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W ith 2009 more than half
gone, it would be easy
to write off the rest of

the year, lock ourselves in our
rooms with a good book and a nice
glass of wine, and wait for better
days to come. 

On the other hand, there is a good
argument to be made that this is
not the time to sit back because
Cayman continues to progress,
though admittedly at a slightly
slower tempo. 

While there has been some down-
sizing within certain sectors, there
is a case to be made that Cayman’s
fundamentals remain strong.

Plus the islands are enjoying the
psychological boost from both clos-
ing the chapter on a long electoral
season and welcoming in a new
government. The United Democratic
Party swept back to power in May,
once again installing the Hon.
McKeeva Bush as the Leader of
Government Business.

Whatever the government in place,
though, over the years, Cayman
has shown itself to be remarkably
resilient in the face of crises. Two
life-changing events illustrate the
point:

The world stopped traveling in the
aftermath of 9/11 and Cayman’s
tourism industry was hard hit. Then,
three years later almost to the day,
Hurricane Ivan blew in and took a
great swath of Cayman with it. The
effects of that disaster destroyed
almost all of the country’s economic
engines for varying lengths of time.

But now, almost five years later,

many of those engines are again
finely tuned and running – just in
time for our next test of global
proportions.

No one would argue that Cayman
has not been affected by the
worldwide recession. However,
Cayman’s industries, led by finan-
cial services and tourism, are not in
steep decline. 

A look at the fundamentals sup-
ports this optimism. Cayman as an
offshore jurisdiction maintains the
highest of standards, well beyond
the minimum required, with the
financial-services industry operat-
ing within a highly regulated anti-
money laundering and due-dili-
gence infrastructure. 

For the last several months,
Eduardo D’Angelo P. Silva, former
chairman and now vice chairman
of the Cayman Islands Financial
Services Association, has been
making this case to whomever will
listen. Facing criticism from both
the United States and United
Kingdom, two governments look-
ing at ways to “reform” offshore
financial centers, he is well pre-
pared to deal with the detractors
who, he says, often base their con-
demnation on misinformation. 

“With all of the negative headlines
that people are exposed to each
day, it is no wonder that there is
great concern for the health of the
Cayman Islands financial services
industry. And some of that concern
is certainly warranted,” he explains. 

“Our islands, along with many
other offshore financial centers, are
being made scapegoats to some

extent for the global financial crisis
and are coming under attack more
frequently by foreign politicians
through the international press. So
there are, potentially, significant
challenges ahead for our industry.

“At the same time, however, our
industry continues to show signs of
strength, and we expect that many
new opportunities will present
themselves to us as the financial
world continues to work through
the issues it is currently facing.
Hedge fund registrations in Cayman
are actually still growing, although
not at the pace of previous years.
Our banks managed to avoid the
problems of toxic U.S. debt and are
in quite good health. And our air-
plane and ship registry business
continues to do quite well.”

Hedge fund industry experts point
out that while, to date, the pace of
registrations may indeed be down
over the year before, the fact that
new funds are being formed shows
the sector remains fundamentally
healthy. Of course, the global melt-
down has affected the hedge fund
industry and prompted managers
to rethink the structure of these
investment vehicles.

Jennifer Thomson, a partner with
Walkers, outlines how the global
financial crisis is changing the
industry. 

For one thing, provisions are being
added to funds’ governing docu-
ments that will help the funds deal
with the current and future market
meltdowns, she explains. These
changes are being put in place to
govern the way investors can
redeem their shares and get their

OV E R V I E W
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money back, but at the same time,
prevent any unhealthy runs on the
entire fund by nervous investors.
While investors have typically been
against any measures that restrict
their redemption rights, attitudes
have changed since the financial
crisis and the benefits of these pro-
visions have become more appar-
ent, as the exit of one powerful
investor could jeopardize the exis-
tence of the fund.

“We anticipate that hedge fund
managers will be more inclined to
include provisions in their fund
documents that contemplate future
liquidity problems,” Thomson says.
“Traditionally, managers were
often reluctant to make provision
for possible illiquidity unless the
fund’s strategy specifically contem-
plated the fund acquiring a certain
level of illiquid assets, on the basis
that it would have been more diffi-
cult to market that fund to
investors. Going forward, we
expect to see existing funds
restructuring to introduce liquidity
measures, and new funds adopting
them from the outset.”

Restructuring seems to be the
method of choice, but already
established funds can also set up a
redemption gate, which controls
how investors can withdraw their
money from the fund.

Thomson explains: “Redemption
gates, which limit the redemptions
that can be made on a particular
redemption date, allow a fund to
control the volume of redemptions
for a particular date or during a par-
ticular period, thereby ensuring that
the manager retains more control

regarding the liquidation of the
underlying assets necessary to pay
redemption proceeds to the
investors.”

One other trend that seems to be
on the increase is the establish-
ment of single-investor vehicles,
Thomson says. With these funds
set up specifically for one investor,
there is no concern over anyone
else wanting to withdraw money.

She adds, “Such single-investor
vehicles can be tailored to an
investor’s specific requirements
and can, if desired, offer an
investor a greater ability to control
the actions of the fund or the
investment manager.”

While these specific characteristics
are all designed to protect the
integrity of individual hedge funds,
Cayman’s financial-services sector
has long benefited from its own
particular advantages, as CIFSA’s
Silva explains.

“Our industry has a reputation for
innovation and flexibility, and these
are precisely the strengths required
to stay ahead of the pack and find
new business areas to develop and
nurture,” he says. “We are also
expanding our geographical reach,
with the Cayman Islands Monetary
Authority recently entering into a
landmark agreement with the secu-
rities regulator in Brazil that has the
potential to open many doors for
us and expose our services to an
entirely new market.

“So while these are certainly chal-
lenging times, and we must remain
vigilant in the defense of our indus-

try’s reputation and position as an
OFC, I still believe the future of the
industry in Cayman is quite bright.”

At a Chamber of Commerce function
earlier this year, Governor Stuart Jack
addressed the global downturn and
Cayman’s response to the economic
crisis. He also found reason for opti-
mism, while acknowledging that it
was certainly no longer business as
usual. Governor Jack spoke specifi-
cally to the effects on the financial-
services industry.

“Over the last few months the
industry worldwide has been going
through extraordinary times. We
are already feeling the effects here
in Cayman though probably not
yet to the full extent. We cannot
expect to continue as we are, nor
to resume where we were once the
good times return. We must not
despair, we must not take panic
measures, but we must not under-
estimate the challenges.” 

The Governor continued: “By
embracing change – and most
importantly by being seen to do so
enthusiastically – we can hope to
soften any adverse impact and we
can hope to position ourselves to
take advantage of new opportuni-
ties as they arise,” he told those
gathered at the event.

“In particular we have to adapt to
the emerging emphasis on trans-
parency. Cayman now has a good
record on anti-money laundering
and, in practice, on cooperating
with other jurisdictions, notably the
U.S., on criminal tax matters. But
we need to get that message across
more clearly. 

“Our banks managed to avoid the problems of toxic U.S. debt 

and are in quite good health.”
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“Cayman must seek to conclude
tax information exchange agree-
ments with more countries . . . and
we should look again at any prac-
tices or laws that reinforce precon-
ceptions about excessive secrecy,
such as the Confidential
Relationships Preservation Law,
while accelerating work on data
protection legislation.”

The tourism industry, the other pil-
lar of Cayman’s economy, is also
looking at ways to protect itself
from the economic chill. Trina
Christian, Executive Director of the
Cayman Islands Tourism
Association, points to a fundamen-
tal shift in thinking that is taking
place within the sector.

“Consumer behavior has changed,”
she says. “There’s a big shift hap-
pening, and things will not return
to normal in six months. We are
going to have to adjust.

“Consumers are being smarter, doing
more research, looking for products
with integrity, and searching for des-
tinations that are value-added.”

With people being more careful
with their travel decisions, the
focus for a destination needs to be
on quality and service, Christian
emphasizes, to capture the tourist
market. “People still want to travel,
but they want to know they will be
treated really well. It is about the
experience, so they haven’t cut
travel; they feel it is worth spend-
ing money on, even during harsh
economic times.”

She cites the government-funded
PRIDE (Personal Responsibility in

Delivering Excellence) training
program as an effective way to
improve the tourist experience.

“I think we need to realize cus-
tomer service is more important
than ever. People need to keep
training to raise the bar. We need to
maintain a high standard of product
and maintain customer loyalty.”

In this new economic climate, trav-
elers are also looking to destina-
tions that are relatively close. So,
for visitors from the U.S., the major
market for Cayman, they are look-
ing here rather than to Europe.
“We actually fit ‘stay close to home’
in people’s minds,” she explains.

Christian adds that “travel is the last
thing people want to cut. That
gives us a lot of hope for the sum-
mer. We should still see good sum-
mer numbers.”

On the real estate front, properties
continue to move, but the best way to
look at the market is through a long
lens. This is the advice of JC Calhoun,
senior broker at Coldwell Banker,
who has lived in Cayman since 1979.

“People are tuned into relatively
short-term changes,” he explains.
“It can make you pretty depressed
if they’re not going in the direction
you’d like them to go. People are
looking at the highs and lows
rather than the mediums we can all
cope with.”

That said, Calhoun adds that the
market is still active:

“There are people buying, and
there are people selling. Buyers are

being careful but are still buying.

“In the long run, real estate will be
fine. Meanwhile, people won’t be
getting rich but they won’t be los-
ing like people who invested in
equities lost. Anybody in real
estate out for the quick buck
shouldn’t be in at all. But, in the
long run, real estate in Cayman will
continue to be a good investment.”

To emphasize the point, in a com-
parison of economic indicators
over the last 30 years, compiled by
Holly Wellon of The WaterColours
development, real estate on Seven
Mile Beach stands up exceptional-
ly well.  Going head to head
against the US dollar, gold, US
home values, bank interest rates,
stocks, and bonds, property on the
famous stretch of beach was the
only investment to show a steady
upward trend over those three
decades, except for slight 2 percent
to 3 percent fluctuations due to
negative global markets and world
events.

Perhaps the last words on how
Cayman will fare through the tur-
moil that continues to affect the
global economy should come from
Governor Jack, who told the
Chamber members:

“Let us not forget our many bless-
ings. We have solid and reliable
laws and judiciary. We have world-
class accountants, auditors, and
attorneys. For a small country, we
have first-rate businesses across
different sectors. We have beautiful
islands that people want to live in
and visit. I am optimistic about the
future.” �

“People still want to travel, but they want to

know they will be treated really well.”

“In the long run, real estate in Cayman 

will continue to be a good investment.”
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Despite these economically
uncertain times, through-
out Grand Cayman there

are signs of life, with numerous
projects in various stages of devel-
opment and construction. And the
new buildings cover an impressive
diversity of sectors – from govern-
ment to tourism to commercial to
residential.

Right outside town, the new
Government Administration Building
is going up next door to the old
one, popularly known as the Glass
House.

The $85 million, 230,000-square
foot government headquarters will
cater to 900 civil servants and be
capable of withstanding Category
Five hurricanes, earthquake forces,
and floods up to 12 feet. The exte-
rior shell is expected to be com-
pleted or nearly completed by July
this year. And barring any major
setbacks caused by the upcoming
two hurricane seasons, the build-
ing is on schedule for a January
2011 completion. 

In addition to its own new home,
government is proceeding with
several other major projects. 

Though budget constraints have
postponed construction of a new
secondary school campus in West
Bay, work on two new high schools
has started. The $56.7 million con-
struction of the Clifton Hunter
Campus in Frank Sound is progress-
ing and features such as the tech-
nology building are taking shape.
The $58.9 million rebuilding of the
John Gray Campus in George Town
is also coming along. The projects
had been slated to begin in January

2008, with the schools open in time
for the start of the September 2009
academic year, but both schools are
now expected to be ready in the
summer of 2010 and will open to
students that September. 

Land has also been purchased for
construction of the new George
Town Primary School. The site has
been cleared and site works have
been completed in readiness for
the next stage of development. 

Though much delayed, the rede-
velopment of Owen Roberts
International Airport is still set to
continue, but the start date is con-
tingent on when financing is
secured. Work is planned on such
projects as expanding the ticketing
hall, constructing international and
domestic arrival and departure
halls, and installing four jetways to
take passengers directly from the
airplane to the terminal building.
So far, the road network surround-
ing the airport has been improved
and the car parks expanded. 

Within the private sector, projects
both large and small are in various
stages of construction or recently
completed. Just down the road from
the under-construction government
building, Walkers will later this year
move into its new corporate head-
quarters, an impressive structure
embracing green technology. 

“The construction and fit out of our
new office building on Elgin
Avenue has provided us with the
opportunity to ensure the project is
as environmentally friendly as pos-
sible,” said Diarmad Murray, part-
ner with overall responsibility for
the new building. 

To make the building energy effi-
cient, Walkers incorporated solar
water heating panels, rainwater cis-
terns for flushing toilets, Lutron
lighting controls including dimmers
and light and occupancy sensors,
and special insulation for the walls. 

“Other green aspects to the new
Walkers building include low-emis-
sion, energy-efficient printers and
office equipment, as well as the
provision of showers and bike
racks to encourage staff to ride to
work,” Murray added.

Over by the Esterley Tibbetts
Highway, Landmark Square official-
ly opened in March, across from
The Strand. The environmentally
friendly, hurricane-resistant build-
ing has offices for lease or sale.

In addition, the development offers
the use of virtual offices, whereby
business owners who do not want
to invest in a bricks-and-mortar site
can nevertheless take advantage of
many corporate amenities. These
include use of a professional busi-
ness address for mail and package
delivery, a dedicated phone num-
ber with 24/7 voicemail, live recep-
tion during business hours, and
various administrative services.

On a grander scale, one develop-
ment continues to expand while
the design for another evolves.
Camana Bay has already estab-
lished itself as an entertainment,
office and retail hub, but the plans
have always called for a residential
component. Towards that end,
apartments at The Terraces, some
of which have views to the North
Sound, are almost fully leased,
with the first tenants expected to

WH A T ’ S  N E W
Building for the Future
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move in this summer. The 60 one-
or two-bedroom units range in size
from 840 sq ft to 2,400 sq ft. 

Below these apartments are places
for six restaurants, covering a variety
of cuisines and price points. These
establishments line The Crescent
and look out over the water.

By the end of the year, a new office
block, 89 Nexus Way, is set to come
on stream, with anchor tenants Citco
and Ogier. The building comprises
129,000 square feet of available
space and by July 2009 was already
more than 60 percent leased.

But perhaps the most interesting
architectural feature, which is
expected to be open to the public
this summer, is the Observation
Tower. Rising 75 feet and adorned
with individually placed floor-to-
ceiling mosaic tiles depicting scenes
from a scuba dive from the sea bed
to the surface, the tower offers 360-
degree views of Grand Cayman,
from the Caribbean Sea across the
North Sound to Rum Point.

In keeping with the water theme,
Dragon Bay, the brainchild of
Michael Ryan, owner/developer of
The Ritz-Carlton, Grand Cayman, is
envisioned as a growing communi-
ty running from the North Sound
through to the Caribbean connect-
ed by a series of canals.

And then there is The WaterColours,
the latest luxury residential project
from noted Seven Mile Beach
developer Fraser Wellon, whose
most recent developments includ-
ing The Pinnacle and Water’s Edge.
Construction of the high-end con-
dominiums is slated to begin in the
autumn of this year, on the site of
the Beach Club Colony.

Owners of the three- and four-bed-
room residences will enjoy such
amenities as a state-of-the-art fit-
ness studio, beachside infinity
pool, private massage room,
concierge service, and guest suites.

On the tourist front, visitors to

Cayman have two relatively new,
albeit similar, attractions to check out:
Dolphin Discovery and Dolphin
Cove. The former is located right
across from Boatswain’s Beach (for-
merly known as the Turtle Farm) and
houses the dolphins in a special pool.
At the other facility, also in West Bay
by Morgan’s Harbor, visitors interact
with the dolphins in an enclosed area
of the North Sound. The two parks,

which opened within a month of
each other, starting in December last
year, offer activities including swim-
ming with the dolphins.

In addition to these tourist draws,
West Bay offers a new boutique
resort. 

Cotton Tree, which sits by Barkers
Beach, is a purposefully small,

Perhaps the most

interesting

architectural feature,

which is expected to

be open to the public

this summer, is the

Camana Bay

Observation Tower. 

A ceremony 

was held in March

2009 to commemorate

Cayman’s first solar-

powered home being
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the company’s
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program.
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secluded property of
just four cottages.

Owner and developer
Heather Lockington
describes the concept
behind her hotel, which
opened for its first
guests in April. 

“Cotton Tree is a
world apart from the
busy scene usually
associated with Grand
Cayman. We provide
our guests with seclud-
ed privacy and a
world-class concierge
service, allowing them
to do as much, or as lit-
tle, as they please. With
just four cottages,
Cotton Tree marries pri-
vacy and solitude with
signature services and
amenities; tastefully
appointed living spaces
with panoramic views
complemented by an
eclectic selection of

local art and artifacts
from around the world.”

On the other side of Grand
Cayman, a private home in South
Sound, though not quite brand
new, made history this year. Frank
Banks, a retired senior partner at
Walkers, moved into his home with
his wife and family in December
2006. His dream was to live in an
energy-efficient home; Banks
wanted his house to be solar-pow-
ered, but at the time the technolo-

gy was not yet up to speed, and
there were no mechanisms in place
enabling Caribbean Utilities
Company (CUC) customers to con-
nect their renewable energy source
to the grid. 

By 2008, however, legislation was
in the works to govern how resi-
dences could send their excess
electricity to the CUC grid and build
up credit to be used when they
needed the extra power. In addi-
tion, solar technology had
advanced to the point where the
energy-capturing panels were
smaller, stronger and more efficient.

Banks and builder Lindsay Scott
then set to work to transform his
home into a solar-powered
residence. Unfortunately, Banks
took ill and was never to see his
dream fulfilled. On his behalf,
however, a ceremony was held in
March 2009 to commemorate
Cayman’s first solar-powered home
being hooked up to the CUC grid
as part of the company’s Consumer
Owned Renewable Energy pro-
gram. Banks died the following
day.

Government officials and friends
were on hand for the switching-on
ceremony. Scott recalled Banks’s
vision for his home and the com-
munity. He told those gathered that
Banks said: “I don’t want to be a
burden on the environment or a
burden on the community.”

He also told Scott: “I want to be the
Johnny Appleseed of solar energy
in Cayman,” and as Scott said to
the people witnessing that small
but significant event: “[This house]
stands here as a testament to
Frank.” �

The beautiful interior of 

the new downtown

Butterfield building.

“Cotton Tree marries privacy

and solitude with signature

services and amenities;

tastefully appointed living

spaces with panoramic views

complemented by an eclectic

selection of local art and

artifacts from around 

the world.”

9





While facing global, regional, and local chal-
lenges, Cayman’s tourism industry is look-
ing at a bad news/good news scenario. On

the one hand, the global recession has taken a chunk
out of visitor numbers; at the same time, the industry
may be poised to benefit from both public and private
initiatives to get people traveling to Cayman again. 

As Steve Broadbelt, President of the Cayman Islands
Tourism Association (CITA), emphasizes, the work
needs to be done now to get the industry moving as
well as prepare it to seize opportunities when the
economy does finally turn around.

Broadbelt cites the strength of the Department of
Tourism (DoT) and the benefit of Cayman Airways as
two major advantages. Even though people may be
moderating their travel plans and other destinations may
be reducing their marketing budgets, Cayman needs to
“keep our voice out there and take advantage of other
places cutting back their promotional efforts and airlift.”

He points out that Cayman has faced and overcome
major challenges before and not too long ago.

“We’ve been through downturns before; we’ve had
9/11, we’ve had Hurricane Ivan, and we’ve weath-
ered those storms and we’ll weather this storm. Each
scenario is different, but one thing that keeps saving
us is that we are very close to the United States. We
are very easy to get to, and with direct flights from
many major gateway cities on the eastern coast of the
U.S., that’s helping us out – a lot.” 

At a late-May meeting with tourism industry stake-
holders including CITA, the Sister Islands Tourism
Association, and the Association for the Advancement
of Cruise Tourism, the newly elected Leader of
Government Business McKeeva Bush also noted how
the sector came through those two dramatic events,
adding that its resiliency would enable it to persevere
in the face of the global economic crisis. 

“I am confident that by working hand-in-hand and
sticking together despite our differences and special
interests, we can achieve a full recovery in the years
ahead,” he said at the time.

He added that initiatives in the broader spectrum would
involve the airport and port development, and stressed

TO U R I S M
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the need to maintain a balance
between cruise and stay-over
tourism.

But the geographical advantage of
being near the U.S. cannot be
overemphasized, as Broadbelt
notes. While the proximity certain-
ly helps to attract visitors from the
U.S. during economic upswings,
when people are curtailing their
travel during downturns, they can
still look at short-haul trips.

The idea of “closer to home” can
still resonate with potential visitors
from the U.S., especially with sev-
eral Department of Tourism initia-
tives targeting families.

“Our focus on the family market is
something that has been built on for
quite a few years and is one area
that we recognize that we can
own,” says Broadbelt. “We can be
the number one spot for the more
affluent family market and we are a
good fit . . . The offers that are com-
ing out for the Summer Splash for
families are fantastic; it’s the best
we’ve ever had. If you are a family
with young kids, then this is the
place to come, without a doubt.”

This year’s Summer Splash program
has added more incentives to
encourage families to take their
summer holiday in Cayman. Still on
offer is the popular Cayman Islands
Sea School, which teaches children
between 5 and 11 about the marine

environment, and is open to both
residents and tourists. But the DoT
has created a much more compre-
hensive package under the Summer
Splash branding, Broadbelt
explains. And he is excited about
the potential of this program. 

“Kids fly free on Cayman Airways,
kids eat free at participating restau-
rants, and there are various water-
sport activities that are free. There
is the Skate Camp, which is free,
and there are substantial discounts
in hotels as well. A lot of kids are
staying free; the parents are paying
for the room. 

“It’s all discount, discount, discount
where this adds real value. When
people start to add it up, it’s like,
‘Wow, airline tickets for the kids,
cost of eating out’; it really knocks
down all those barriers that people
put up to ‘Why should I go to the
Cayman Islands?’ ”

Broadbelt adds that with these new
incentives, there are few reasons
not to come to Cayman, and that
visitor numbers should get a corre-
sponding bump.

“I think we’ll gain some market
share in the region. Last year there
were over 22 million tourism
arrivals throughout the Caribbean,
and we just need to maintain our
share. We are getting just over
300,000, which is quite a small per-
centage. So, for us to maintain a

market share and to maintain our
arrivals it may cost us more money
to do so, but even if overall travel
is down, I still think we are a small
enough market where with extra
effort we can maintain the business
levels that we need to.”

But, Broadbelt acknowledges that
even if Cayman does maintain or
increase market share, not all relat-
ed industries will benefit from the
tourist dollar.

“People have to buy an airline
ticket to get here. They are still
going on vacation, but what are
they spending? Our pure air
arrivals and occupancy don’t
describe the whole picture on
how the tourism market is per-
forming. They are good indicators
to go off but then when things
aren’t quite the same, you look
deeper and ask, ‘What are they
actually spending?’”

While willing and able to spend
the money to come to Cayman,
tourists may nonetheless look at
ways to cut back on expenses once
here. And when that happens, the
retail sector gets hit.

Broadbelt notes: “People probably
ask themselves, ‘Do I really need
another T-shirt that says Cayman
Islands on it?’ – especially when
we have so many repeat visitors.
For the retail shops, business is
down across the board because

“We can be the number one spot for the more

affluent family market and we are a good fit.”
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visitors are not consuming those
extra discretionary items.”

Restaurants may also be affected,
especially if visitors staying in con-
dos opt to eat in. However, many
restaurants, he points out, have a
strong local base of customers
which to some extent will insulate
them from a downturn in visitor
arrival numbers.

The watersports sector, something
with which Broadbelt is intimately
familiar as the managing director of
dive operator Ocean Frontiers, is
protected to some degree, he says.
These businesses offer something
less tangible, perhaps, but more
valuable in a lot of ways.

“They are experiences, they’re
moments, especially with their
family and their kids. Having a
meal or buying a T-shirt isn’t
something they are necessarily
going to remember like they are
little Bobby’s first snorkeling expe-
rience. So anything that is more
experience-related you are still
going to see people go out of their
way to go on these kinds of excur-
sions and have those experiences.”

He admits to seeing a bit of a
decline in numbers, but nothing
“drastic,” adding that the biggest
fear among operators is the
“unknown” – how the downturn
will play out.

Looking farther into the future,
though, Broadbelt sees the way
forward tied to an increase in air
arrivals. To put it bluntly, he says
the tourism industry “cannot sur-
vive on 300,000” air arrivals a year.

“If you look at the room stock that
we have and then you talk to busi-
nesses on what they need, 300,000
air arrivals are not enough. That’s
like the break-even point. So for
business to survive, to build up any
reserves, and to develop into a suc-
cessful business for a country that
revolves around pure growth and
consumption, having just break-
even numbers on air arrivals is not
going to keep the best people in the

business. It’s not going to drive
excellence, and it’s not going to
keep the quality of the product
there. 

“So we need to take on the chal-
lenge of getting air arrivals up to
400,000 or 450,000.”

He makes the point that without a
greater number of air arrivals, any
new hotel projects would be ren-
dered meaningless. But, in addi-
tion, he is pushing for more con-
dos to enter the short-term rental
market. To make that move easier
to accomplish, the DoT is setting
up an online booking engine for
condos and villas, which is expect-
ed to be launched within the next
few months. 

The strength of this site is that it will
take advantage of the Department
of Tourism’s “massive presence on
the web and all of their marketing
channels that will drive new busi-
ness to these condos and villas that
are not getting it now.”

In this way, Broadbelt explains,
Cayman can grow its room stock
without necessarily building any
more rooms.

CITA is also hoping for more
immediate progress on a variety of
tourism-related issues, starting with
the redevelopment of Owen
Roberts International Airport. 

“We really want them to break
ground on the terminal improve-
ments,” he says. “I would also like
to see some progress, either nego-
tiations or an MOU (Memorandum
of Understanding), for a runway
extension.

“I would like to see some concrete
deals made on the berthing facili-
ties (the proposed port in George
Town) – the MOU with Atlantic
Star expired on January 31. 

“I’d like to revisit getting U.S.
Immigration pre-clearance in the
Cayman Islands, so all American
flights can land as domestic in the
States . . . and you can get straight
off the plane and go. About 80-
plus per cent of our arrivals are
American, and they would love it.

“There is work to be done right
now. We need to get on with those
things that can have positive out-
comes for the Cayman tourism sec-
tor. And now is the time.” �

P O S I T I V E L Y C A Y M A N

Eight months after Hurricane Paloma
swept across the Sister Islands and
removed any chance of a successful
winter tourist season for Cayman Brac,
hotel and dive operators once again
have reason to hope for better days
ahead. Little Cayman was far less
affected than its bigger sister and was
open for business by the end of
November 2008. Things are moving
slower on the Brac as it continues to
recover from extensive hurricane
damage. Some of the good and bad
news:

• The 31-room (all suites) Alexander
Hotel on Cayman Brac opened earlier
this summer. The higher-end hotel has a
restaurant, bar, conference room, and gift shop.

• The Brac Reef Beach Resort is expected to reopen in late-2009.

• It remains unclear when the Carib Sands Beach Resort will be ready to
receive guests.

• On Little Cayman, Southern Cross Club, Little Cayman Beach Resort, and
Pirates Point all enjoyed a good, if slightly shortened, winter and are
working toward Green Globe certification.

T R A C K I N G  T H E  
SISTER ISLANDS 
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News of the latest foreclo-
sures, bailouts and market
contractions may barely

make a ripple these days as the finan-
cial crisis continues to take its toll on
the banking and finance industries
worldwide. But some countries find
themselves better placed to weather
the economic storm, leaving them in
more positive positions for when the
metaphoric skies do eventually clear.

And to maintain that positive edge,
there has been a flurry of activity in
Cayman since the change in gov-
ernment after the May 20 elections.

In perhaps the most high-profile
push, the new Leader of
Government Business, the Hon.
McKeeva Bush, has been on a mis-
sion to elevate Cayman from the
grey to the coveted white list of the
Organization for Economic
Cooperation and Development
(OECD). 

That dreaded grey list meant that
the OECD did not find Cayman to
be sufficiently compliant and coop-
erative on tax matters, and had not
met the minimum of 12 Tax
Information Exchange Agreements
(TIEAs) to merit white-list status.

But, by the beginning of July, after
a very busy three weeks which
included a 10-day trip to London,
Paris, and Berlin, Mr. Bush and his
delegation, jointly led by Governor
Stuart Jack, made significant
progress towards finalizing addi-
tional TIEAs.

In an address to the Legislative
Assembly at the end of June, Mr.
Bush outlined the developments. He
pointed to the signing of a Double
Taxation Agreement with the UK,
meeting with relevant departments

of the OECD in Paris, the signing of
a TIEA with Ireland, and completing
technical agreements with Mexico,
Italy, and Germany.

Mr. Bush explained that technical
agreements indicate that negotia-
tions have concluded and senior
representatives from each country
have signed off on the text. The
next step is for each country to
obtain Ministerial/Cabinet approval,
after which the agreements will be
officially signed.

He told the Legislative Assembly:
“It is of significance that the new
government has managed to
secure agreement at the technical
level or official level with five new
countries in three weeks and with
two of these being members of the
G7 (i.e. Germany and Italy). 

“This is a direct result of the very
hard work of the recently appoint-
ed negotiation team led by the Hon.
George McCarthy. This team must
be commended, not only for bring-
ing the four previous negotiations
to the current advanced stages
where we now have agreements at
the technical level, but also for com-
mencing a new series of negotia-
tions resulting in securing these five
additional technical agreements as
well as bringing the other newly
commenced negotiations with
France and Portugal to an advanced
stage, in such a short time period.”

The praise for Mr. McCarthy was
particularly noteworthy, because at
the end of the day’s session, Mr.
Bush announced that the retiring
Chief Secretary had accepted a new
position as chairman of the Cayman
Islands Monetary Authority, replac-
ing Carlyle McLaughlin, who was
named head in July 2008.

Mr. McCarthy brings with him 25
years experience in the civil
service, including 12 years as
Financial Secretary, from 1992-
2004, after which he was named
Chief Secretary.

In a Cayman News Service report
on the appointment, Mr. Bush
noted Mr. McCarthy’s contribution
over the years to the Cayman
Islands’ financial services, as
financial secretary, through his
involvement in crafting the legisla-
tion that has helped keep Cayman
competitive.

The whole issue of tax agreements
is in addition to the continued fin-
ger pointing at Cayman and its sta-
tus as a tax haven, something that
has long been a rallying cry of first
senator and now President Barack
Obama. He has focused on the
existence of Ugland House and the
thousands of corporations that call
it home. His favorite, and by now
well-known, turn of phrase when
discussing Ugland House is to refer
to it as either the biggest building
or the biggest tax scam on record.

Financial industry people in
Cayman, not surprisingly, feel the
need to rebut the U.S. President’s
remarks. In early May, Anthony
Travers, as chairman of the
Cayman Islands Financial Services
Association, felt compelled to write
an open letter to Mr. Obama
expressing official concern at his
suggestions of tax fraud by sub-
sidiaries of U.S. companies regis-
tered in Cayman.

“Nothing could be further from the
truth,” Mr. Travers wrote. “We
believe that Cayman-based corpo-
rate subsidiaries operate legally
and transparently and are aware of

FI N A N C I A L  V I E W
Active on All Fronts
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no information to the contrary. The
Cayman Islands has a low tax rate,
just as do Ireland and other juris-
dictions. That is not a bad thing; it
certainly is not the basis upon
which to suggest illegality in the
form of tax evasion.”

Mr. Travers added: “We do feel
compelled to note that, for over 20
years, the Cayman Islands has been
a model of cooperation with the
United States and, indeed, the world.
We have worked cooperatively on
every international initiative from the
United States, the IMF (International
Monetary Fund), the OECD and the
FATF (Financial Action Task Force)
to create a financial regulatory struc-
ture that is robust, accountable,
transparent, and fair. We take our
obligations in this regard very seri-
ously. Notably, there has not been a
single bank failure in the Cayman
Islands during this financial crisis
and none of the financial reckless-
ness that has brought about much of
the current global crisis occurred in
or involved the Cayman Islands.
Rather, to the contrary, the invest-
ments which flow from the 12,000
companies involved with the United

States have provided trillions of dol-
lars of international investment to
U.S. financial institutions at a criti-
cal period, and have done so in a
fully transparent manner.”

Former chairman of CIMA, Tim
Ridley, who often addresses inter-
national conferences on various
financial matters, recently spoke
on this and other issues affecting
offshore financial centers at a
forum in New York, organized by
Stuarts Walker Hersant and RBC
Wealth Management.

He touched on U.S. proposals to
prevent perceived abuse by U.S.
taxpayers hiding behind offshore
vehicles, to expand reporting
requirements regarding offshore
accounts and investments, and to
limit the ability of U.S. multination-
als from utilizing offshore financial
centers to defer U.S. taxes. 

Mr. Ridley also discussed the
OECD’s more than 10-year pursuit
of its global tax initiative. Calling the
OECD “chameleon-like” in its
changes over that period, he added,
“Having been beaten back (princi-

pally by the Bush Administration)
on tax harmonization (i.e. everyone
should adopt French and German
tax rates), the program is presently
focused on tax information
exchange and transparency. In con-
cert with (or under the direction of
their political masters) the G20 and
G8, the OECD has recently been
playing the ‘name and shame’ card
to remarkably good effect.” 

He outlined the progress made
recently by Mr. Bush, but warned:
“Recent statements from the OECD
and leading members now make it
clear that simply signing 12 agree-
ments is not necessarily sufficient.
The requirements now seem to be
agreements with the major players,
effective implementation, and satis-
factory peer review of implementa-
tion. And possibly even moves to
sign multilateral agreements. All
this may further delay Cayman’s
promotion to the white list.” 

Having said that, however, Mr.
Ridley did offer reasons for optimism
along with a plan of action. Among
his suggestions for the way forward
were “more effective enforcement of
our existing financial services laws
and regulations by the regulators
and law enforcement.” 

He also called for “better targeted
and effective intelligence gather-
ing, lobbying, and media relations,
particularly in key centers such as
Washington, London, Brussels, and
Paris to influence political and
media perceptions, opinions, and
outcomes.” 

One other suggestion was to “devel-
op sensible and welcoming immi-
gration policies to attract and keep
the brightest and the best together
with well-educated, motivated, and
participating local professionals and
staff working alongside them.”

In closing, he told the conference,
“I do not believe legitimate quality
offshore centers, such as Cayman,
need suffer death by a thousand
cuts; if the lessons are learned and
applied, they can and will survive
and thrive as (albeit reluctantly)
accepted participants in the global
financial world.” �

Cayman will continue to benefit from a strong foundation 

and will be well placed to attract new business.
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World-Class Marina Estates
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To arrange for a guided tour of the property, please call (345) 949-7187.

P.O. Box 31523 • Grand Cayman KY1-1207 • Cayman Islands • Email: info@vistadelmarcayman
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Vista del Mar
Beyond the majestic gated entryway lies a tropical residential paradise unequalled in the Caribbean.

We invite you to visit Vista del Mar 

to explore the pleasures and advantages 

of living in Cayman’s most exclusive 

marina residential estates.



V I S TA  D E L  M A R :  
THE MOST EXCLUSIVE MARINA/RESIDENTIAL DEVELOPMENT IN THE CAYMAN ISLANDS

Vista del Mar is Grand Cayman’s ultimate residential community, set

on a verdant expanse of 52 acres overlooking the tranquil North

Sound. It is a sanctuary of peace, privacy, and privilege, designed for

the truly discriminating homeowner or investor. 

Currently Vista del Mar is offering one acre (plus) oceanfront estates

and approximately one-half acre canal-front parcels beautifully and

functionally prepared for residential development.

LOCATION

Vista del Mar is situated on 52 acres along the shoreline of a

reef-enclosed lagoon known as the North Sound, affording

unobstructed views of the open Caribbean Sea, and, while it

remains private and secluded, it is close to Seven Mile Beach

and world-class shops, restaurants, and hotels.

OCEANFRONT ESTATES

Given its storm-protected location on the North Sound, Vista

del Mar is privileged and unique among all other residential

developments in the Cayman Islands. Its protective oceanfront

boundary is solid rock (ranging in height between 4 to 10 feet

above sea level and known locally as “iron shore”) providing a

natural buffer against storms and high seas. In addition,

restrictive covenants mandate the oceanfront estates to

preserve a 15 foot-wide buffer of existing flora on boundary

sides with other estates, which maintains a natural landscaping

buffer around the footprint of the property for added privacy.

Construction of all residences is governed by covenants

restricting design to single-family homes and estates that

conform architecturally to the harmony of the development.

The dominant northeast winds from the North Sound provide

a nearly constant and cooling breeze.

CANAL-FRONT PARCELS

Vista del Mar lies between two main waterways: Governor’s

Harbour and Salt Creek. The waterways are interconnected

through canals and to the North Sound, which ensures the

clarity of canal water throughout the development. The

parcels adjacent to the canals average one-half acre in size

and are bounded by an aluminum seawall designed to

support 25-foot private cantilevered docks for small boats.

PRIVATE MARINAS

Vista del Mar has four marinas, each providing shelter and

docking facilities for the exclusive use of the residents. Each

marina can accommodate up to five vessels with one of

them capable of lodging yachts up to 100 feet in size. The

marinas are all custom built and recessed into the

navigational canals of the development. They include large

storage closets, bathrooms, sewage disposal, water and

electricity bollards, fire emergency equipment, and

individual parking spaces.

RESTRICTED ACCESS

Vista del Mar has been

designed, developed,

and maintained with

privacy, tranquility,

exclusivity, and security in

mind. Electronically

operated gates restrict

access to the

development, and a

gatehouse is staffed by

security personnel. A

registry is kept of all

visitors to the property. 

LANDSCAPING

Landscaping at Vista del

Mar is both beautiful and

functional. Special care

has been taken to ensure that the entire development is

surrounded by natural buffers of trees and flora native to the

site. A 1.3-acre island has been preserved with its original

vegetation as a permanent green area and nature reserve. In

addition, a flood-lit tennis court is available to all residents

and guests.

ADMINISTRATIVE MANAGEMENT

A full-time manager (who lives onsite) oversees the daily

operations of the development. The administrative offices

are open during business hours to serve all residents, and

the building provides an ample conference room available to

residents. 
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Neville Scott: 

The man with the vision behind 

The Barcadere.



Looking back on the evolution
of his idea for The Barcadere
and the George Town Yacht

Club, Neville Scott is quick to point
to a glaring irony.

“A huge portion of the world’s
pleasure yachts, 70 percent as a
matter of fact, are registered here
to the Cayman Islands Shipping
Registry and they all say ‘George
Town’ across the back of them.

“Yet, there was no George Town
Yacht Club. It seemed a little bit of
an anomaly to me,” Scott says. That
observation led him to form the
yacht club as a limited liability entity.

Of course, he is well placed to
opine on such things. He has
grown up in the marine environ-
ment as the son of Anthony Scott,
who with his brother, Stanley,
founded Scotts Marine in 1975.

In fact, it was his desire to expand
that company, of which he is now
Managing Director, that led to the
plans for The Barcadere, a full-ser-
vice marina, the likes of which have
never before been seen, or possibly
even imagined, in Cayman.

Calling Scotts Marine the “impetus
behind the entire project,” Scott
explains: “About 10 years ago, I
saw the need to get Scotts Marine
from its current location where it’s
kind of hidden away behind AL
Thompson’s and bring it down to
the waterfront and bring it to the
next level, so to speak. It was start-
ed by my father, and it’s my
responsibility now to make it big-
ger, make it better. 

“So there will be our marine show-
room, which will be very large by

any measure, not just by Cayman
standards. We’ll have an indoor
boat showroom and a chandlery as
well as a service center in the back
side of the building. And we’ll be
able to pull boats out right here,
pick them up, service them and put
them back in the water, and send
them back on their way.” 

While Scott will happily discuss all
of his plans for Scotts Marine, he
gets truly animated when talking
about The Barcadere, which comes
under the remit of sister company
Scotts Landing. It’s clear how much
time and thought he has devoted
to developing the marina, starting
with doing his homework.

Ask him about the history of the
original George Town Barcadere
and, without so much as a pause, he
will accommodate. And maintain-
ing links with the past as he plans
for the future, is a recurring theme.

“I like to remind people of the his-
torical significance of the site, espe-
cially from a maritime perspective,
to the Cayman Islands. The turtle
crawls were out here. You’d bring
the turtles from across the Caribbean
and store them here for butchering
and processing. The turtle soup fac-
tory was right down the street here
in the vicinity of where CUC
(Caribbean Utilities Company) is. 

“The old PBY aircraft (flying boat)
would fly in and land just offshore
and moor just offshore and then
people would come in by a little
skiff and get off and they’d clear
Customs and Immigration.”

He points to a series of photos that
he copied and has displayed on a
wall in his office. “And here you

see the Commissioner arriving in
this one photograph in what was
then I’m sure great pomp and
pageantry. That was the first air-
port; this, right out here, was the
airport. That same aircraft (the
PBY) was flown by Owen Roberts,
who the current airport is actually
named after.”

He continues, his enthusiasm
building. “As a matter of fact, there
is still one of those aircraft that
sank out here and you can, if you
were so inclined, with a mask and
snorkel, take a look at. 

“The site itself has a great deal of his-
tory. I’m very cognizant of that and
I’m constantly trying to impart that
knowledge to people, and it’s also
informed my architectural design for
the place. I’ve tried to take what is
traditional Caymanian/Caribbean-
style architecture and translate it, I
suppose, into something that is more
robust and applicable to 21st-
Century Cayman.”

He is also looking to return the area
to its glory days when boats were
the vehicle of choice for many.

“This site has historically been kind
of a hub of activity for the George
Town area. Before the days of
roads, everybody coming from
North Side would sail down in
their catboats or what have you,
straight down into George Town
Barcadere and then go up on this
road here,” he says, pointing on a
map, “which is actually the North
Sound Road, and, as far as I can
tell anyway, is one of the oldest
roads in the Cayman Islands.”

He envisions The Barcadere
becoming a new center of activity
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A New World-Class Landmark for Cayman
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and, at the same time, evoking an
earlier age. 

Another feature of which he is
proud is the lighthouse memorial
he is building in his brother-in-
law’s name, to help commemorate
Caymanians lost at sea.

As for the club itself, he can picture
it all very clearly. 

“The idea is to have a restaurant
out here on the water where you
can come out and have lunch or
have dinner. And there’s a fantastic
breeze blowing off the North
Sound, and there’s fishermen com-
ing and going. So when you see
that there’s fresh tuna on the menu,
for instance, and the tuna is hang-
ing on the weigh station, there’s no
question that the fish is fresh.”

Scott adds that it won’t be a “cliché
seafood restaurant (but) an open-
air, very casual place.”

He also took inspiration from histo-
ry when he designed the club. And
the word “design” is not used loose-
ly here. Scott studied architecture
and actually put pencil to paper to
create the buildings and features
that comprise The Barcadere.

“My favorite structure, bar none, on
this island is Pedro St James. I
would move in there and live there
if they’d let me. I truly love that
structure. Unfortunately, it was built
in a different time for a different set

of conditions that now no longer
apply. But there are still certain
things about it that can be applied
or translated into an architectural
language that would be applicable
in this day and age,” Scott explains.

To illustrate his point, he describes
the proposed façade of the yacht
club.  

“If you were to examine it from an
architectural standpoint, you
would see certain elements of
Pedro St James in terms of the ver-
tical elements and the stone and
the stairwell, and the little alcove
here on the main entry that you’d
walk through into the restaurant.
And we’ve opted for exposed rafter
tails and the half-round old-style
guttering. And exposed concrete,
architectural grey concrete, and
hardy plank. This is all concrete
behind it, but it’s insulated and
clad with hardy plank so it looks
like it’s made from wood when in
fact it’s actually a steel-reinforced
concrete structure built to hurri-
cane standards. 

“And the idea is to be as true to
materials as possible and as true to
this architectural language that I’ve
tried to create out here. This new
vernacular, as it were. Maybe new
Cayman style is a little bit of a
stretch, but it’s definitely not old
Cayman style.

“I wanted it to have character, not
be a caricature.”

The club will offer annual mem-
berships both within Cayman and
internationally, making for a
vibrant, interesting mix of people.
“Once it’s reached a point where it
makes sense, we will invite every
single owner of a yacht that’s reg-
istered to the Cayman Islands
Shipping Registry to become a
founding member of the George
Town Yacht Club. 

“And, hopefully, they’ll all take us
up on that and given that 70 percent
of the world’s pleasure yachts and
some of the most affluent individu-
als in the world own these yachts,
the George Town Yacht Club is
potentially one of the most presti-
gious yacht clubs in the world.”

Toward that end, and thinking
globally, Scott is looking for more
– “royal” approval. “We’re trying to
achieve a royal charter for the
George Town Yacht Club so we
can call it the Royal George Town
Yacht Club just like the Royal
Bermuda Yacht Club or the Royal
Jamaica Yacht Club of which I’m a
member as a matter of fact. So the
idea is that it would be linked to,
associated with, and have recipro-
cal benefits with other yacht clubs
the world over.”

The marina is configured for 83
slips, depending on the size of the
boats, and all of the docks should
be completed by early summer.
Though Scott says there will still be
slips available for lease, he adds:

The marina is configured for 83 slips, depending on the size of the boats, 

and all of the docks should be completed by early summer.
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“We would encourage people to
approach us sooner rather than
later because of the placement. We
have different size slips, and it is
kind of a jigsaw puzzle. We have to
make sure the right boat goes in
the right position.”

Though membership would obvi-
ously appeal to boat owners, the
club will be open to anyone. Scott
sees the facility as a family-friendly
place, a venue for all sorts of relat-
ed events that will become not
only a center of social activity but
also a center of the community. 

He has already forged relationships
with related organizations, connec-
tions that he feels strongly about. 

“I built (the Cayman Islands
Angling Club) a weigh station out
here and this is to be (their) home.
And, similarly, with the Cayman
Islands Maritime Heritage
Foundation, better known as the
Catboat Club. Those guys are look-
ing forward to me getting the club-
house finished so they can meet
here. We’re going to be, from time
to time, hosting catboat regattas
offshore out here.

“With things like the Catboat Club
and the Cayman Islands Angling
Club, we don’t profit directly, but
it’s all about awareness and build-
ing relationships.” 

Eventually, he would like to see
the natural progression of the
development leading to a boutique
marina hotel. In fact, Scott has the
perfect place already chosen and
can visualize the project from
building down to the vegetation.

“There’s a berm that we’ve left out
here on the waterfront and the idea
is that we want to build bungalows
all across the top of it, and then
bungalows down on the flat in front
of it, and dress this whole area out
here as a sand beach.” And all of it
overlooking the North Sound.

He also would replant mangroves
along the shoreline, design rock gar-
dens, and put in cocoplum and sea-
grape trees. “Basically, my mandate
on the vegetation is that if it cannot

survive out here on its own accord,
I don’t want it out here. I want to
create a tropical island atmosphere
for the entire project, but for this
peninsula in particular. And the idea
is (to let) the vegetation mature until
such time as we get around to build-
ing the hotel, hopefully when the
world’s economy stabilizes, and it
makes a little more sense. 

Pending planning permission,
when the demand is right, they will
start work on the hotel and also a
commercial building, which would
comprise about 43,000 square feet
of retail and commercial space. 

The other building slated for
“future development” is a boat stor-
age facility, which Scott describes
as a giant warehouse storing boats
on shelves. “Think aircraft hangar,
that’s the scale of it,” Scott says.
Originally, this multilevel storage
was conceived to accommodate
100 boats, but the idea has proven
to be “very attractive to a lot more
people than I anticipated,” says
Scott, so they are redesigning it to
hold twice as many vessels and
much larger ones as well.

“The idea is (the boat) sits there; it’s
under cover, it’s enclosed, it’s
secure, and it’s in a hurricane-rated
facility. It can sit there until the
weekend. You give us a call on
Saturday, we pull it out, put it in
the water, we test it to make sure
everything is fine, we put fuel in it,
we put ice in the cooler if you
want, and when the bar and restau-
rant is completed we put a six-pack
of beer in there, a six-pack of
sodas, and we’ll make a half-dozen
sandwiches. It’s full service. 

“And you hop in your boat and
you turn the key and you go. And
you know it’s going to start
because we’ve already taken care
of that before you got there. You
have a key, we have a key. So the
idea is you show up, you jump in
your boat, you go run around, you
enjoy it, you bring it back, you tie
it up, you walk away from it. 

“You go have a hot shower at the
changing rooms. You go over to the
restaurant and socialize with your

friends and family, have some good
dinner and then go home. On
Monday morning, or the next day or
whatever, my technicians pull the
boat out of the water, clean it up,
prep it for storage and stick it back
on the shelf until next weekend or
six months from now or next year or
whenever you come back down.”

And as part of a commitment to
providing the best service to boat
owners, Scott installed a state-of-
the-art fuel system and partnered
with ValvTect Marine Fuel, a well-
respected name in the industry, to
become the first ValvTect-certified
marina in the Caribbean. 

Scott has also met his self-imposed
obligation to be as green as possi-
ble. He explains: 

“The fuel station also has the
island’s only functioning marine
sewage pump-out facility which has
a 5,000 gallon holding tank that
allows us to be able to pump waste-
water, grey water, sewage from
local and visiting vessels so that
they no longer have to discharge it
at sea which has been the practice
around Cayman for far too long.” 

And, if further proof were needed
of his dedication to the cause, Scott
is not charging for the service. “It’s
hard to get someone to pay for
something that they’ve heretofore
done for free,” he says, alluding to
the dumping at sea.

Scott adds: “We’ve made a huge
investment in a sewage pump-out
and storage system that we basical-
ly will never see a return on, but
it’s part of our environmental and
ecological approach to building
this marina. It’s to make sure that
we are having a minimal impact or
as small an impact as we can on
the marine environment that we
are all out there to enjoy.”

“I have been very fortunate

to be associated with

partners and investors who

share the vision for this

world-class facility.”
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His environmental consciousness
extends to the whole project. He’s
voluntarily striving to build The
Barcadere to recognized green
standards, specifically the LEED
certification developed by the U.S.
Green Building Council and the
Blue Flag Program, run by the inde-
pendent non-profit Foundation for
Environmental Education.

Overall, the fulfillment of his dream
for The Barcadere won’t come
cheap. Scott and his partners have
already invested more than 10
years and many millions into the
project with much more to come.

“I have been very fortunate to be
associated with partners and
investors who share the vision for
this world-class facility,” said Scott.
“They are as committed as I am to
bringing this project to the island
and the Caymanian people.”

Scott estimates The Barcadere will
cost about $30 million at comple-
tion, which includes the cost of the
land but not the hotel, which could
cost an additional $10 million to
$15 million. The development
costs of the boat-storage facility
could easily add another $5 mil-
lion. “It’s a $45 million to $50 mil-
lion project at the end of the day,”
Scott estimates.

“Some times I wonder what I was
thinking. But it’s something that
Cayman sorely lacks. It’s something
that has been very well-received.
I’ve gotten nothing but positive
feedback. Everybody’s enthusiastic
and excited about it. Everybody’s
first reaction is, ‘We can’t believe
someone hasn’t done this before.’”

Even though Scott doesn’t expect
to see a finished yacht club or
Scotts Marine building at The
Barcadere for at least one year to
18 months, his vision for it is cer-
tainly complete.

“At the end of it all, we will have
a nice multifaceted development.
We call it a marina community. It’s
not just a marina, it’s not just a
yacht club, it’s not just a boatyard,
it’s not just boat sales, it’s not just
a restaurant. I like to think that I’m
transforming the George Town
Barcadere area into something that
the whole of Cayman can be
proud of.”  �
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The one aspect of The Barcadere that will
have no actual marine function might
nonetheless be the structure that will hold

the most significance for Neville Scott.
He is building a memorial to his brother-in-

law, David Anderson, who was killed while boat-
ing in the North Sound in 2007. Scott designed the
monument in the shape of a lighthouse, which will
sit at the end of the canal that leads to the marina.

He explains his motivation for the memorial.
“In 2007, I lost my brother-in-law, who was like a
brother to me, in the North Sound. He was killed
in a boating accident. I took it very hard. At the
time, I decided that I wanted to do something. He
was cremated and his ashes were spread in the
North Sound. And there’s no gravestone. His fam-
ily doesn’t really have anywhere to go to grieve. 

“So, I thought I would build a monument for
my brother-in-law. And this was really a part of my
grieving process to be quite honest. In retrospect,
I can say that now. I became obsessed with it.”

To prepare for the design, Scott researched
lighthouses. Extensively. “I did a study of lighthouses; I visited other
lighthouses. I bought books and books and books on lighthouses.”

Not surprisingly, he discovered that the light is basically the whole
point, though in this case, the 40-foot-high structure is purely ornamental.

“It will have a light in it but technically it’s not a lighthouse because
that’s the Port Authority’s remit. What I’m doing is building a maritime
monument that just happens to look like a lighthouse. It can’t flash, for
instance; it can’t be certain colors. And it can’t be visible to the air. It can
only be visible from the horizon down. But I want it to be visible from any-
where in the North Sound. My objective is whenever you come in to
Stingray City channel, the main channel, or Rum Point channel or if you’re
leaving Kaibo – which, incidentally, is where he was leaving from when
the accident occurred – or anywhere in the North Sound at night, you will
be able to see that light. And the idea is to have the light be blue.”

The bottom part will be clad with stone and the upper part will be
clad with hardy plank, he explains, so it will look like a wooden light-
house sitting on a stone base when in fact it is a steel-reinforced con-
crete structure built to withstand the worst-case scenario. 

Many organizations are helping Scott to realize his vision. Private
companies have donated materials and labor, and the Cayman Islands
Maritime Heritage Foundation is supporting the project. 

The Maritime Authority of the Cayman Islands has also agreed to
partially sponsor the construction of the monument. David Anderson
was the first Caymanian to become certified as a fully qualified Marine
Surveyor with the Cayman Islands Shipping Registry, a division of MACI.

The lighthouse is “my way of honoring his life. He was a good kid;
he had a lot of potential,” Scott explains. He continues to seek help from
all quarters for the project. “We welcome all support and any other
donations toward construction,” says Scott, who has been funding the
project out of his own pocket.

Ultimately, he would like to get the lighthouse officially sanctioned as
a maritime monument for the Cayman Islands. And he is planning to call
it the “David Alexander Anderson Memorial to Caymanians Lost at Sea.” 

“I want it to be something that means something to all Caymanians,
not just to me and not just to his family,” Scott says, adding, “there have
been a lot of us – meaning Caymanians – lost to the sea over the years,
since this island has been inhabited.”

He continues: “It will be definitely by far the largest, most visible, the
most significant. And it’s being built at George Town Barcadere, which
has been one of the most significant – with the possible exception of Hog
Sty Bay – locales on the island from a maritime perspective. Since the
1700s, as long as Cayman has been inhabited, this place has been in use.
So I think it’s a perfect location for it, and I think that the lighthouse is a
perfect form for it.”

Scott is hoping to get the funds in place so the lighthouse can be
finished by October 28, when David Anderson would have celebrated
his 30th birthday. 26

THE LIGHTHOUSE: A LANDMARK MEMORIAL
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Continuous investment in
human resources and a
strong and reliable electrical

infrastructure have provided the
foundation for Caribbean Utilities
Company, Ltd. (CUC)’s growth over
the past 40-plus years, which in turn
has enhanced economic develop-
ment in Grand Cayman.

Cayman today bears little resem-
blance to the sleepy backwater that
was Grand Cayman in 1966, the
year in which CUC began opera-
tions. We can now boast industries
and services, including a first-rate
physical infrastructure, which are
second to none. Since CUC began
its operations in Grand Cayman,
there have been almost unbeliev-
able growth and development in
the country’s economy and infra-
structure. During this time, the
islands’ financial services industry
was born and has matured, as have
the local tourism and real estate
industries. All of this development
took place while CUC continuous-
ly provided reliable service and
ongoing power infrastructure
growth and development. Both
CUC and the Cayman Islands have
matured together in a symbiotic
relationship.

In a short span of just seven years,
CUC has invested CI$258.8 million
in transmission and distribution as
well as in generation equipment
including new generators, substa-
tions, poles, and automation equip-
ment in order to enhance perform-
ance and reliability and also to meet
the demands of customer growth.

At the end of 2008, CUC had 24,000
customers compared to 16,353 in
1998, an increase of nearly 50 per-
cent in the last decade. During the
same period, the company’s gener-
ating capacity increased from 88
megaWatts to 136 megaWatts. As
the island grows and more build-
ings are constructed, CUC will
ensure that the company has the
capacity to meet demand.

Indeed, the growth and success of
the Cayman Islands have been
based in no small part on the relia-
bility and modernity of the coun-
try’s infrastructure. The reliable pro-
vision of power is an integral com-
ponent of the island’s infrastruc-
ture, and has helped to attract inter-
national investors to the country in
the main industry pillars of finance
and tourism, as well as in real
estate, construction,
telecommunications,
and other industries.

CUC has often been
called the “envy of the
Caribbean” due to the
reliability of its service.
Many people will be
aware of news reports
from other countries
on “brownouts” due to
inability to meet cus-
tomer demand. This
can have a huge nega-
tive impact on a small
island’s development
and economy. 

“In an island as small as Grand
Cayman, the growth of CUC is tied
to the growth of the island.
Reliability of the CUC service is crit-
ical to the continuing growth of the
island, and we are committed to
sustained reliability,” said CUC
President & CEO Richard Hew. 

The statistics show this commit-
ment. CUC’s reliability for 2008, as
measured by Average Service
Availability Index, was 99.95 per-
cent. Customers experienced on
average 3.22 outages during the
year with a total outage time of just
four hours. CUC participates in the
Canadian Electricity Association’s
annual reliability benchmark sur-
vey, and this level of service is
comparable to North American
standards.

Mr. Hew said, “CUC is very proud
of the level of service we have
offered our valued customers over

the years. Our standards in all areas
of the provision of service are kept
high, and we continuously seek to
improve our performance. As
Cayman expands we will meet the
challenges ahead. We look forward
to the next 40 years of powering
Cayman’s success.” 

CUC has a staff complement of 199
people.  92 percent of them are
Caymanian. The majority of the
company’s employees receive con-
tinued training and development
opportunities. As a result, the com-
pany boasts a staff of well-trained
and highly qualified individuals. �

CARIBBEAN UTILITIES COMPANY
Powering Cayman’s Success

In a short span of the last

seven years, CUC has invested

CI$258.8 million in

transmission and distribution

as well as in generation

equipment.



Butterfield Bank
(Cayman) Limited
has been provid-

ing community banking
services to the Cayman
Islands for over 40
years. And according to
Managing Director Conor
O’Dea, these challenging
financial times have only
improved his faith in the
organisation.

“We have managed well
and even seen growth

in this challenging global financial
market,” states Mr. O’Dea. “This is
testament to an outstanding team,
great global support and strong risk
management. We continue to invest
with confidence for the future both
of Cayman and the Bank.”

Deputy Managing Director and
Head of Banking Mike McWatt
gives a rundown of some of the
exciting recent and upcoming
developments at Butterfield.

“Our teams have certainly been
busy,” he states. “From developing
new ways to conduct business to
new products that will expand the
way cardholders can travel the
world and redeem rewards, we are
proud that Butterfield is proactive
in meeting the needs of our clients
and in introducing innovative
products and services.”

The company has capped off a busy
two years. With the Wealth
Management expansion into Private
Banking, Butterfield has grown into
specialised relationship management
and this has been warmly received
by Private Clients both in Cayman
and overseas. Private Banking com-
pletes the Butterfield Wealth
Management service offering, which
also features the Trust Services divi-
sion and the Asset Management
team. Corporate Banking and
Captive Solutions round off the cred-
it, investment and management serv-
ices offered by Butterfield. 

The Private Banking division of
Butterfield features highly spe-
cialised relationship managers
who work with private clients one-
on-one to build, integrate and
maintain diverse financial solu-
tions. Head of Private Banking
Chris Duggan comments, “The
launch and successful implementa-

tion of our Private Banking strategy
has enabled Butterfield to effective-
ly and efficiently serve and attract
clients, both locally and interna-
tionally. Butterfield’s substantial
global presence, strong community
ties and full-service banking servic-
es make Butterfield an essential
part of a private client’s portfolio.”

New products in the pipeline for
Butterfield include the Visa Platinum
Card and the Visa Signature Card.
Also lined up for summer is a Young
Savers savings account, geared to
assist younger members of the com-
munity in developing smart money-
management skills. 

Other ways in which Butterfield
aims to improve and expand its
operation in the Cayman Islands
includes the development of a new
core banking system – a systems
and technology project entitled
“One Butterfield.” 

“Across all of our markets,
Butterfield now competes with large
global players who have deep tech-
nology resources,” states Mr. O’Dea.
“Increasingly, our customers are
demanding new technology-depen-
dent services. Therefore, to remain
competitive, we are making big
investments that will greatly increase
our service level abilities.” �

To learn about their diverse products
and services, visit Butterfield online at
www.butterfieldgroup.com

The team at the Governors

Square banking centre, open

Saturdays 9 a.m. – 12 p.m.

Butterfield’s flagship

location, Butterfield Place,

located on Albert Panton

Street in George Town

Butterfield
Managing

Director 
Conor O’Dea

Chris Duggan, Annie Manderson and

Brad Bishop of the Butterfield 

Private Banking team

B U T T E R F I E L D
Investing in the Future with Confidence
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When considering the
work that Davenport
Development Ltd. has

completed on Grand Cayman, peo-
ple are overwhelmed at the superior
quality and volume of their endeav-
ors. But the most astonishing aspect
of this company – operated by Ken
Thompson (of Island Taste), Ray
Hydes (of Hydes and Sons), and Paul
Pearson – is that the venture is only
three years old.

In that time, they have been able to
complete the Valencia Heights
complex, finish Phases 1 and 2 of
Lantern Point, and pre-sell the
majority of Phase 3, which is sched-
uled for completion in February of
2010. And they are already plan-
ning the next project, a glorious

development on South Sound with
apartments, condos and homes.

So how has Davenport
Development been able to do so
much in so little time? According to
Paul Pearson, managing director,
“It’s all about going after the dream.”
He explains that after the devasta-
tion of Hurricane Ivan, he, Ray and
Ken had a vision for beautiful and
reasonably priced homes for hard-

working folk. “Why shouldn’t those
with decent jobs and a little money
put aside have a bit of affordable
luxury?” he wondered.

And so Davenport Development
was born. The first purchase was a
piece of high and dry land on
Crewe Road which has since been
transformed into the extraordinary
Valencia Heights, a 33-unit apart-
ment complex designed to suit the
glamour and extravagance on Seven
Mile Beach but with first-time buy-
ers and investors in mind. When
driving by, one is immediately
struck by the attention to color,
design and detail, even for the front
wall. The units surround a welcom-
ing oasis of a pool and deck, seclud-
ed from the busy street.

Word about this gem spread
quickly. “We could hardly keep
track of all the interested buy-
ers,” says Ken. “We had to turn
many away because so many
units were sold before we
could advertise them officially.” 

The buzz that was generated
had much to do with the
cooperative efforts between
Davenport Development and
Scotiabank. Buyers who felt
anxious about receiving
approval for mortgages found

those fears removed. Ray
observes, “People who had been

turned away so often before found
a welcoming reception at Scotia,
and Davenport is proud to have
made so many dreams come true.”

Not content to rest on their laurels
and driven by the compliments
from buyers, Davenport launched
the Lantern Point development on
Old Prospect Point. This European-
styled condominium development,
located across from the beautiful
Caribbean Sea, is a standout with its
massive wrought-iron lanterns and
tropical vegetation. The 24 units of
Phase 1 and the 32 units of Phase 2
sold quickly, and 70 percent of the

soon-to-be constructed Phase 3 is
already sold. When completed,
Lantern Point will boast three
pools, lush garden areas, elegant
balustrades, Spanish tile roofing
and, of course, its classic lanterns.

“Designing the property has not
been easy, but we have vowed
never to sacrifice quality,” Paul com-
ments. Apartments are fitted with
generous storage, high ceilings, top-
quality appliances, and custom cab-
inetry. “People cannot believe that
they can have so much quality for
such reasonable prices,” Ken says.

But fine touches do not mean that
the company skimped on construc-
tion. The developments are built
with the Cayman weather in mind.
Ray, who has had his fair share of
experience in construction, says that
“our development is constructed
from ICF (Insulating Concrete
Forms) blocks. These are com-
pressed foam blocks with six inches
of poured industrial-grade concrete,
reinforced with steel re-bar vertical-
ly and horizontally.” ICF is an
extremely strong product and the
strongest hurricane protection on
this island. It offers an R rating of 30,
while traditional cinder block offers
only an R rating of 6. Ken is quick to
point out that “ICF also makes the
apartments very energy efficient,
leading to lower monthly CUC bills.”
Who could ask for more?

Davenport Development seems to
have put together an impossible
package: convenient locations, solid
and sensible construction, classic
and unique designs, and affordable
luxury. Their next project, San
Sebastian, promises to be even
more spectacular. Ray, Ken, and
Paul have worked hard to ensure
that buyers get all that they expect
– and a whole lot more. They
wouldn’t have it any other way. �

D AV E N P O R T  D E V E L O P M E N T
Quality, Value, and Superb Design

People are overwhelmed at

the superior quality and

volume of Davenport’s

endeavors on Grand Cayman.
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