way. The 

86,000-square-foot, four-story sister 

building to 18 Forum Lane is expected 

to be completed by fall.

Other significant developments in-

clude the expansion of Cricket Square. 

Orchid Development recently broke 

ground on the fifth and latest addition 

to the upmarket office park. The $20 

million, six-story building will encom-

pass nearly 130,000 square feet and is 

expected to be completed in 2018.

Another signpost of Cayman’s 

blossoming economy comes from the 

latest report from the Economics and 

Statistics Office that shows the island 

has experienced five consecutive years 

of economic growth. 

RBC Group economist Marla 

Dukharan confirmed Cayman’s envi-

ous position, telling the audience at the 

Cayman Economic Outlook conference 

held earlier this year that the Cayman 

Islands has the best managed economy 

in the Caribbean region.

She noted the fact that Cayman 

generated growth while at the same 

time having fiscal surpluses is unheard 

of in the region.

“This is the best run economy in the 

entire Caribbean,” she said. “You should 

have a conference and invite all the minis-

ters of finance from around the Caribbean 

and tell them how to run a country be-

cause there is a lot they can learn.” 

Cayman’s Newest Developments 
(Continued From Page 117)

•   Leeward Quay

•   Le Soleil D’or

•   Linford Pierson Highway

•   Locale boutique hotel

•   Margaritaville Resort

•   One Nexus Way 

•    Owen Roberts 
International Airport 

•   Pageant Beach development

•   Periwinkle

•   Rum Point Club

•   SeaHaven

•   SolaRa

•   St. James Point

•   Stone Island

•   The Four Seasons hotel

•   The Sanctuary

•   The Shore Club 

•   The WaterColours

•   TideS

•   Twenty 40

•   Vela

•   West Bay Road underpass
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R
um Point has always boasted 
charm and natural beauty 
in spades, but only now is it 
gaining a landmark residential 
development to rival anything 

on Seven Mile Beach.
Comprising 36 deluxe beachfront 

condominiums, The Residences at Rum 
Point Club will set a new standard for 
this idyllic corner of Grand Cayman – its 
architecture as sleek and contempo-
rary as the yachts gliding across North 
Sound; its amenities on par with leading 
luxury hotels. 

life’s a bReeze
“Getting there is half the fun” the say-
ing goes, and arriving in style is all part 
of The Residences at Rum Point Club 
experience. After touching down at the 
airport, residents and guests will be 
able to hop on a private water taxi at 
George Town Barcadere arranged by The 
Residences’ Marine Concierge. Fifteen 
minutes later, they step into their pristine 
apartment to find all the creature com-
forts of home – right down to a kitchen 
stocked with groceries and wine, should 
they wish. 

Given its prestigious location right 
on the waterfront, it’s no surprise that 

THE RESIDENCES 
AT  

RUM POINT CLUB

“We’re bringing 
the ultimate luxury 

hotel experience to a 
home environment, 
in a property where 
you can earn rental 

income whilst 
you’re off-island.”

Joseph Imparato
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boating is ingrained in the Rum Point 
lifestyle. Dock rental and boat access 
can be easily arranged for residents, as 
well as secure storage for any kind of 
watercraft, whether it is a surfboard or a 
SeaRay. 

In this secluded setting, palm-frond-
ed white sands meet calm, crystalline 
waters and a laid-back community. Still, 
with a public ferry running directly to 
Camana Bay four times daily, it’s easy to 
access all the island’s dining and shop-
ping attractions. There will also be a 
chauffeured Club vehicle available, which 
makes the journey in 45 minutes. 

Globe-trotting or overseas residents 
can rest assured that their property is 
in good hands, wherever in the world 
they may be, thanks to an experienced 
in-house management team. One ma-
jor draw is the rental pool program, 
which allows residents to benefit from 
additional income when off-island. By 
maximizing occupancy year-round, it can 
offer predicted returns of 5-9 percent per 
annum. 

beachfRont home  
meets boutique hotel
Amenities at The Residences look set 
to rival the most exclusive of resorts. In 
how many private residences, for ex-
ample, can one find full-serviced beach 
cabanas, a 24-hour reception concierge, 
and a daily maid and turndown service? 
Not to mention the option of ordering up 
a daily Continental breakfast. 

The fitness center will feature pre-
mium Precor equipment and panoramic 
views, while an on-site spa – a rarity in 
even the most exclusive of Cayman prop-
erties – will offer everything from body 
treatments and facials to manicures. 
Personal training and beachfront yoga 
add to the unrivaled wellness offering.

As for lazier days, The Residences 
at Rum Point Club will boast 500 feet of 
beachfront and a wrap-around infinity-
edge pool complete with semi-sub-
merged tanning area. A chef’s kitchen, 
wine storage and barbecue areas are 
geared towards entertaining in style.

“We’re bringing the ultimate luxury 
hotel experience to a home environment, 
in a property where you can earn rental 
income whilst you’re off-island,” says 

developer Joseph Imparato. He is cer-
tainly an authority on the matter, counting 
Seven Mile’s hugely successful Caribbean 
Club hotel among his previous projects; 
the same exacting standards of quality, 
service and integrity will be brought to 
this new “sister brand” at Rum Point.

style and substance
Comprising one, two or three bedrooms, 
the 36 condominiums will feature state-
of-the-art design by Kariba Architecture & 
Interiors. This extends from the impres-
sive balconies and lofty 10 feet-high ceil-
ings right down to the smallest details, 
including appliances by premium brands 
such as Miele, Electrolux and Wolf. A 
choice of twelve different floor plans 
allows families to select the layout most 
suited to their lifestyle. 

Residents also have peace of mind 
that The Residences is a brand new, 
hurricane-rated construction, built at 
over 12 feet above sea level. 

a unique oppoRtunity
Privacy and gorgeous panoramas are 
what draw people to Rum Point. An 
exclusive yet unspoiled part of the island, 
it presents an attractive alternative to the 
highly developed Seven Mile Corridor. 

The addition of one-bedroom prop-
erties to The Residences also makes this 
opportunity accessible to a wider pool 
of prospective owners. For overseas 
buyers, transactions can be completed 
remotely, and residency advisors are on 
hand for anyone planning to make an 
application. 

This summer, the developers broke 
ground at Rum Point and at the time of 
press were pouring foundations. “There’s 
a whole hive of activity underway at the 
site,” Joseph says. It is expected con-
struction will complete in late 2019. The 
progress can be followed on social me-
dia, including a live 24/7 feed from the 
site, as this one-of-a-kind luxury develop-
ment takes shape. 

@rumpointclubresidences
www.rumpointclubresidences.com   
contact@rumpointclubresidences.com

The Residences aT 
Rum PoinT club
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This exclusive suite of services 
enables residents and guests 
to fully take advantage of the 
Rum Point lifestyle without 
any of the traditional hassle. 
Services to include:  

•  Water Taxis: private chartering 
across North Sound, including 
to and from Camana Bay, 
and Owen Roberts Airport

•  Excursion Booking: scuba 
diving, snorkeling, SUP, 
parasailing, deep sea fishing, 
and tours of Bio Bay, Stingray 
City, and Starfish Point

•  Marine Rentals: power boats, 
sailboats, catamarans, jet 
skis, kayaks, paddle boards, 
surf boards and more

•  Customized docking options, 
dependent on watercraft size

IntroduCIng  
the marIne 
ConCIerge



A
n innovative boutique hotel 
is about to break ground 
in Grand Cayman, usher-
ing in a new generation of 
accommodation.

This stunning waterfront hotel is 
planned on the site of the old Treehouse 
restaurant, located opposite Kirk 
Supermarket in George Town. NCB 
Group plans to break ground before the 
end of the year, and is aiming to open in 
October 2019. As yet unnamed, the com-
pany is in talks with international brands 
and will manage the hotel itself.

“It’s the first hotel in George Town in 
a very long time,” says Matthew Wight, 
Managing Director of NCB. “In our opin-
ion, this will serve as a real catalyst for 
the much talked about revitalization of 
George Town.”

Wight expects it will also spur well-
ness tourism in Cayman, the hotel’s 
overriding theme.

“Wellness travel is the second larg-
est tourism market and it is also a very 
lucrative one, as wellness travelers 
spend 130 percent more than the aver-
age traveler,” says Wight. 

According to the Global Wellness 
Summit: “Wellness tourism is a rapidly 
growing travel niche that is expected to 
hit $680 billion this year.”

Indeed, holistic and wellness hotels 
are the next generation of travel accom-
modation as consumer interest in health, 
fitness lifestyles and well-being contin-
ues to grow.

Among the hotel’s health-conscious 
initiatives are yoga, meditation and mind-
fulness classes, a juice bar, fitness cen-
ter and spa along with such amenities as 
in-room yoga mats and fitness kits. Its 
café and restaurant will focus on nutri-
tious, farm-to-table dining, incorporating 
as much locally sourced food and grown 
produce as possible. To ensure fresh-
ness and sustainability, a farm has been 
established in East End to supply organic 
fruit and vegetables. Even the bar will 
have a green theme, stocking a selection 
of organic wine.

With today’s growing focus on 
healthier, natural foods, guests can also 
take advantage of Cayman’s thriving lo-
cavore scene, such as farmers markets.

A holistic approach is being taken 
to the overall guest experience, from 
in-room organic soaps and essential oils 
to earth-friendly cleaning products and 
green dry cleaning. To reduce environ-
mental impact, bikes and electric car 
rentals will be available.

holistic appRoach  
and sustainable desiGn
Catering to a mix of business and leisure 
travelers, NCB is not only taking a holis-
tic approach to the guest experience, but 
to the development as well.

As with its other projects, NCB is 
committed to sustainability, from the 
architectural design and green build-
ing materials to the hotel’s day-to-day 
operations.

“For us, the operational side of 
the hotel is so important,” says Wight. 
“Reducing operating costs and focusing 
on energy efficiency will increase the 
success of the project. We want to get 
as close as we can to a net-zero effect 
of this hotel. We’ve taken a holistic ap-
proach to every aspect of the hotel.”

NCB commissioned environmental 
studies, and conducted comprehensive 
bioclimatic and sun path analysis. This 
helped determine where to position the 
building to reduce the sun’s impact and 
cut energy costs as well as achieving 
optimum cross ventilation. 

Green spaces and native landscap-
ing will provide shade on-site. Outdoor 
living “green” walls – known as vertical 
gardens – provide privacy, and a rooftop 
garden and greenery will enhance the 
natural surroundings, promoting well-
ness and relaxation.

Generating electricity through so-
lar panels and cooling with geothermal 
technology will make the building energy 
efficient, significantly reducing consump-
tion and cost. Wastewater recycling 
further reduces environmental impact.

“We’re committed to Cayman’s 
future,” says Wight. “We want to reduce 
our footprint and we think wellness and 
sustainability complement each other – 
there is a strong synergy between the 
two.”

That commitment goes beyond the 
environment to address human sustain-
ability. This focuses on the health and 

BOUTIQUE HOTEL
embraces wellness and human sustainability

Resort to Cater to the Wellness-Minded and Business Traveler
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well-being of people, taking in such 
factors as the quality of air, light, food, 
water, comfort, fitness and mind. 

“We value the human element, and 
that’s why we put a premium on sustain-
ability,” says Wight. “We have broadened 
our scope to integrate green technology 
with human and economic well-being to 
preserve and improve quality of life for 
current and future generations.”

investment oppoRtunity
Wight says the hotel is a prime invest-
ment opportunity, with the condo-style 
units sold individually. Owners get two 
weeks’ stay each year, and share the prof-
its from renting the suites to hotel guests.

“It’s income-producing, so you get a 
great return,” says Wight. 

The suites are more spacious than 
standard hotel rooms, with each featur-
ing a comfortable living area and kitchen. 
The rooms vary from 1 to 3 bedrooms, 
with several executive suites and pent-
houses with private rooftop swimming 
pools available.

A swimming pool with a swim-up bar, 
watersports activities, conference rooms 
and other facilities for business visitors 
are among the many amenities. Its tran-
quil location beside the Caribbean Sea, 
combined with the building’s soft, muted 
tones and natural materials used, add to 

the guest experience. Along with spec-
tacular sunsets, visitors can enjoy the 
natural surroundings of rugged ironshore 
coastline and a beautiful sandy cove.

new diRection
Hotel development is a new direction 
for NCB, which has typically focused 
on commercial properties and luxury 
homes, condos and townhouses, such 
as TIDES and SOLARA. Planning permis-
sion for the boutique hotel was approved 
earlier this year.

“It validates our complete diversifi-
cation and investment in real estate in 
Cayman,” says Wight. 

He says the response from various 
sectors has been positive, noting many 
welcome the boost to Cayman’s hotel 
inventory. “The Department of Tourism, 
the Department of Environment and the 
government have all been extremely sup-
portive of the project.” 

Wight is passionate about the well-
ness concept, and what the boutique 
hotel will add to the island.

“We wanted a project that was truly 
for Cayman’s benefit,” he says. “It pro-
vides revenue for government, jobs for 
Caymanians and an on-island experience 
for tourists. By having a wellness focus, 
it’s opening another segment of tourism. 
We’re very excited about it.” 

sales Information
phone: 345.946.9622

email: info@ncbgroup.ky
website: www.ncbgroup.ky

–  One, two, and three-
bedroom options

–  Executive and penthouse 
suites with private pool

–  Wellness-themed 
amenities and activities

– Watersports activities

– Fresh juice bar

– Farm-to-table dining

–  Organic wines and 
craft cocktails

– Native plants and landscaping

– Spa facilities

– Yoga and meditation classes

–  In-room yoga mats and 
fitness equipment

–  Swimming pool with 
swim-up bar

– Conference facilities

– Electric vehicle rentals

– Complimentary bicycles 

– Energy efficient technologies

–  Environmental and 
human sustainability

at-a-glanCe

Catering to a mix of 
business and leisure 

travelers, NCB is taking a 
holistic approach not only 

to the guest experience, 
but to the overall 

development as well.
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C
ayman Enterprise City (CEC) 
is the Cayman Islands’ award-
winning Special Economic 
Zone and is the ideal hub for 
globally-focused businesses 

seeking access to Cayman’s tax-neutral 
environment. Businesses established 
within CEC have the benefit of no local 
corporate, income, sales, capital gains, 
or payroll tax. 

Over 200 companies of all sizes from 
across the globe are already operat-
ing from within CEC and benefit-
ing from its outstanding platform 
for growth. They enjoy generous 
Cayman Islands Government con-
cessions, which are designed to 
enable the time-efficient and cost-
effective set up and on-going opera-
tion of a physical presence in the 
Islands. Businesses can be fully set 
up and operational with a staffed 
office within CEC in as little as 4-6 
weeks; this includes the administra-
tive processing of work/residency 
visas for any expatriate staff that 
the business may require within 5 
working days.

The CEC Special Economic 
Zone consists of 5 business parks; 
Cayman Internet Park, Cayman Media 
Park, Cayman Commodities & Derivatives 
Park, Cayman Science & Technology 
Park and Cayman Maritime & Aviation 
Services Park. There are many activities 
that businesses can undertake from the 
zone including activities of a head office, 
a back office/administrative support unit, 
IP ownership and international licencing, 
research and development.

settinG up a physical 
business pResence in 
cayman can maximise 
youR pRofitability
In some parts of the world businesses 
pay as much as 30% corporate tax, but 
because of Cayman’s tax neutral envi-
ronment, a business can take a greater 
portion of its revenue to the bottom line. 
This allows a business to have access to 
a larger portion of its revenue for distri-
bution to shareholders or for reinvest-
ment into the business, including into 
research and development, talent recruit-
ment and/or development, etc. All of this 
means your business can reach its maxi-
mum potential faster.

And if your goal is to build your 

business for a profitable exit, 
remember that there is no capi-
tal gains tax in Cayman, which 
could make an enormous differ-
ence in how much the exiting sharehold-
ers take home at the end of the day!

easy access to  
lucRative new maRkets
With so much uncertainty in the world, 
it’s comforting to know that in CEC, your 
business is part of a thriving tech com-
munity in a jurisdiction that provides 
stability, security and all of the right in-
gredients to help your business prosper. 
Expanding into profitable new markets is 
one of the quickest ways to grow a busi-
ness and CEC is ideally situated to help 
you to do that. Located at the gateway 
to North and Latin America and with 
direct flights to London multiple times 
per week, it is now easier than ever to 
tap into lucrative new markets and enjoy 
super-charged growth. 

ability to attRact  
and Retain talent
Clients tell us that because Cayman is a 
tropical island it makes it easy to attract 
talent, and the ease of getting work visas 

in 5 days has helped springboard their 
businesses. Retention of employees 
here also seems high, as staff love the 
lifestyle, seem happier and more produc-
tive. With no commute, no winter and 
no income tax, what’s not to like? And, 
tucked away from the prying eyes of big 
city recruiters, your team can be retained 
and nurtured here. 

There’s never been a better time to 
think about growing your business in-
ternationally and there’s no better place 
than Cayman Enterprise City to help you 
do that. We’d love to talk with you to see 
how we can help. 

CAYMAN ENTERPRISE CITY
Businesses thrive in Cayman’s special economic Zone

Contact us now on 345.945.3722 
email us at  

info@CaymanenterpriseCity.com 
www.CaymanenterpriseCity.com



Designing and Building Cayman Style Since 1979  |  www.johndoak.com

The buildings and places we create at John Doak Architecture are “at home” in the 
tropics and appropriate for the Caribbean. We are not obsessively green but we 

do understand how to design buildings that are entirely suitable, energy efficient, 
healthy and sustainable in the tropical environment of the Cayman Islands. 

For an informed view of developments in the Cayman Islands contact :  
doak@johndoak.com or call 345 946 3625



CAYMAN NATIONAL CORPORATION
Investing in the Future

igh Rock Landing, a 100+ acre community located in 
beautiful East End, is home to Health City Cayman Islands. 

As Health City Cayman Islands continues to grow and expand, 
the development of High Rock Landing is in full bloom. Current 
development under way includes a 20,000sf commercial building 
and a 59-unit residential apartment complex. Commercial leasing 
opportunities available for retail and office tenants, including 
small business suites. Residential rentals available.

As High Rock Landing and  
Health City Cayman Islands continue 
to grow, the future development will 
include expanded medical facilities 
and services, residential housing, 

retail services, commercial office space, 
retirement community and much more. 
As good stewards of the environment, 
the High Rock Landing community is 

committed to sustainability.  
High Rock Landing is nestled 

within natural vegetation and all 
developments are designed to take 

advantage of the native flora.  

H

Contact Andria Souza
andria@healthcitydev.com 
www.highrocklanding.com

1-345-325-6515

PArrot ridge
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high roCk lAnding develoPment



A
s the Islands experience a 
new era of growth and de-
velopment, Cayman’s “local” 
financial group is growing 
alongside it. 

Cayman National Corporation has 
been part of the fabric of the community 
for 43 years – the only major financial 
group headquartered in the Cayman 
Islands.

“Our success is closely tied to the 
general fortunes of our three islands,” 
says Stuart Dack, President and Chief 
Executive Officer of CNC. “With the level 
of development and investment we’re 
now seeing, our corporation is enjoying 
a period of strong performance, which 
benefits all of our stakeholders.”

Cayman National is publicly owned 
with its shares quoted and traded in the 
Cayman Islands, meaning its sharehold-
ers, together with its customers, clients 
and staff, are key stakeholders. The 
majority of its 1,600 shareholders are 
Caymanian, as is the significant majority 
of its 300 employees.

With its roots firmly grounded in the 
community, CNC has been a valuable 
partner in Cayman’s continuing develop-
ment and innovation. 

“Over the last 43 years, we’ve seen 
both the steady development of the 
Islands alongside our growth and devel-
opment,” says Dack. “Together, we’ve 
shared various ups and downs, includ-
ing challenges such as the aftermath of 
Hurricane Ivan and the world economic 
crisis in 2008. One thing this has shown 
is our Group’s resilience to such events.”

balance and 
sustainability
With Cayman experiencing a period of 
unprecedented growth and development 
– from infrastructure upgrades to 
tourism developments – it has meant 
ongoing diversification and greater 
opportunities in the Islands.

“What we’ve seen in recent 
times has been an important focus on 
infrastructure, with vital improvements 
in terms of roads and technology,” says 
Dack, noting the upgrade of the Owen 
Roberts International Airport will be a 
key factor in the success of many of the 
new developments in Cayman.

Maintaining Cayman’s unique heri-
tage and identity is a cornerstone to suc-
cess as well.

“Like all of those with interests with-
in the Islands, we want to see planned 
and sustained growth for the benefit 
of all,” says Dack. “We all recognize 
that growth and development comes at 
some price, so there needs to be a bal-
ance between the economic, social and 
environmental aspects.”

Cayman’s natural environment is the 
foundation for its tourism industry and 
the general well-being of the Islands. 
The country enjoys political and eco-
nomic stability and a safe, family friendly 
environment, elements that not only at-
tract visitors and investors, but make the 
Islands a desirable place to live.

“The environment is of particular im-
portance because preserving the natural 
heritage of the Islands requires long-
term care and attention,” says Dack. “A 
large part of the value to the Islands is 
our environmental heritage. We need to 
focus on long-term sustainable develop-
ment, not just short-term gains.”

GivinG back
Cayman National’s close links to the 
community also means supporting local 
initiatives, non-profit and charitable orga-
nizations. Along with financial support, 
Cayman National staff members volun-
teer countless hours to improve the lives 
of others, whether it’s volunteering for 
Earth Day cleanups or singing carols for 
residents at The Pines Retirement Home 
during Christmas season.

The corporation sponsors fundrais-
ing events and makes significant finan-
cial contributions to numerous organiza-
tions that assist Cayman’s elderly and 
youth, as well as supporting education, 
sports and culture on-island.

 “We are invested in these islands,” 
says Dack. 

CAYMAN NATIONAL CORPORATION
Investing in the Future

345.949.4655
caymannational.com
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“With the level of 
development and 
investment we’re 
now seeing, our 
corporation is 
enjoying a period of 
strong performance, 
which benefits all of 
our stakeholders.”

Stuart Dack,  
President and  
Chief Executive Officer,  
Cayman National 
Corporation

chRiSTy whiTTakeR of cayMan naTional 
pReSenTS daRa floweRS BuRke and 
fRank floweRS wiTh a check in SuppoRT 
OF THE ANNuAL FLOWERS SEA SWIM.TaShaRa lewiS of cayMan naTional 

wiTh awaRd-winninG paRTicipanTS 
in The annual lionS cluB of cayMan 
BRAC CORPORATE CuP ROAD RELAYS.
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Creating exceptional spaces that are as distinct 
as our clients
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A luxury wAterfront communit y  

from the AwArd -winning developers of the wAtercolours

introducing A new concept in wAterfront living



A  n e w  K i n d  o f  

w At e r f r o n t  l i f e s t y l e

Boating or beach lifestyle? Gated 
community or private retreat? 

Buying a home in Cayman often 
involves these key quandaries. With The 
Residences of Stone Island, however, 
there is no need to choose as this new 
waterfront development effortlessly 
fuses the best of both worlds. 

The award-winning developers of 
The Watercolors have brought their 
expertise to the prestigious Yacht Club 
neighborhood, also home to the exclusive 
communities of Salt Creek and Vista 
del Mar. Situated on a serene private 
peninsula, Stone Island captures Cayman’s 
boating lifestyle while also being easily 
accessible to Seven Mile Beach – the 
two are directly linked by a pedestrian 
pathway. Lush landscaping meets warm 
community values and discreet 24-hour 
security, creating an environment that is 
both safe and secluded. 

“We’ve taken all the experience 
from our previous beach developments 
and applied these to Stone Island,” 
explains Developer Fraser Wellon. “Our 
vision was to set a new benchmark in 
luxury community waterfront living.” As 
anyone visiting the three newly opened 
model homes at Stone Island can attest, 
they have certainly achieved this feat. 

Luxury design  
with a difference
Each of Stone Island’s 44 luxury 
residences offers approximately 4500 
square feet of open-concept living 
space across three floors. The spacious 
residences offer three bedrooms, 
vaulted master bedroom ceilings and a 
floating glass-railing feature stairway, 
which are among the many spectacular 
design elements.

There is ample space to relax 
outside with private plunge pools, a 
covered terrace and several balconies, 
along with convenient double garages 
and panoramic waterway views. 

Architecturally, the residences 
have been constructed to the highest 
specifications and safety standards, 
incorporating environmentally-
friendly and innovative design at every 
opportunity as part of this $120+ 
million development.

The three model homes 
currently on view illustrate a core 
part of the Stone Island philosophy: 
individualization. “This is the first time 
in the region where full-scale homes 
have been constructed as models, 
enabling customers to walk, touch and 
breathe their space before purchasing. 

It was a priority for us to provide this 
critical tool for our customers,” Fraser 
states. 

Interiors of the model homes have 
been fitted with exceptional furnishings 
and fittings by International Design 
Group (IDG), who will also be designing 
the common spaces of the Stone 
Island community. Each model home is 
individually and distinctly styled, as well 
as offering an array of customizable 
upgrades such as the addition of an 
elevator or private built-in barbecue 
area. “This is not a cookie cutter 
development,” Fraser says, “we strive 
to differentiate the residences so that 
every owner has unique options that 
are tailored to their tastes and desires.”

a sought-after setting
In the tranquil, oasis-like grounds of 
The Residences of Stone Island it could 
be easy to forget the outside world 
exists at all. Entering through the hand 
carved stone gateway, a large water 
feature immediately suggests you are 
entering somewhere special, and the 
driveway winds its way on between the 
trees. 

Extensive landscaping, with an 
abundance of lush foliage, ensures 



RendeRings aRe aRtist’s concept

amenity coLLection:

• Discreet 24-hour security

•  Expansive mosaic-tile  
infinity edge pool

• Tennis court

• Boardwalk

• Docking facilities

• Lush landscaping

• Barbecue pavilions

•  State-of-the-art  
fitness studio

• Private screening room

•  Waterside owner’s 
conservatory

• Children’s center

•  Chef’s kitchen and  
owner’s wine storage



plenty of secluded pockets exist 
around the community. As Fraser 
says, “We’ve put a lot of planning and 
thought into privacy. There are varying 
elevations and vistas, giving a beautiful 
overall aesthetic.” Gated and fully 
maintained, it truly is a sanctuary.

Yet, only a mile away are the 
icing-sugar sands of Seven Mile and all 
the attractions that go with it. Thanks 
to the pedestrian trail accessible from 
Yacht Club, the world-famous beach 
will be a mere stroll away for Stone 
Island residents. This footpath will 
lead directly to the most luxurious and 
desirable stretch of Seven Mile, in fact; 
the emerging luxury resort district 
crowned by the Kimpton Seafire Resort 
& Spa and soon to be joined by a five-
star resort. 

Camana Bay is also extremely close 

by, offering some of the island’s finest 
shopping, dining and entertainment.  

extraordinary amenities
At the heart of the Stone Island 
community is a dedicated amenity 
house – a hub for socializing, working 
out or simply relaxing. It boasts a 
screening room, owner’s conservatory, 
state-of-the-art gym, children’s soft play 
area, chef’s kitchen and wine storage. 
Outside, meanwhile, residents can 
perfect their serve on communal tennis 
court, dine al fresco at the barbecue 
pavilions and bask in an expansive 
infinity-edge swimming pool.

idyLLic waterfront Living
A dock and boardwalk encircles the 
entire peninsula, meaning residents 
can enjoy leisurely walks beside the 

water. Mooring spaces are available, 
while just across the water are all the 
amenities of The Cayman Island Yacht 
Club, including a full-service marina and 
elegant restaurants. 

With a broad range of appeal, 
Stone Island’s idyllic spaces are 
designed for enjoying leisure time 
with loved ones. There is the peace 
of mind that comes with discreet 
24-hour security, and expert 
maintenance of all communal areas 
for effortless living.

Whether you are lazing in the 
pool, sauntering along the boardwalk 
at sunset or hopping onto a boat for 
a trip to Rum Point, the water, above 
all, is a ubiquitous and defining part of 
life on Stone Island. Welcome home to 
Stone Island

w w w . s t o n e i s L a n d c a y m a n . c o m
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The developers of The WaterColours are thrilled to expand vibrant 
waterfront living to the Yacht Club area. Stone Island is a gated 
waterfront community comprised of 44 luxury residences, each 
with approximately 4500 square feet of living space. No detail to 
be missed, with exclusive feature options such as elevator, plunge 
pool, built-in outdoor BBQ, double car garage, vaulted master 
bedroom ceilings, waterway views, and open concept living 
spaces. All complete with exceptional fixtures and finishes. 

outdoor amenities: amenity building:
• Discreet 24-hour security
•  Expansive mosaic-tile infinity 

edge pool & cabana
•  Tennis court
•  Boardwalk
•  Docking facilities
•  Lush landscaping
•  Barbecue pavilions

•  State-of-the-art  
fitness studio

•  Private screening room
•   Waterside owner’s conservatory
•  Children’s center
•  Chef’s kitchen 
• Owner’s wine storage

ReMaxStoneIslandAd_0717.indd   2 8/3/17   3:07 PM





I
t is only the beginning of an exciting 
new chapter in the Cayman Islands’ 
tourism industry, thanks in large part 
to a number of compelling destination 
enhancements aimed at maximising the 

guest experience from arrival to departure. 
While the many sun, sand, and sea 

attributes of our three-island oasis are 
the drivers of repeat leisure visitation and 
respected accolades, it is our invaluable 
partners that continue to make the 
Cayman Islands one of the most sought-
after luxury vacation destinations in the 
Caribbean.

For the first time in over a decade, 
the destination has welcomed a major 
hotel to the award-winning Seven 
Mile Beach corridor; has reached the 
milestone accomplishment of having 
over 6,000 rooms; opened an immersive 
new natural attraction in Grand Cayman; 
established a luxury wellness destination 
in Cayman Brac; and welcomed guests 
to the destination at the highest numbers 
ever in both air and cruise arrivals. Not 
to mention, the Cayman Islands has 
earned top-tier honours and recognition 
in both international trade and consumer 
publications year after year.

These undisputable destination 
achievements are possible only through 
the unwavering commitment of the 
tourism industry partners across all three 
islands to be the best, provide the best, 
and most importantly, deliver unmatched 
Caymankind generosity. While these 
singular qualities are what set us apart 
for our visitors, it is also imperative to 

the country that tourism continues to 
provide positive economic impact to 
our citizens. From supreme hospitality 
to bespoke culinary experiences to 
unforgettable watersports, our diverse 
tourism industry continues to deliver on 
the excellence expected of a modern 
Cayman Islands vacation. 

For those situated outside of our 
shores, it is essential that we continue to 
provide a sound infrastructure that at-
tracts both the leisure guest and caters 
to the savvy travel expectations of our 
important business clientele. 

As a destination with established 
and well-respected financial services 
and world-class meeting spaces, we 
are renowned as a location for top 
producing meetings and incentive 
planners looking to impress their 
diverse clients, staff and VIPs. 

Extending beyond the boardroom, 
the Cayman Islands also boasts a 
kaleidoscope of memorable experiences 
to satisfy the needs of today’s “Bleisure” 
traveller. Situated at the crossroads of 
business and leisure, these travellers 
seek meeting locations that are well-
appointed to accommodate an extended 
personal stay, often with family or 
friends, to experience everything from 
the natural beauty of the islands to its 
thriving food and wine scene.

It is also integral to our success to 
see developments and improvements 
in infrastructure projects such as the 
redevelopment of Owen Roberts 
International Airport (ORIA). Anticipated 

to deliver a welcoming space that will 
process millions of passengers annually 
in a state-of-the-art facility, ORIA will 
provide a modernised and luxurious 
experience for visitors and residents alike. 

In order for us to continue seeing 
growth in tourism, it is important to have 
the human capital to provide customer-
focused service for which we are 
best known. The School of Hospitality 
Studies, facilitated by University College 
of the Cayman Islands and the Ministry 
of Tourism, continues to welcome and 
support young persons into the dynamic 
field of tourism. Undoubtedly, these 
students are the future faces of the 
Caymankind experience.  

The Cayman Islands Department 
of Tourism continues to support and 
work with tourism partners to evolve our 
country’s tourism offerings to meet the 
unique needs of today’s global discerning 
traveller. Whether focused on wellness-
minded guests, sophisticated epicures 
or curious experience seekers, we are 
laying the groundwork to become not 
only a favoured warm-weather escape, 
but a sought-after lifestyle Caribbean 
destination that can’t be matched. 

THE CAYMAN ISLANDS 
Bringing Barefoot luxury to unprecedented new heights

department of tourism
345.949.0623

www.CaymanIslands.ky
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W
hen it comes to design, 
communication is key.

It’s the guiding 
force behind Frederick 
+ McRae Ltd., one of 

Cayman’s leading interior design and 
architectural firms.

“We pride ourselves on captur-
ing the vision of our clients,” says Lori 
McRae, interior designer and principal 
with architect and principal Lyle Rodney 
Frederick. “It’s not about the latest 
trends. It’s about translating and inter-
preting their requirements to represent 
their unique identity.”

That philosophy has been the cor-
nerstone of success for the firm, which 
has enjoyed steady growth since the duo 
struck out on their own six years ago.

“It’s always been my professional 
goal to have my own company – and I 
always envisioned it with an architect,” 
says McRae. “We haven’t looked back. 
It’s been a good move for both of us.”

Indeed, since launching in 2011 the 
company quickly garnered new clientele 
while strengthening relationships with 
the loyal clients that followed them. They 
have since added several employees, 
and expect to grow the team again to 
keep up with demand.

coRpoRate niche
Corporate office and retail design is the 
company’s niche market, with major 
clients in Camana Bay, Cricket Square 

and George Town. Architecturally, it is 
involved in numerous residential homes 
in addition to commercial feasibilities in 
central George Town.

A contemporary style with clean 
lines is a hallmark of the firm’s design 
work, with an emphasis on creating well-
designed and distinct environments that 
help their clients function and flourish.

“We think our design approach is 
fresh and inspiring,” says Frederick. “Our 
goal is to respond swiftly and thoroughly. 
We take a step-by-step approach to 
inform our clients of the processes and 
possibilities.”

Wheaton Precious Metals is a prime 
example. Frederick + McRae completed 
the design, construction documentation 
and relocation of the precious metals 
streaming company’s new premises in 
Camana Bay. The interior: a crisp, neu-
tral, contemporary space that is accent-
ed with hints of color and highlighted 
with striking illustrations of the global 
company’s mines.

Other distinct design projects 
include Petit Paris, a French-style 
bakery in Camana Bay; Collas Crill, an 
offshore law firm in Cricket Square; 
PricewaterhouseCoopers, a professional 
services firm in Camana Bay; and 
Conyers Dill & Pearman, an offshore law 
firm in Cricket Square.

The team has also been renovat-
ing and rejuvenating interiors in several 
existing office buildings in downtown 

George Town and is working on new 
residential builds in Rum Point.

Along with client collaboration and 
communication, a point of pride for 
Frederick + McRae is adhering to budget. 

“We put in an incredible amount 
of time and effort into managing our 
clients' budget and schedule expecta-
tions,” says McRae. “In addition to 
design, that's one of the core strengths 
of our business.” 

FREDERICK + MCRAE LTD. 
designing with distinction

lyle Frederick: 345.926.3601
lori mcrae: 345.926.8049

email: info@frederickmcrae.com
web: www.frederickmcrae.com

“We pride ourselves on 
capturing the vision of our 
clients. It’s not about the latest 
trends. It’s about translating 
and interpreting their 
requirements to represent 
their unique identity.”

Lori McRae, Interior Designer,  
Company Principal, Frederick + McRae

vivcouRT

RuM poinT hoMe

wheaTon pReciouS MeTalS pRicewaTeRhouSecoopeRS

Cayman In Full Bloom     133



N
othing beats a good night’s 
sleep.

That’s why hotels invest 
a lot in making sure their beds 
are as restful as possible. 

After all, they’re in the business of sleep.
“The mattress is quite literally the 

foundation of a good night’s sleep,” says 
Renée Whorms, General 
Manager of Tomlinson 
Furniture Ltd. & The Mattress 
Gallery. “And in the hospital-
ity industry, a guest’s sleep 
experience is paramount.” 

A wholesaler and dis-
tributor, Tomlinson Furniture 
Ltd. & The Mattress Gallery 
has been supplying quality 
mattresses to Cayman’s boutique hotels, 
villas and resorts for many years. 

Survey after survey shows that guests 
cite a comfortable bed as one of the most 
important features of a hotel stay, with 
some even attempting to recreate that 
luxurious sleep experience at home.

Other industries know the value of 
a good sleep experience to their clients 
as well. Tomlinson Furniture Ltd. & The 
Mattress Gallery has worked with con-
tractors, developers, real estate agents, 
interior designers and property managers 
to outfit numerous residential and com-
mercial projects across the island. 

The company has worked on such 
residential projects as San Sebastian, Vela, 
The DeckHouses at The Ritz-Carlton, Villas 
of the Galleon and Dunsmore Estates to 
create welcoming sleep sanctuaries.

It has also supplied beds to medical 
ventures, including Health City Cayman 
Islands.

Renée notes sleep is vital to health, 
playing a key role in physical and emotional 
well-being. Studies show a link a between 
lack of sleep and health issues, such as 
heart disease, stress and weight gain.

“We spend nearly one-third of our 
lives sleeping, so it makes good sense 
to invest in a bed that provides the com-
fort, support and deep sleep you need to 
feel rested and well,” she says.

Tomlinson Furniture Ltd. & The 
Mattress Gallery is the exclusive repre-
sentative in Cayman for Serta, Simmons, 
Sealy, Tempur and Beautyrest, all top-
rated mattress brands that offer a wide 
range of options catering to individual 
needs and comfort levels to promote a 
restful, rejuvenating sleep.

custom fuRnituRe
Tomlinson is also the exclusive retailer of 
Palliser Furniture, a leading brand special-
izing in custom sofas, sectionals, chairs 
and home theatres. Unlike other furniture 
brands, Palliser is not mass-produced but 
instead is totally bespoke, catering to a 
customer’s individual preferences. 

The company’s ability to provide 
seating for any style or color prefer-
ence, as well as any space layout, makes 
them a desirable option. Tomlinson’s 
showroom has a variety of Palliser items 
on-site, created specifically for them, to 
give customers an idea of the brand’s 
quality and fabric and leather selection.

Tomlinson offers a complete pack-
age for delivery and set-up and has the 
expertise to guide clients in choosing 
the right fit for their projects.

“It’s important that we work together 
to ensure the best outcome for our clients,” 
says Renée. “That’s our business, and 
with more than 40 years in this industry, 
we feel you’re in good hands.” 

TOMLINSON FURNITURE LTD.  
& THE MATTRESS GALLERY

Catering to a good night’s sleep

As Cayman’s resort and luxury residential market continues to boom,  
Tomlinson Furniture Ltd. & The Mattress Gallery is leading the way in outfitting  

developments with a range of high-quality mattress and furniture brands.

www.tomlinsonfurniture.ky
sales@tomlinsonfurniture.ky

“We spend nearly one-third of 
our lives sleeping, so it makes 
good sense to invest in a bed 
that provides the comfort, 
support and deep sleep you 
need to feel rested and well.” 

Renée Whorms,  
General Manager, Tomlinson Furniture

we are the authorIZed 
retaIler & dIstrIButor For:
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Chicken. It’s one of the most versatile products 
that tops many a savvy shopper’s grocery 
list. It’s tasty, affordable, and easy to cook in a 
myriad of ways. Plus, chicken is packed with 
health benefits, making this humble bird an 
excellent choice as you kick off a new year of 
healthy eating.

However, grocery shopping is no longer 
just about considering fat content or nutrition 
as you ponder what to make for dinner. These 
days we’re driven by a need to know what 
we’re eating and how it has been grown and 
raised. We’re considering more environmen-
tally friendly and ethical choices in our weekly 
shop choices, like grass-fed beef and free-range 
chicken.

In the parish of St Catherine’s, Jamaica, 
the farmers of The Jamaica Broilers Group 
have been raising all natural, superior quality 
chickens since 1958. Better known as The Best 
Dressed Chicken, they’re free-range, free of 
added hormones, hand fed an all grain diet and 
raised in a low stress environment.

Their entire production is run to stringent 
internationally certified production standards, 
upholding their commitment to delivering 
fresh premium poultry and the consistently 
delicious taste their farms are famed for. This 
approach has paid off with The Best Dressed 
Chicken winning the coveted Global Animal 
Partnership certification that U.S. shoppers find 
on Whole Foods’ poultry.

Supporting sustainable farming has be-
come central to a number of Grand Cayman’s 
restaurants; none more so than The Brasserie 
in Cricket Square. Presenting the best of locally 
grown food is at the heart of The Brasserie’s 
ethos and sourcing the very best ingredients is a 
devotion of Head Chef, Thomas Tennant, whose 
kitchen for The Brasserie and The Market is 
entirely driven by seasonality and availability 
of quality local ingredients. Local seasonal 
produce grows in the restaurants’ garden 
and throughout Cricket Square and Tennant 
works closely with The Brasserie’s garden-
ers and local farmers to create a menu where 
every dish features a local ingredient. The Best 
Dressed Chicken is a staple on the Brasserie’s 
seasonally changing menu with Tennant and 
his team combining local ingredients, from the 
Brasserie garden’s rosemary and okra to Farmer 
Clarence’s mustard greens and Mr Wily’s tiny 
tomatoes with the Brasserie’s blackening sea-
soning, a current favourite served on The Best 
Dressed Chicken.

“We consider ingredients first and the 
recipe second which means our menu is always 
changing. Once you taste a truly delicious 
tomato – a tomato that’s not grown 3,000 miles 

away and arrives to you in second rate 
condition, or a home-grown carrot or a 
naturally raised chicken – once you taste 
that, you can’t go back.”

“The Best Dressed Chicken is very 
juicy and flavourful chicken and a con-
sistently high-quality product,” Tennant 
says. “We serve over 500 pounds of 
chicken each week and it has to be tasty, 
but I also want to know where and how it 
was raised. As chefs we have a responsibility 
to shape culture and habit and encourage our 
guests to make conscious choices about their 
food and its journey to their plate. Choosing 
seasonal, regional produce feels and tastes 
better.”

And Tennant’s favourite dish to cook when 
he’s away from the Brasserie kitchen? “I like to 
prepare classic dishes with a twist. Grilling over 
coals and wood, seasoning with spice blends 
and using local ingredients like coconut oil and 
sugar cane skewers to add moisture, bring a 
new dimension to classic roast chicken and us-
ing the spatchcock butchering method cuts the 
cooking time by half. I call it Martinique-style 
Colombo roasted chicken.”

The Best Dressed Chicken range of prod-
ucts is available at all major Cayman supermar-
kets and served at The Brasserie, Cricket Square. 

World-Class Chicken 
(From Right Next Door)

Check out the recipe for  
Chef Thomas’ Martinique-style  

Colombo Roasted Chicken at  
thebestdressedchicken.ky

Chefs in Cayman search out  

'The Best Dressed Chicken', 

knowing that natural always 

means better flavour.

Thomas Tennant, Chef at Grand Cayman’s The Brasserie, 
insists on The Best Dressed Chicken



S
otheby’s International Realty 
(SIR) global brand embarked 
upon an exciting campaign 
last year featuring Matterport 
virtual reality property tours. 

This powerful new technology is the pre-
mier 3-D real estate solution which has 
changed the face of property marketing. 

“Distance can present a challenge 
when looking to buy a home, and virtual re-
ality has provided a provocative solution,” 
says John Passerini, global vice president 
at Sotheby’s International Realty Affiliates. 
“This technology is allowing buyers to pur-
chase homes without having to physically 
travel to view them, which is especially 
relevant to the global clientele we serve.”

“It is important to remain at the top 
of our game,” said Sheena Conolly, the 
Cayman Islands SIR broker/owner. As 
Cayman blooms socially and economically, 
her real estate agency is also blossoming.

The number of views on her com-
pany’s own YouTube channel have im-
pressively passed the million mark, more 
than triple the traffic on the Cayman 
Islands Department of Tourism YouTube 
site. It is now a well-established fact in 
the real estate market that homes listed 
with video receive four times more inqui-
ries than those listed without. 

wide maRketinG Reach
“It is not simply having a video that mat-
ters,” Sheena explains, “it is the marketing 
reach, the clientele you touch and what you 
do with the material created that counts.

“We have our own videographer and 
photographer on staff,” adds Sheena. 
“We believe that video and virtual reality 
are critical elements in marketing prop-
erty, but we also understand the need 
to deploy traditional forms of marketing, 
such as print newspaper, glossy bro-
chures and magazines.”

In fact, an entire in-house marketing 
team is dedicated to keeping the bou-
tique-style agency a cutting-edge real es-
tate company. It was awarded 5-star best 
real estate agency in the Cayman Islands 
from prestigious AIPP, the only local realty 
company to have held this honor.

Local property listing Castillo Caribe 
is the most-watched real estate video on 
the international Sotheby’s Realty chan-
nel. “Given the size of our tiny island and 
our world-wide competition, this fact is 
quite remarkable,” said Sheena.

Another Cayman Islands property on 
Boggy Sand Road is featured on the front 

cover of the annual 2017 calendar. “With 
global distribution and only 12 photos 
selected from around the world this is 
another enviable position,” she said.

iconic bRand
The powerful punch of being part of this 
iconic brand not only includes real estate 
personnel and galleries at the auction 
houses, but it is the only realty brand 
that dedicates a team exclusively to a 
unique referral system that has brought 
several buyers to Cayman.

“We have also had a good deal of 
success for those living in Cayman look-
ing to sell a property Internationally,” 
Sheena said.

With the most up-to-date technol-
ogy at its disposal, the Cayman Sotheby’s 
International Realty office ensures that 
property listings are high profile both locally 
and internationally. The company is enjoy-
ing its best business year on record, having 
set several luxury benchmark sales.

The newly revamped local website 
SirCaymanIslands.com is an enhanced re-
sponsive site. Devices, including mobile, 
tablet and desktop, function seamlessly 
and it has a live chat feature for those 
who would like to ask questions to one of 
the team, whilst browsing the site.

This is backed by a strong presence 
on Sotheby’s International Realty global 
website sir.com, which is displayed in 17 
languages. The Cayman Islands is fea-
tured center page in “popular searches”, 
along with “lifestyle searches” such as 
oceanfront, golf and beachfront.

hiGh diGital tRaffic
There are more than two million visitors to 
sir.com each month, browsing 10 million 

pages. A performance measured by simi-
larweb.com, a third-party website analyt-
ics tool confirms SIR.com the most active 
luxury real estate website in the world.

Cayman Islands Sotheby's 
International Realty’s properties are listed 
on sir.com and benefit from affiliate web-
sites, including Architectural Digest, The 
Sunday Times, The Financial Times, New 
York Times, Ocean Home, James Edition, 
Mansion Global and Robb Report. Cayman 
is also displayed at partnering Sotheby’s 
Realty brokerages in its primary markets.

Vigorous social media marketing on 
Facebook, Google+, YouTube, Twitter, 
Pinterest, Instagram, Flickr and LinkedIn 
are mandatory. “We are constantly evolv-
ing our platforms to encourage our audi-
ences to engage,” said Sheena. “Lots of 
time and talent goes into administering 
these channels.”

Additionally, Sotheby’s Realty has an 
app for Apple TV that showcases nearly 
50,000 properties worldwide.

There is no end to the drive. Cayman 
Islands Sotheby's International Realty 
truly offers million-dollar marketing for 
properties at every price point. 

SOTHEBY’S INTERNATIONAL REALTY
Cayman Islands sIr Blooms with Cutting edge technology

(345) 623-1234
sirCaymanIslands.com
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AMR CONSULTING ENGINEERS
delivering excellence

I
t’s onwards and 
upwards for the 
Owen Roberts 
International 
Airport.

Work on the 
redevelopment of the 
terminal is on track, with 
the first phase of the 
$55 million project to be 
complete by the end of 
the year.

“We are pleased 
with the progress that 
is being made,” says 
Albert Anderson, Chief 
Executive Officer of the 
Cayman Islands Airports 
Authority, which owns and operates the 
terminal. “The overall redevelopment 
will greatly improve passenger flow and 
enhance the travel experience.”

The current facility, constructed in the 
early 1980s, was built to accommodate 
500,000 passengers annually.

“Today, we’re processing more than 
double that capacity – close to 1.2 million 
passengers,” says Anderson. “Once complete, 
the airport will be able to accommodate 
2.5 million passengers per year.”

The expansion will almost triple the 
airport’s size to 208,000 square feet from 
77,000 square feet.

woRld-class facility
Anderson says the world-class facility 
is being completed in two main phases. 
Phase One includes a new baggage 
handling and screening area, along with 
construction of airline administrative offices 
and a second-floor mechanical room.

Phase Two covers the rest of the 
project in a number of sub-phases. Phase 
Two A includes expanding the ticketing 
area and arrivals including immigration, 
baggage claim, the customs hall and 
employee parking. Much of this work will 
be completed by the end of the year.

Phase Two B, to be completed in late 
2018, includes an expanded departure hall 
with a food court as well as a VIP lounge 
and restaurant on the second level. There 
will be additional seating, a play area for 
kids, a lactation room for new mothers 
and 18 spaces for retail, duty free and 
food and beverage concessions.

Additionally, the central security 
screening checkpoint will be expanded 
from three to five lanes. Digital flight and 

baggage information display systems 
and self-service check-in kiosks will also 
enhance the passenger experience.

The apron is also being expanded to 
accommodate the parking of additional 
aircraft.

desiGn elements
The airport project got its wings with 
the commissioning of a master plan in 
2013. It was approved by cabinet in 2014, 
with the design and construction phase 
kicking off in 2015.

The design concept by Florida firm 
RS&H is inspired by Cayman’s iconic symbol, 
the green sea turtle, with the exterior shaped 
like a shell. The A-frame entrance design 
is a nod to the beloved open-air ‘waving 
gallery’ that had to be closed to meet 
international security regulations.

The CIAA is also working with the 
National Gallery of the Cayman Islands 
to incorporate traditional artwork as part 
of the decor to help preserve Caymanian 
culture, heritage and history.

touRism boom
The expansion project has been a long-
awaited one as Cayman’s tourism sector, 
and population, continues to grow. This 
year, a record number of 400,000 tourist 
air arrivals are expected.

“The increase in airport 
infrastructure alongside growth in hotel 
room stock, restaurants, roads and 
other infrastructure all come together 
to enable Cayman to actively pursue 
growth in visitor air arrivals, and is the 
result of much collaboration between the 
relevant entities,” says Anderson.

He notes the CIAA works particularly 

closely with the Department of Tourism 
and airlines to stimulate the tourism 
sector. “This infrastructure will give us the 
capacity we need to chase that growth 
and to successfully compete in the 
regional and global tourism market and 
grow our core business of domestic and 
international passenger airline service.”

The redevelopment has tested some 
patience, but Anderson says passengers, 
airport partners and staff have been 
understanding through the growing pains.

“Everyone has been really cooperative,” 
he says. “We’ve inconvenienced them quite 
a bit, but they have their eye on what will 
certainly be a groundbreaking milestone 
for the Cayman Islands as a major tourism 
destination. It’s going to be worth the 
wait, as we are committed to providing an 
exceptional airport experience to all of our 
travelers.” 

CAYMAN ISLANDS  
AIRPORTS AUTHORITY

airport redevelopment takes Flight
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345.943.7070 
ciaa@caymanairports.com
www.caymanairports.com

“The overall 
redevelopment will 
greatly improve 
passenger flow 
and enhance the 
travel experience.”

Albert Anderson,  
Chief Executive Officer, 
Cayman Islands 
Airports Authority

The new owen RoBeRTS inTeRnaTional aiRpoRT 
IS SLATED FOR COMPLETION IN 2018.

THE AIRPORT DEPARTuRE AREA IN THE MID-1950s.



“E
xcellence in engineering 
solutions and service.” 
That’s the motto of AMR 
Consulting Engineers.

As a multi-
disciplinary engineering consultancy, AMR 
covers all aspects of structural and civil 
engineering, working collaboratively to find 
effective solutions for every project.

Its dedicated team of engineers 
have extensive experience, both locally 
and internationally. 

In Cayman, AMR’s work can be seen 
on a wide range of projects throughout 
the islands, from small-scale residential 
developments to large-scale projects 
and everything in between.

Among its notable projects are 
the redevelopment of the Owen Roberts 
International Airport, Camden House, 
Tuscan Sun, Appleby Tower, Oceana, The 
WaterColours, Sea Grape House, George 
Town Yacht Club, Health City Cayman 
Islands, Stone Island, A. L. Thompson’s, 
3rd Party Inspections at The Westin Grand 
Cayman, and George Town Harbour.

Its work has been recognized with the 
prestigious Governor’s Award for Design 
and Construction Excellence in the Cayman 
lslands (2011, 2013 and again in 2015). The 
biennial award is promoted by the Office of 
Her Excellency the Governor of the Cayman 
Islands in liaison with the Cayman Society 
of Architects, Surveyors and Engineers 
and the Cayman Contractors Association.

Founded in 1996, AMR has been in busi-
ness for more than 20 years and has worked 
with countless partners across the industry 
to help develop the Cayman of today.

cayman inGenuity,  
Global expeRience
AMR’s engineers have global engineer-
ing experience, providing significant 
input on such high-profile projects as: 
Ferrari World (Abu Dhabi); Manchester 
Airport Runway Rehabilitation (U.K.); 
Meadowhall Shopping Centre (Sheffield); 
Scottish Parliament Building (Scotland); 
and Dundee City Arts Centre (Scotland). 

Along the way, they have collaborat-
ed with such world-renowned architects 
as Lord Foster, Daniel Liebskind, Jean 
Nouvel, Richard Murphy, Enric Miralles, 
Cristina Ghets, and BIG Architects.

enGineeRinG seRvices
Clients can look to professional engineers to 
add value to projects at every stage – concept, 

outline and detailed design, construction, 
operation and demolition – through their ability 
to provide suitable, effective solutions. 

AMR offers a full range of engineer-
ing services including civil and structural 
engineering design; site monitoring and 
inspection; structural integrity reports 
and surveys; topographic surveys; geo-
technical and foundation engineering; 
and project management. As profes-
sional engineers, AMR are fully covered 
by Professional Indemnity Insurance.

amR team
AMR believes that each member of their 
team makes a unique contribution to the 
success of any project. All their engi-
neers work on-island and in-office. 

Quality counts, as cut-rate, unpro-
fessional engineering input can lead to 
undesirable – and expensive – outcomes. 

The team at AMR provides experience 
across a range of disciplines to ensure long-
term value from the outset of any project.

It all comes back to its motto, and the 
engineering team’s passion for the profes-
sion, the people and the possibilities. 

AMR CONSULTING ENGINEERS
delivering excellence

345.949.2716
info@amr.ky
www.amr.ky

The team at AMR 
provides experience 

across a range of 
disciplines to ensure 

long-term value from the 
outset of any project.
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The aMR TeaM

–  Structural engineering design

–  Civil engineering design

–  Geotechnical and 
foundation engineering

–  Project management

–  Resident engineering services

–  Environmental engineering 

–  Piling inspection and testing 

–  Structural surveys 
and assessments

–  Site monitoring

–  Structural integrity reports

–  Infrastructure design

–  Coastal works

–  3rd party inspections

–  Infrastructure design

–  Stormwater design

our servICes



G
rand Cayman’s roadways 
do more than just connect 
people and places. They play 
an integral role in the island’s 
development, both socially 

and economically. 
In short, roadways are a lifeline of 

any country.
Guiding that lifeline in Cayman is the 

National Roads Authority, a statutory body 
formed in 2004 to oversee the construction, 
maintenance and safety of all public roads.

Edward Howard, Deputy Managing 
Director of the NRA, explains that “the goal 
of the NRA is to provide a well-built and 
maintained road network that serves the 
ground transportation needs of today but 
also provides for foreseeable long-term de-
mand. Roads are the arteries which provide 
sustenance to every sector of a country’s 
economy through the efficient and effective 
movement of people, goods, and services.”

Besides building and maintaining the 
road network, the NRA also collects infor-
mation on the performance of the existing 
transportation system and uses it to fore-
cast future travel demand. A key charge 
of the NRA is to implement vital transpor-
tation enhancements that will improve 
mobility and access on the island of Grand 
Cayman. Such vital enhancements, the NRA 
are pleased to announce, will now be further 
aided and justified by means of a Grand 
Cayman Traffic Model. The Traffic Model 
(currently under development) consists of 
two computer-based model platforms – a 
travel demand model (for macro-level travel 
analysis) and traffic operations analysis 
model (for microscopic traffic analysis). 

Paul Parchment, NRA Managing 
Director, says long-term planning is vital – and 
challenging – as Grand Cayman’s population 
and tourism industry continues to grow. 

“The island has finite space,” he 
says. “The issue for Cayman in the long-
term will not be how many new roads we 

have to build but rather how we can best 
use the limited space we have to maintain 
the delicate balance between the natural 
and built environment.”

He says long-term planning would 
have to consider such issues as land-use 
zoning, building density and public trans-
port systems and include safety accom-
modations for other mode choices such 
as cyclists and pedestrians.

“We have to ask: To what number 
should the population be allowed to grow? 
How many cars are too many? And, how 
many more miles of roads is too much before 
the character of the island is transformed?”

makinG inRoads
Grand Cayman is entering a new era of 
growth, with major developments under 
way that will impact the transport sys-
tem. This includes multiple resort devel-
opments along the Seven Mile Beach 
corridor, expansion of the Owen Roberts 
International Airport, a golf resort de-
velopment in the eastern districts and a 
boom in luxury residential development, 
particularly in South Sound.  

Parchment notes an efficient road 
system is essential to the success of 
these projects, and the NRA is mak-
ing inroads to support this growth by 
linking and opening up roads from the 
West via the Esterley Tibbetts Highway 
to the East through the Linford Pierson 
Highway and Crewe Road.

Among its major projects is the expan-
sion and realignment of the Esterley Tibbetts 
Highway (ETH) to four and six lanes; an 
upgrade which is currently being undertaken 
by Dart Real Estate in conjunction with the 

NRA. The improvements include Cayman’s 
first three-lane roundabout as well as the 
island’s first six-lane underpass.   

Other current major road develop-
ment is the widening of the Linford 
Pierson Highway (LPH) to four lanes with 
two new major roundabouts. The LPH 
features an extra-wide central median that 
can be reduced to provide expansion to six 
lanes to facilitate future traffic demand.  

Future projects include: 
1. Airport Connector - A two-mile 

long, four-lane boulevard that will extend 
from the Owen Roberts airport terminal 
through the former Bodden’s Marl pit 
and connect with the new roundabout 
adjacent to the Landfill. 

2. East-West Extension – a phased 
nine-mile long extension of the current 
east-west arterial road from Hirst Road 
in Newlands through the island’s central 
interior terminating adjacent to the Clifton 
Hunter High School in Frank Sound. 

“These upgrades are all part of the 
NRA’s aim to contribute to a healthy 
economy and good quality of life 
for Caymanians by providing a safe 
and efficient network of roads,” says 
Parchment. 

NATIONAL ROADS AUTHORITY
paving the way

345.946.7780
nra@nra.ky

www.caymanroads.com

“Efficient roads are a strong indicator of the stability 
and strength of our island’s infrastructure.”
 - Donovan Ebanks, NRA Board Chairman.

AMONG THE NRA’S MAJOR PROJECTS 
iS The expanSion of The linfoRd 
pieRSon hiGhway To fouR laneS wiTh 
TWO NEW MAJOR ROuNDABOuTS.

140     Cayman In Full Bloom



Cayman In Full Bloom     141

L
ooking at the Water Authority 
today, it is hard to imagine that 
this multimillion-dollar water 
and wastewater utility was once 
a small government project 

funded by a grant from the United 
Nations Development Programme in the 
early 1980s.

Back in those days, the Authority 
was just coming into its own. The Water 
Authority Law was gazetted in March 
1982 to transform what was known as the 
“Water & Sewerage Project Office” into a 
statutory authority capable of protecting 
groundwater resources and providing 
public water and sewerage services.

“In the last 34 years, we have 
achieved a lot,” Deputy Director Mr. Tom 
van Zanten says, recalling the days when 
the Authority was based in temporary 
housing on Maple Road. “In the space of 
just a few decades, we have gone from 
being a small government department 
with half a dozen people to an organisa-
tion of more than 130 employees serving 
more than 18,000 customer accounts 
with water and sewerage services.”

As the Authority prepares to 
celebrate its 35th anniversary next year, 
Director Gelia Frederick-van Genderen, 
Ph.D., says the organisation has no plans 
of slowing down its continued growth.

“Having ready access to safe, 
pure water is essential for socio-
economic development and many of 
the infrastructure projects occurring 
today would be challenging without 
the water or wastewater collection 
services provided by the Authority,” she 
says. “We will continue to pursue the 
mandates of our mission statement the 
way we have for the past 34 years, to 
ensure our country is able to continue to 
develop sustainably.”

lookinG ahead: 
majoR pRojects in the 
bRac and GRand cayman
One of the Authority’s major ongoing 
projects is its Cayman Brac Pipeline 
Expansion Project.

“This project represents a huge 
undertaking in terms of infrastructure 
development in Cayman Brac,” says  
Mr. van Zanten. 

Since the project began in 2013, 
the Authority has installed more than 10 
miles of new pipeline in the Brac.

Dr. Frederick-van Genderen explains 

that the pipeline expansion project, in 
conjunction with its plan to construct a 
new facility on the Bluff, is essential to 
the Authority’s efforts to fulfil its mission 
statement to provide potable water to 
the entire population of the country. The 
Bluff Water Works will eventually replace 
the current West End Water Works. 

“We currently have 310 accounts 
for piped water customers in Cayman 
Brac, a number which will continue to 
grow as the network expands,” she says. 
“A major milestone is connecting Faith 
Hospital to the public water supply.”

Development in Grand Cayman has 
not been neglected either.

The uptick in major road and 
building projects in Grand Cayman in 
recent months has been keeping the 
Authority busy. Mr. van Zanten says 
that the Operations – Water Supply and 
New Works teams have been working 
tirelessly to install new water mains and 
connect new buildings to water and 
sewerage services.

“The Esterley Tibbetts Highway 
widening, the Linford Pierson Highway 

widening, the extension of the public 
sewerage system to include the Kimpton 
Seafire Resort… these are all projects 
that the Authority has been involved 
with,” he says.

The Authority also plans to expand 
the public wastewater collection system 
to include the recently approved NCB 
boutique hotel on North Church Street. 

In 2018, the Authority will be 
celebrating its 35th anniversary with 
a year-long series of events. Readers 
are encouraged to stay tuned to the 
Authority’s social media pages and 
website for details of the celebrations. 

WATER AUTHORITY – CAYMAN
Keeping pace with progress

For more information on the  
water authority, visit  

www.waterauthority.ky or follow 
the authority on Facebook, 

Instagram or twitter.





EXPERIENCE &  
COMMITMENT TO 
EXCELLENCE

Cricket  Square Phase 6

P.O. Box 711, 253 Dorcy Drive,  
Grand Cayman, KY1-1101, Cayman Islands 
345.949.4666 info@mcalpineky.com
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John Gray High School Gymnasium

George Town Port Facility 1977

Harbour Place

CI Gov. Administration Building

SERVING THE CAYMAN ISLANDS AND CARIBBEAN FOR THE PAST 46 YEARS
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DESIGN AND BUILD CONTRACTORS   |   CONSTRUCTION MANAGEMENT

Owen Roberts International Airport Phase 2
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A
s Grand Cayman enters 
a dynamic era of growth, 
Flow Cayman Islands is 
setting a new standard with 
continuous innovation and 

investment.
Jonathan Martin, the 37-year-old 

Caymanian serving as the Technology 
Operations Lead with Flow Cayman 
Islands, talks about the constant up-
grade of broadband, fixed, mobile, Flow 
TV, facilities and the cable systems that 
keep us connected.

With new technology and upgrades 
in the pipeline, the improvements in 
Flow’s network will greatly enhance the 
customer experience, he says.

“Already our network has been 
proven that the investment made is 
paying off,” says Martin, referring to the 
recent survey by independent bench-
mark testing firm P3. 

Testing across the Caribbean in-
cluded the Cayman Islands, with Flow 
coming forward as the network with the 
fastest downloads, best calling quality, 
unmatched video experience, signifi-
cantly better upload speeds and quality, 
plus superior browsing more than 90 
percent of the time when compared to 
the other network.

“These are very exciting times,” 
says Martin, who leads a team of 20 
engineers, plant personnel and network 
technicians. “The telecoms business is 
rapidly changing.”

The pre-5G trial in Antigua by Flow 
is a prime example. The groundbreaking 
technology delivers lighting-speed wire-
less, and company officials say it will 
have a profound positive impact on the 
island. 5G refers to the next generation 
wireless network, and will be signifi-
cantly faster than 4G. This pioneering 
product, which is still in development, 
is in the pipeline for Cayman, across the 
Caribbean, and around the world.

“It will make everything so much 
faster,” says Martin. “It’s all part of 
what’s called the Internet of Things and 
it’s already started here.” 

futuRe of 
communication 
technoloGy
5G allows for a level of real-time infor-
mation like never seen before, and will 
usher in a new era of data handling.

“What is coming is that every device 

in your home will have connectivity,” 
says Martin. “Your fridge will tell you 
when you run out of milk – and place an 
order for more. 5G will make every de-
vice able to connect to a system, much 
like technology made Uber successful.”

It means infinite connectivity, and 
Flow is determined to be ready. The 
company is introducing a broadband 
product called Gigabyte Nation, part of 
the Internet of Things. Martin and his 
team are testing the product which will 
give users 1 Gbps download speeds to 
their homes. Google is testing the same 
product in the U.S.

“People want to be connected 24/7 
and be more in control of their lives,” 
says Martin. “To accomplish this, we 
need a very robust broadband prod-
uct, and a solid, core Internet Service 
Provider. This is what we will be able to 
offer Flow customers very soon.”

Flow is in the process of rolling out 
LTE Advance (4G mobile network) to 
more sites, and expects to double the 
current sites to 12 by the end of the year. 
This will give customers 50 Mbps to 60 
Mbps download speeds, up from the 25 
Mbps to 30 Mbps currently being of-
fered for mobile data transmission. It is 
also continuing its broadband upgrade, 
by expanding fiber optics availability 
directly to more homes across Grand 
Cayman and Cayman Brac.

In the last decade, the company has 
invested $150 million in infrastructure, a 
pace that will remain undiminished for at 
least another five years. 

stReamlininG business 
Flow is working to make the business 

data network more resilient and always 
connected.

“We are ensuring Cayman’s corpo-
rate network infrastructure is on par with 
that of other international financial cen-
ters such as Hong Kong, Singapore and 
New York,” says Martin. “These jurisdic-
tions trade in milliseconds, and our busi-
ness community needs to do the same.”

One way Flow is accomplishing this 
is by creating multiple paths to each 
data center so that a business will never 
lose connectivity from an internet ser-
vice provider standpoint.

Other enhancements include im-
proving access to movies and entertain-
ment downloaded from the Internet.

After 17 years with the company, 
Martin has seen vast changes in technol-
ogy, recalling the days of dial-up mo-
dems and analogue cell phones. Martin 
predicts a dynamic future for telecoms.

“The way the industry changes is 
very fast-paced, very energetic,” he 
says. With the superfast 5G network and 
the hyper-connected Internet of Things 
on the horizon, Flow is well positioned 
for a new era of telecommunications.

“It will make life a little easier and a 
lot more convenient,” says Martin. 

FLOW
the next generation of Connectivity

discoverflow.ky

JONATHAN MARTIN,  
TECHNOLOGY OPERATIONS LEAD, 
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(345) 949-4977   |   www.seaboardmarine.com

Seaboard Marine is a world-class ocean carrier with container 
shipping services between the United States, the Caribbean 
Basin, and Central and South America. Seaboard Marine’s 
primary operations include over 200,000 square feet of 
warehouse space in Miami for cargo consolidation and 
temporary storage, plus a ninety acre terminal at PortMiami.

Seaboard’s frequent and reliable services offer our customers 
the convenience to coordinate manufacturing schedules 
to maintain cost effective inventory levels. Our approach 
cultivates a lasting partnership with our thousands of 
customers, providing the highest and most reliable levels of 
service available in the industry.

Shipping Shore to Shore



S
abrina Turner began her pro-
fessional life as a nurse, driven 
by a combination of a lively 
personality and sense of ef-
ficiency and duty. That drive 

ultimately led to the creation of Cayman 
Immigration Consultant Services.

The logic of the move is a stretch, 
but five minutes with Sabrina lays all 
doubt to rest. As she describes it, the 
path was perfectly natural.

“I started my professional career as 
a licensed practical nurse at the Cayman 
Islands Hospital in 1990, working all of 
the wards,” she says. “I worked in emer-
gency, ‘ride-along’, geriatric, everything, 
but I loved the surgical unit.”

Patients entered the ward, went into 
surgery, returned some time later in a 
slightly woozy state, quickly recovered 
and went home. “They were happy and 
that made me happy,” she says.

After five years, however, she says 
family commitments beckoned. “I want-
ed a career change.”

This was in 1994 when the Health 
Services Authority was not an “author-
ity” at all, but part of core government, 
and Sabrina was a civil servant. She 
answered an internal ad for a position at 
the Immigration Department.

“I enjoyed meeting people and im-
migration was perfect,” she says. “I met 
people from all over the world and, hey, I 
love to sell my island.”

She worked for the Cayman Islands 
Immigration Department for 11 years, 
starting from the ground up.

Sabrina helped apprehend and 
convict offenders who broke immigra-
tion laws relating to trade and business 
licenses, work permits, family issues and 
overstaying, among other problems. 

Her training as a nurse turned out 
to be an advantage, and while some of 
her colleagues chuckled at her notion of 
“immigration-as-nurturing” rather than 
“immigration-as-a-law-enforcement-
officer,” they started bringing her case 
files of families.

“This was where my skills in nursing 
came in, especially on the human side of 
immigration,” she says. 

In April 2006, Sabrina made a big de-
cision.  “I saw a need in the community 
for someone who was not just an attor-
ney or did just job placement, but who 
could provide a whole service; someone 
who could be an immigration consultant 

and trouble-shoot cases.”
Sabrina opened Cayman Immigration 

Consultant Services in Rankin Plaza on 
Eastern Avenue, a unique enterprise, 
only one of perhaps two consultants in 
Cayman, where staffers “have worked 
the lines,” she says, done the legwork 
and laid the foundations during years in 
the department trenches, learning the 
ropes.

“We are approved advisers by the 
provisions outlined in accordance with 
section 107 of the Immigration Law,” she 
says, not just a company proprietor who 
has memorized the manuals and read the 
rules.

“Sure, I have a Trade and Business 
License, and am a registered company, 
but I am also approved by the Chief 
Immigration Officer acknowledging that 
I am fully qualified to provide immigra-
tion services as a consultant on Cayman 
Islands immigration laws.”

Sabrina is not only fully versed in the 
law, but also its management and the 
bureaucracy that supports it.

Cayman Immigration Consultant 
Services and its four-member staff as-
sist individuals and businesses with filing 
for work permits, trade and business 
licenses, permanent residence, right to 
be Caymanian (Cayman status), business 
staffing plans, naturalization, student 
visas and notary public services.

“We also provide general consulta-
tion on immigration policies and proce-
dures,” she says.

Efficiency and timeliness, along with 
clear, concise advice, is the company’s 
hallmark.

“We have been open for 11 years,” 
says Sabrina, “and our performance has 
been pretty much flawless.” 

CAYMAN IMMIGRATION  
CONSULTANT SERVICES

Clear, Concise advice

345.943.1186
cics@cicsky.com 

like us on Facebook
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“I saw a need in the community 
for someone who was not just an 
attorney or did just job placement, 
but who could provide a whole 
service; someone who could 
be an immigration consultant 
and trouble-shoot cases.”

Sabrina Turner, Owner, Cayman 
Immigration Consultant Services

–  Deed polls

–  Immigration appeals

–  British and Caymanian 
passport form completion

–  Business staffing plans

–  Right to be Caymanian

–  British registration

–  Naturalization BOTC

–  Notary public services

–  Permanent residence 

–  Residential certificate 
for persons of 
independent means

–  Residency and employment 
rights certificate

–  Student visas

–  Trade and business licenses

–  Work permit grants, 
renewals and amendments

our servICes


