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Following five decades of rapid
economic expansion and devel-
opment, the Cayman Islands

have emerged as a sophisticated fi-
nancial center and an attractive
tourist destination that has given rise
to an affluent society. The evolution
from a small maritime community
into an important financial Mecca is
nothing less than phenomenal.

One of the richest countries in the Caribbean
with one of the highest Gross Domestic Products
(GDP) in the world, Cayman has much to show-
case. However, since Hurricane Ivan made its
devastating visit in September 2004, destroying
much of the local infrastructure and requiring
massive re-development and renovation, many
people in the community have begun to recog-
nize a need to preserve some of Cayman’s past as
well as re-developing for its future.

Throughout the last 50 years, Cayman has been
constructed without a master plan or consoli-
dated vision. With open property laws that es-
sentially allow anyone from anywhere the right
to buy and develop property, Grand Cayman
has acquired an eclectic architecture and image
which ranges from the traditional Caymanian
cottage to the latest iconic modern office build-
ing where local legal giants Walkers has made
its home. 

This uncoordinated laissez-faire approach has
left Cayman with 18th-Century homes stand-
ing next to 1970s office blocks in George Town
and the luxurious, new five-star Ritz-Carlton
neighboring with one of Grand Cayman’s first-
ever condominium developments on Seven
Mile Beach. 

Throughout the years Cayman has wrestled
with its history and its future, wanting to hang
on to romantic notions of the past while at the
same time embracing the development and
growth that released the islands from the
poverty of the past.

When in the 1960s and 1970s Caymanians re-
alized the value of beachfront property for the
business of tourism – land which historically
had been of little value to them – many sold

that land and realized their own fortunes as the
overseas property developers realized theirs.
The result was a local economic boom.

The battle between past and future is one that
occurs in many places, and the difficulty lies in
finding a suitable balance that ensures that all
that has gone before is not lost. Against this
noble undertaking is the basic precept of private
property rights, meaning that if you buy it, it’s
yours to do with as you please (assuming, of
course, that you do not violate local zoning ordi-
nances or other on-the-books restrictions). This
ownership right is fundamental to every capital-
istic society, including the Cayman Islands.

Currently some of Cayman’s designers, archi-
tects, and developers are trying to balance the
new structures they are creating with preserv-
ing the best parts of the islands’ history and
physical infrastructure. 

One of the most obvious examples is the emer-

gence of Camana Bay. Certainly not without
its critics because of the sheer size and promi-
nence of the community, it also has many sup-
porters in the design world for the way the
development is utilizing so much of Cayman’s
past as it evolves into a futuristic new town.
Architectural techniques, from how buildings
are oriented towards the sun to the use of lou-
vers on windows, are just some of the things
that the designers with the Dart Group, the de-
velopers of Camana Bay, have turned to as they
create this unique community.

Meanwhile, the post-Ivan redevelopment has
seen parts of the Seven Mile Beach corridor re-
ceive a welcome facelift, with some of the
beachfront condominium sites being given a
more modern and elegant look. Other older
properties have been torn down and replaced
with state-of-the-art condominiums, such as
the Meridian, the New Caribbean Club, and
Water’s Edge, all ultra-modern luxury proper-
ties built to the highest international standards.

Respecting Cayman’s Past,
Building Its Future
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Throughout the years Cayman has wrestled with its history and its 

future, wanting to hang on to romantic notions of the past while at the

same time embracing the development and growth that released the 

islands from the poverty of the past.



Some of these condos have sold for record
prices, demonstrating Cayman’s continued at-
traction for those wishing to invest, and live in,
high-end properties.

However, at the same time, Cayman has made
some moves in the last few years to renovate
and rescue some of its more important build-
ings that have a direct connection to the cul-
ture and heritage of the country. The
renovation of the National Museum has been
an enormous project which has seen the old
gaol preserved as well. The construction of a
replica Mission House by the National Trust
has also reflected the growing interest in the
preservation of Cayman’s past. 

Perhaps the most emphatic commitment to pre-
serving Cayman’s past is the purchase by gov-
ernment of Miss Lassie’s House for $1 million.
Gladwyn “Lassie” Bush was a visionary artist
who lived her life in an old Caymanian home on
the beach at South Sound, which is where she
painted not only on canvas but on the floors,
walls, windows, and doors of the house itself.

Minister of Culture Alden McLaughlin de-

clared recently that after seeing Dr. Johnson’s
house torn down, he was not prepared to stand
by and see another important piece of
Cayman’s history lost, and that was why gov-
ernment was prepared to buy Miss Lassie’s
home. The project is being spearheaded by the
Cayman National Cultural Foundation and
will require at least another $1 million from the
private sector to complete the renovation.

The National Trust is also engaged in raising
awareness about the need to preserve some of
Cayman’s rapidly disappearing older properties.
With no property conservation laws of any kind
and a limited budget, their struggle is an uphill
one. However, the Trust’s historian and expert
in Cayman historical architecture, Denise
Bodden, has proven to be a strong advocate of
the preservation of buildings, and where preser-
vation has not been possible, she has been
working hard to at least document the details of
properties lost to development.

Of course, another cultural tradition of
Cayman is that it historically has been an un-
bridled, loosely regulated, free-market econ-
omy, and many in the private sector point to

that singular fact as the overriding reason for
Cayman’s economic success. Therefore, it is un-
likely that Cayman will ever see preservation
laws such as those found in the United
Kingdom, where the owners of Elizabethan
properties often lament that they cannot even
change a light switch without contacting gov-
ernment. That is not likely to happen here.

Environmental concerns are also playing a
much greater part in Cayman’s future, and the
issue of our natural landscape is gathering
greater attention. Kim Lund, one of Cayman’s
most prominent Realtors, thinks developers
must start paying more attention to nurturing
landscapes that reflect Cayman and stop im-
porting foreign plants, trees, and flora: “We
need to allow the landscape to take on a more
natural, indigenous growth that looks lush and
tropical – that’s how Cayman should look,” he
said. Lund believes this is important for
Cayman’s public spaces as well.

After the development boom in the aftermath
of Hurricane Ivan, the pace of construction has
now slowed somewhat, although the govern-
ment is still embarking on a large number of
huge capital projects, including schools, its own
administration building, the airport, and, moreC
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The sprawling ‘new town’ of Camana Bay which spans from the North Sound to Seven Mile Beach

PHOTO BY GARY WHITE



controversially, the redevelopment of the
George Town Port, which would separate cruise
and cargo facilities. 

While fundamental questions are still being
asked about whether focusing on the cruise sec-
tor of Cayman’s tourism is misguided – as op-
posed to the more lucrative “lighter footprint”
stayover tourism market – the government says
the port development helps ensure the future
of the island.

Charles Clifford, the Minister for Tourism, re-
cently said that when the port was first devel-
oped in the 1970s, there was controversy and
objection then, too. Had we not moved forward
at the time, he suggests, Cayman could never
have grown to the extent that it has. The grow-
ing population, the standard of living, and the
expanding commercial sector, in turn, have
created the need for expanded cargo-handling
capabilities, and the current facilities will not
meet the future needs of the country. Moreover,
the intermingling of cargo-handling facilities
with visiting cruise ships and their thousands
of daily visitors is not an ideal one. If we knew
then what we know now, the cargo facilities
would never have been located in their current
location.

The focus on the port will also create the op-
portunity to take another look at the country’s
capital. George Town is a hodgepodge of new
and old, functional and non-functional.
Hordes of cruise ship visitors are hustled and
bustled daily (some would say dangerously)
onto narrow sidewalks running parallel to
overcrowded Harbour Drive. The idea of lim-
iting parts of the downtown area to pedestrian
traffic sounds appealing, but it is merely fanci-
ful unless the infrastructure is built to accom-
modate the daily invasion of vehicular traffic
as well.

The conundrum, of course, is that downtown
George Town is not just a repository for cruise
ship passengers but also the commercial and
governmental epicenter of the country. As the
quantity of cruise ship passengers has grown,
this mutual accommodation of limited space
is reaching the breaking point. Larger cruise
ships offloading additional thousands of pas-
sengers each day will only exacerbate the
problem. 

There will always be tensions between devel-
opers and conservationists, but Cayman’s re-
luctance to introduce any kind of master plan
has worked to the detriment of both. In fact,

the last time the island’s Planning Law was
modified was more than a decade ago.

According to the Department of Planning, the
1997 Development Plan is undergoing a review
and updating process to ensure that Planning
Law and regulations are able to meet current
needs. Despite the fact that this discussion has
been ongoing since 2000, no coordinated plan
has yet emerged. 

The next issue most likely to effect develop-
ment and planning is the long-awaited
National Conservation bill, which is expected
to be tabled and debated in the first Legislative
Assembly sitting of 2009. That bill places en-
vironmental and conservation considerations
at the heart of Cayman’s future development,
and it will be interesting to see exactly how
much it will shape the future of Cayman’s fu-
ture urbanscape.

The phenomenon of Cayman’s rapid growth
has resulted in the emergence of an eclectic
landscape that commingles past, present, and
future. How much the past will influence
Cayman’s future is likely to be determinative
not only in the aesthetics but in the quality of
life of our small community. • C

A
Y

M
A

N
 M

A
K

E
O

V
E

R
 •

P
A

G
E

 5

Currently some of Cayman’s designers, 

architects, and developers are trying to 

balance the new structures they are creating

and with preserving the best parts of the 

islands’ history and physical infrastructure.
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Pedro St. James, the ‘birthplace of democracy’ in the Cayman Islands



Editor’s Note: After almost three decades of study on the subject and developed
from a series of articles that first appeared in the Caymanian Compass news-
paper in the 1980s, John Doak’s long-awaited book entitled Cayman Style will
soon be on the local bookshelves.

The transcript for the book which chronicles the development history of the
Cayman Islands received an American Express Caribbean Preservation Award
in 1994, recognizing the work as a study of Cayman vernacular architecture
that will serve as the foundation for a national inventory, as a field guide for sur-
veyors, and as guidelines for a national preservation plan and an educational
tool to promote appreciation and respect for local history and culture.

As part of Grand Cayman Magazine’s Special Supplement theme for this issue,
we invited Doak to consider his top ten “milestones” from his development study
of Cayman. Here’s his selection:

No. 1: The Classic 
Thatched Cabana
The thatched cabana is one of
those clichéd images for the re-
gion, featured in every travel and
tourism publication and, com-
plete with a hammock, chilled
cocktail, and palm tree alongside,
remains the iconic place of relax-
ation on any Caribbean island. 

In the century following their discovery by Columbus in 1503, the
Cayman Islands were infrequently visited by shipwrecked mariners, es-
capees from war, or transatlantic voyagers taking on turtle for the journey
back to Europe. Even in those earliest times, Cayman offered the idyllic
timeout from the strife of war or a secluded place to careen the ship in the
North Sound. Visits were short and, for those who did not stay onboard
ship while in Cayman waters, thatched cabanas crudely framed with
fallen branches and draped with palm fronds would provide sufficient and
temporary shade to the visitor.

It wasn’t until Cromwell took Jamaica in 1655 that the islands became in-
habited. Cayman was considered a strategic outpost, where turtle were
abundant and would provide “relish to the seaman’s diet” including the
navies based in Port Royal. 

No. 2: The Wattle and 
Daub Cottage 
Cayman’s wattle and
daub cottage is as indige-
nous as turtle and thatch
rope and represents the
establishment of a per-
manent population from
mid-18th to mid-19th
Century.

From 1734-41 England offered 1,000-acre grants of land in West Bay,
George Town, Prospect, Bodden Town, and East End as encouragement
to settle and populate the Cayman Islands. Ten servants were included
along with instructions on how to build dwellings that were to become
known as wattle and daub cottages.

With an established permanent population, the homes were built ever
stronger and longer lasting. The wattle and daub cottage construction
method developed during the late-18th/early-19th Century, but remained
the authentically indigenous house-type being built entirely from local ma-
terials. The walls of the rectangular house are framed from hardwood, par-
ticularly a species known as ironwood, that once grew abundantly on Grand
Cayman. Between the wall posts, a basketweave of cabbagewood wattles
was woven. This acted as a reinforcing mesh for the lime plaster that was
then applied to form the exterior walls. The lime for the plaster was made
by burning down coral in a large circular kiln that would be made right on
the beach from rocks and tree branches. In the earliest days, the floors were
finished in a lime daub over macademized rocks, but as mill-sawn timber be-
came available or was salvaged from wrecked ships, the floors were framed
in wood and elevated above the ground. This helped keep out insects, storm
water, and allowed the cooling breezes to circulate freely. Roofs were origi-
nally thatched with the abundant thrinax argentea palm fronds that grew
across the islands. In the later part of the 19th Century, wood shingles re-
placed the thatch. Windows were simple openings in the walls with wooden
shutters.

No. 3: The Wood Boarded Cabin
Cayman’s cabin represents the heyday of shipbuilding, craftsmanship, and
the Industrial Revolution period.

From the 1800s to the mid-19th Century, the local turtle grounds were be-
coming exhausted from overfishing. Caymanians began to construct larger
boats and sought turtle in the Bay Islands or Cuba to the north. Others
joined the merchant marine and relocated to the United States. 

Cayman Development: 
Top Ten Milestones
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The cabin came about in the late 19th Century during the period known
as the Industrial Revolution when factories in the U.S. produced miles of
pre-cut lumber. During this time, Caymanian seamen were offshore on
extended trips so they would bring back the pre-fabricated components to
the islands. The rectangular houses were about the same size as the wat-
tled cottages but set above the ground, framed up very quickly using 2x4
timber, and finished on the outside with ship-lap boarding. Zinc sheeting
was used to roof the houses. Porches and roofs were elaborately decorated
with trimmings, coining the term “gingerbreading.” During this era, and
with the availability of appliances, kitchens and bathrooms would be built
within the house. The verandah became a universal feature on the front
of the house where neighbors would visit and catch up on island news –
now known locally as marl road gossip.

No. 4: Pedro St. James
I had the pleasure of being a part of the Pedro St. James restoration proj-
ect in the 1990s and designed the visitor center there. After years of re-
search and building around the original 18th-Century stone walls of the
central tower, the three-storey building serves as a fitting testament to
the pioneering spirit that prevails through all periods of Cayman’s devel-
opment history. 

As the “birthplace of democracy” for the islands, the building once served
as the meeting place for the first official governing administrators and
vestrymen. In later years following a spate of fires, the building has been
used as a hostelry and private residence. While the appearance of the
original building is not visually recorded, restoration experts combined
oral history and the architecture of the Governor’s House in English

Harbour, Antigua, as an inspiration for the building we see today at Pedro
St. James.

No. 5: Bungalows and Upstairs House 
The bungalow style reached Cayman in the post-war “roaring” 1920s,
comprising a free-formed ranch-style home. Unlike its cabin and cottage
predecessors, it is completely asymmetrical in its layout. The homeowner
could have rooms wherever he wanted them – no two houses were the
same. The distinctive features of the bungalow are a shallower roof slope,
wide roof overhangs, and a squarish porch on the front of the house
flanked by two oversized columns.

The Upstairs House is essentially a two-storey version of the bungalow or
cabin or cottage. These homes were built by the George Town merchant
families around the turn of the 20th Century. Dr. Roy McTaggart’s house
was one such splendid home located on the corner of Boilers Road and
South Church Street. Plans for the home are rumored to have been
bought from a Sears Roebuck catalog. The house was built in the 1920s
entirely of milled timber and commanded a view over George Town har-
bor for more than 60 years before being unpopularly demolished. 

No. 6: Concrete 
Block Building
Since the time when con-
crete blocks began to be
mass produced 40 years
ago by the Flowers family,
fewer and fewer homes are
now built with timber.
Nowadays we see a profu-
sion of bungalow and
sprawling ranch houses
being built, in a myriad of exterior design styles – a reflection of the multi-
international eclectic mix of today’s island residents. 

In the 1930s under the guidance and inspiration of Commissioner
Cardinal, various government buildings including town halls and schools
were built in each district of Grand Cayman. Using precast concrete
blocks made on island, Captain Rayal Bodden and Roland Bodden built
many of the town halls and churches – some from plans provided by the
colonial office. Masterworks include Elmslie Memorial Church (above)
and the George Town Post Office, both buildings having magnificent
hammer beam framed wood ceilings, described by some as having the ap-
pearance of the upturned hulls of the schooners that the Boddens con-
structed in the family shipyard on North Church Street.

No. 7: Tourism
Characterized by small boutique hotels and a seaplane service, tourism
developed in the ’50s and ’60s for discerning adventurers and divers who
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found Cayman’s pristine waters and underwater landscapes to be the best
on the planet. 

The construction of the Owen Roberts International Airport and
Cayman’s status as a tax haven provided global reach opportunities and
culminated in an era of unbridled development and expatriate popula-
tion growth in the 1970s through 1990s.

In the 1980s and 1990s, three-storey condominiums popped up along the
entire length of what was essentially seagrape-covered Seven Mile Beach
land. 

Hyatt Britannia was the first major five-storey resort hotel and included
a golf course, condominiums, beach suites, and offered such luxuries as
Sunday brunch for the locals. The buildings were designed in a distinc-
tively British colonial style which became the popular style of most homes
built from the 1990s to the present day. 

As the new millennium opened, so did the seven-storey Ritz-Carlton
Grand Cayman resort, golf course, and residences which form an impos-
ing impression at the northern end of Seven Mile Beach. 

Concurrent with the Ritz-Carlton is the redevelopment of Seven Mile
Beach condominiums built in the 1970s and ’80s where developers
and original owners are joint venturing in seven-storey replacement
structures.

No. 8: Banking and Commerce 
The other pillar of Cayman’s economy is banking and finance. Resulting
from the 1980s-’90s growth in that sector, law and accounting firms, and
offshore insurance companies experienced enormous growth to the ex-
tent that the downtown George Town area expanded beyond its five-
storey capacity and overspilled Mary Street and Shedden Road.

Described as Cayman’s version of Miami’s Brickell Avenue, Elgin Avenue
became home to a line-up of banking institutions including Cayman
National and UBS. The new offices of law firm Walkers will shortly open
there for business along with government’s mega-size office building.

No. 9: New Town – Camana Bay 
Situated on 500 acres stretching from the Caribbean Sea on the west to
the North Sound at the east, Camana Bay is a whole new town built mid-

way between West Bay and George Town and, with its own shops, restau-
rants, offices, homes, and a school, is described by its developer as a place
to live, work, and play. A mixed-use master-planned community, the town
of Camana Bay will be developed over several decades, enabling it to
flourish for generations to come.

Designed by a team of award-winning architects and planners, Camana
Bay has a contemporary style inspired by traditional Caribbean architec-
ture and is landscaped with mature, native plants and trees. 

No. 10: Hurricane Ivan – 
New Directions for the Future
I considered a number of buildings for the Number 10 spot, but it seemed
appropriate that this article needed to finish with an event that repre-
sented some paradigm change in thinking or heralded in a new era. 

Hurricane Ivan was such an event being a minimum Category 3 or 4
storm that passed over the islands in September 2004 causing damage to
more than 80 percent of the buildings.

Ivan destroyed many examples of the islands’ historic buildings but it also
sowed the seeds for a new generation of buildings. For local architects
and developers, it was a wake-up call and a major influence on design
thinking and building construction solutions.

I began designing one such house pre-Ivan and almost totally reconfigured
it after the storm (above). It is a pavilioned home, proportioned with re-
spect to Cayman architectural traditions, set in a landscape of endemic
plants, atop sacrificial basement accommodations, and anticipated to be
clear above the next anticipated flood. The house is fully automated, engi-
neered to be hurricane wind resistant and storm surge safe while generators,
“green” gizmos, and plans for photovoltaic collectors will contribute towards
a self-sufficient and sustainable solution for the future. •

John Doak is an architect and imagineer who has practiced in Grand Cayman
since his arrival in 1979. Built examples of his work are spread throughout the
Caribbean region. His signature-styled buildings are inspired by the people, the
culture, and the natural environment of their siting. For more information,
contact John Doak at doak@johndoak.com C
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It may have been a long time com-
ing, but the Cayman Islands are fi-
nally beginning to embrace a

greener future. From the recycled
bags being used to carry home gro-
ceries to the islands’ first eco-home,
the concept of sustainable living is
starting to spread throughout the
local community. 

As has often been said by those long advocat-
ing a greener way of life, until eco-friendly
products, materials, and systems became more
economically viable, “green” would not be-
come more than a fringe movement. Finally,
with going green actually paying green – not
least because of rising fuel costs here in Cayman
– the green fringe is becoming increasingly
mainstream. 

While Cayman islanders are not quite hugging
trees yet and government policy is still lagging
behind other developed economies, we are,
nevertheless, seeing our community take eco-
action. Most of the activity and impetus are
coming from the private sector, rather than
government. As is often the case, business takes
the initiative once it sees profit potential, leav-
ing government to play catch up.

Jim Knapp, chief technology officer at
Butterfield Bank, is a driving force behind the
Cayman Institute, a think-tank examining sus-
tainable issues for the islands. Knapp is in the
process of building in Grand Harbour
Cayman’s very first private eco-residence. His
creation not only encompasses some of the lat-
est available green technology but also marks a
number of firsts for Cayman, from its more
than 52 solar panels covering the entire roof
to the geothermal cooling and recycled water-
ing systems. 

Once a solitary warrior in his eco-ambitions,
Knapp says people are now beginning to take
notice, as his home will not only result in a dra-
matic reduction in his family’s carbon footprint
but he expects to see a dramatic reduction in
the financial running costs as well. “Everyone is
talking about this place now,” he says. “I was a
lone voice – but then someone always has to be
the first.”

He explains that one of the first hurdles he
faced was finding an appraiser who would un-
derstand the eco-technology and what that
meant in terms of the home’s value in order to
get the banks to offer mortgages on this type of
home. Knapp states that while the construction
costs are probably around 10 percent more than
a standard home, the energy savings on the
house are such that the return is almost instan-
taneous. Fortunately, Knapp has influence at
the bank, and Butterfield was the first retail
bank to offer special mortgage kits to home-
owners seeking a way to finance renewable en-
ergy systems on their properties.

Meanwhile, out on North West Point Road,
Nancy and Jay Easterbrook are creating the first
green condo complex, which will also be home to
their new Divetech shop, appealing to the grow-
ing market in eco-divers. Complete with wind
and solar power, water conservation and recy-
cling systems, as well as sustainable construction
materials, Nancy says it’s all about living lightly
and aiming for zero energy bills. She estimates
that Lighthouse Point as a green development
has cost approximately 20 percent more to con-
struct than a regular set of condo units, but in the
long term savings in energy costs alone would jus-
tify the project, even if she weren’t passionate
about addressing global warming.

Just along the road at Boatswain Beach, home
to the Cayman Turtle Farm, which was not pre-
viously known for its environmental creden-
tials, things are changing dramatically. Not
only is the farm working to clear its effluent and
thus  reverse the reef damaged in the local area
after some 40 years, the facility has introduced
an impressive array of eco-friendly initiatives
aimed at reducing its carbon footprint.
Management says it is examining wind, solar,
and even hydro power systems and the use of
biofuels for vehicles, generators, and light tow-
ers. The farm has already replaced all its light-
ing with diode fixtures, and guests are now
drinking from recycled corn-based cups; plastic
drinking straws are banned.

With green initiatives it is sometimes the easy
things that can be the most effective, such as
turning out lights, knocking up the tempera-
ture on the air conditioning a few degrees, and
giving up plastic bags at the grocery store.
Foster’s Food Fair has led the way with the cam-
paign to get Cayman using reusable shopping
bags, rather than the commonplace plastic car-
ryouts. In other locales, some communities
have gone as far as banning plastic bags, while
others encourage businesses to charge for them.
Here in Cayman no one has yet proposed any
kind of enforced reduction or a ban, but

The Greening of the
Cayman Islands
By Wendy Ledger

C
A

Y
M

A
N

 M
A

K
E

O
V

E
R

 •
P

A
G

E
 1

1



awareness is increasing, and Foster’s says it has
sold close to 20,000 reusable bags over the last
year. The bags can be reused, and Kevin
Loughery explains that any profit generated from
the bags is donated to environmental charities. 

“The overall reaction from our customers has
been very positive. When we initially decided
to move forward with the program, we did a lot
of research on the bags, trying to find a cost-ef-
fective bag that was easy to carry, load, and
pack as well as be of high quality,” he says,
adding that customers seem to like them so
Foster’s is sticking with the program.
Meanwhile, Esso introduced its own version of
the reusable bag at its gas stations at the end of
2008. Profits will be donated to the Cayman
Islands Blue Iguana Recovery Program. The
issue of bags is not just about supporting local
ecological causes; it goes to the very heart of
one of Cayman’s major problems: the islands’
ever-growing refuse and what to do with it. 

As a tourist destination, Cayman generates
more rubbish than its small resident commu-
nity should warrant. Dealing with the waste re-
mains a persistent problem to successive
governments, none of which seem to have been
able to come up with a definitive solution.
Nicknamed “Mount Trashmore” and com-
monly referred to as the highest point on
Grand Cayman, the George Town landfill is a
figurative as well as a literal growing problem.
Something as simple as reducing one’s use of
plastic bags, which can take more than two

decades to break down, can have a significant
impact on the landfill. 

In 2002, the government commissioned a fea-
sibility study regarding the dump which con-
cluded that Grand Cayman was in critical need
of a new one. With waste generation in Grand
Cayman estimated to be close to 50,000 tons
per year, the situation is certainly problematic.
However, with few residents keen to have a
new dump located in their backyard, an obvi-
ous solution is for the island to begin seriously
reducing the waste it produces.

This means taking recycling more seriously and
cutting down on waste generated across the is-
land. Some local firms such as LIME (formerly
Cable & Wireless) have made it part of their
company manifesto to use recycled paper in
their offices and reduce paper wastage through-
out the company.

Another firm making a noteworthy visible con-
tribution is the Cayman Islands Brewery, which
has invested in a state-of-the-art facility where
it creates the increasingly popular local tipple
Caybrew and recycles everything it can, from
the waste water used in the brewing process to
the bottles it puts its beer in. One of the islands’
pioneers when it comes to green initiatives, the
brewery latched on to the old-fashioned idea of
washing and re-using bottles instead of adding
to the thousands of tons of glass that go into the
landfill every year. General Manager Allen Chu
Fook says it makes sense to recycle for a number

of reasons, one of which is reducing the brew-
ery’s impact on the environment because of the
direct vulnerability of small island nations.

“This is a small island which is particularly vul-
nerable to climate change, and protecting our
environment is extremely important to the
tourist economy. It is important that we behave
as good environmental citizens and do what we
can to reduce our impact,” he says.

Others, too, have tried to reduce the amount
of glass going to the fill which is, after all, one
of the easiest materials to recycle. Island Supply
was the first company to bring a range of bottle
crushers to the island, which seemed like a
great idea. As a tourist destination, Grand
Cayman goes through millions of bottles every
year – crush down those bottles and you have
tons and tons of crushed glass to use as fill in
the islands’ ongoing development. Sadly, the
impetus to get the “crushers” to the “fillers”
seems to be failing. So far, a number of bars
have purchased the crushers since they reduce
the space and time taken up dealing with waste
bottles, but none of the construction firms has
found a way to make it pay to collect the glass.

Still, even without using the crushed glass as
fill, Scott Watson, the man tasked with selling
the crushers, says it reduces the volume of glass
waste going to the land fill by around 75-85
percent. Island Supply is gradually becoming
something of a crusader on the green front.
Having introduced Cayman to crushers, it wasC
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also the first company to bring in green clean-
ing products and eco-friendly supplies. 

“For the past three years we have been devel-
oping our Green Solutions Campaign, replac-
ing products that are not renewable, reusable
or recyclable or that pollute our environment
with products or systems that are environmen-
tally responsible or at the very least renewable
and non-toxic,” explains General Manager
Chris Weaver, who adds that Green Solutions
is the firm’s fastest growing group of products. 

He says, too, that he has seen a gradual appre-
ciation in Cayman of environmental issues,
and many businesses now have green commit-
tees. “Everyone is more environmentally aware
and as a result want to make informed choices
about the products they use. We have many
new customers coming to Island Supply looking
specifically to ‘green’ their businesses.” 

Selling bleach replacement cleaning products
and disposables cups made from corn, bamboo-
based plates, take-out trays that replace
Styrofoam, and garbage liners from renewable
sources, Weaver says the firm carries a diverse
range of products, and he thinks that if people
understood what happens to the toxins they use

when cleaning with chemicals, they would
never use them. “I would like to see businesses
make informed choices on the products that are
used to clean their premises. If they use a clean-
ing contractor, they should ask about the prod-
ucts they use. Ultimately, once it goes down the
drain, it will end up in the ocean,” he notes.

One of the islands’ biggest developers, the Dart
Group, has embraced the concept of green
cleaning at Camana Bay, where the environ-
ment has played a key role since the new town’s
inception. 

“With modern construction technologies,
buildings are more tightly sealed than they used
to be, which means that internal air quality be-
comes a priority. Standard cleaning chemicals
which are dispersed into the air either by
aerosols or as liquid evaporates, can cause what
is known as ‘sick building syndrome.’ At
Camana Bay, we have chosen to use green
cleaning products to minimize the risk of
health issues for our tenants, staff, and the stu-
dents,” says Dart spokeswoman Susanna de
Saram. “It is equally important for external
maintenance practices to be green – as we
clean windows or pressure-wash the pavements,
we do not want to harm the butterflies, lizards,

and other wildlife, and as Camana Bay is a wa-
terfront development, we are particularly sen-
sitive to the marine life in the North Sound.”

A number of resorts and hotels are also em-
bracing the green cleaning products, but for
Cayman to achieve a really green future there
are many more things yet to be achieved, and
the initiative has to be seen to be coming from
government. There are currently great dispari-
ties on our islands: While the Little Cayman
Research Centre has introduced visitors to
compost toilets, it was only this year that local
power firm Caribbean Utilities Company
(CUC) introduced ways of taking energy gen-
erated privately through sustainable means
back to the grid.

However, though it was a long time coming,
this significant development should herald in
a new generation of entrepreneurs, such as
Electrotech which deals in solar products, ex-
panding eco-consumer choice locally. But to
make a real difference, government must ad-
dress waste management issues, introduce com-
prehensive recycling programs, and pass the
long-awaited National Conservation Bill – all
of which will usher in a greener future for the
Cayman Islands. • C
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To make a real difference, 

government must address waste

management issues, introduce

comprehensive recycling 

programs, and pass the long-

awaited National Conservation

Bill – all of which will usher in 

a greener future for the 

Cayman Islands.



Motorists in Cayman cannot drive far without encountering one of our omnipresent roundabouts.



For years planners have argued
about the relationships be-
tween economic success, de-

velopment, planning, and roads.
Discussions over which drives which
and how much roads can improve or
even undermine a society, or how
much the quality of road networks
affects economic growth remains a
divisive topic in many communities. 

Historically, the road has been seen as the lit-
eral as well as the proverbial route to success,
but today, environmental issues, population
growth, traffic congestion, pollution, and
quality of life are all combining to put pressure
on town planners worldwide to re-think their
mission.

In the Cayman Islands the development of the
country’s road network has always been a po-
litical hot potato, and the subject remains as
contentious as ever as Grand Cayman, in par-
ticular, continues to develop. Conservation
concerns, the increasing demands on the land,
and the increase in the price of fuel have all
conspired to create even more controversy over
the island’s road network.

There is no doubt that today’s road system is
struggling to cope with the amount of traffic
using it, and, with land at a premium, there are
no easy road building solutions to keep Cayman
moving into the future. Already, according to
the National Roads Authority (NRA), some of
Cayman’s new roads have reached their capac-
ity. On parts of the recently completed east-
west arterial, along Shamrock Road in the Red

Bay area in particular, traffic volumes have in-
creased threefold in the last decade during the
early morning rush hour.

During this current government administra-
tion, Cayman has witnessed an increase in
road construction and repairs, but the island’s
serious traffic congestion will not be easy to
address.

Less than five decades ago, the road network
on Grand Cayman was practically non-existent
and consisted primarily of donkey tracks and
old trails, where locals moved on carts, bicy-
cles, and foot. The first car to arrive in the
Cayman Islands actually came in 1914, but its
driver would have struggled to find any paved
surface on which to drive it. Yet, from that mo-

ment on, Cayman, rather
like its huge U.S. neigh-
bor, became very attached
to four wheels and was

quick to forego the legs
and pedals of the past.

The first noticeable roads
came in the late 1950s in the wake of the con-
struction of Owen Roberts International
Airport, with Shedden Road becoming the first
paved road, followed very quickly by West Bay
Road. As Cayman’s tourism product and subse-
quent financial center developed, the need for
better roads was obvious, but as the island be-
came increasingly affluent with a growing popu-
lation, the number of cars persistently pushed
the network to its limits, with roads playing
catch-up to the demands of the car. With little
pressure for public transport from an increasingly
wealthier community and a growing desire for
the freedom of the car as well as historically
low-cost fuel, Cayman became an automobile
society without a long-term road plan.

Back in 1988, however, the Master Ground
Transportation Plan (MGTP) emerged into

the political arena, a project spearheaded by
Linford Pierson who had responsibility for
roads. The MGTP was the country’s first real
attempt to assess and predict future road usage
trends. Although consistently described as a
sensible, doable, and even dynamic proposal
by many since, the plan was never acted upon
as it did not find favor among other legislators
who believed it was too costly, difficult, and
unnecessary. 

However, predictions made in the report con-
cerning the growth of vehicle use and traffic es-
timations have proved to be considerably
accurate. Of course, with the benefit of hind-
sight, things may well have been different, but
as it was Cayman never adopted any kind of co-
hesive transport plan, and as a result the island
is now faced with considerable dilemmas re-
sulting from the failure to think ahead.

Many now believe, however, that the idea of

embarking on an extensive road building pro-
gram will not necessarily solve the long-term
problems. Brian Tomlinson, director of the
NRA, knows only too well that Cayman’s
roads are cracking, both metaphorically and
literally, under the strain. He believes that
trying to address our traffic problems with
more and wider roads is not necessarily the
only solution.

“It is important to find the right balance,” he
says. “With a limited geographical area we can-
not simply keep constructing roads to improve
our transport and communication systems. The
challenge is to come up with multifaceted so-
lutions and different types of transport systems
or decentralization plans.”

Tomlinson notes that the reason some of his
newest projects are already at full capacity is
that most of Grand Cayman’s commerce is cen-
tralized around George Town, while the work-
ing population is based in communities away C
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As with every country the world over, the road remains a

crucial ingredient in the story of development.

Cayman Roads: 
Keeping the Traffic Moving



from their places of work. This necessitates the
morning and evening commute, which is when
the roads are taking the strain.

“Decentralization of the commercial areas is
probably one of the best solutions for an island
such as ours because we are exceptionally lim-
ited in where we can go in terms of building
more roads,” he says.

Tomlinson says that looking at water systems
and other forms of public transport must be
considered. His department grapples on a
week-to-week basis with how to cope with the
island’s growing traffic congestion but admits
there are no easy answers.

“It is challenging and frustrating as we have nu-
merous obstacles, from money to logistics,” he
adds, explaining that the shape of the island
coupled with where the commercial center is
compared to where most people live creates a
fundamental problem. With the largest per-
centage of commuters passing through the bot-
tleneck area of Red Bay, one of the island’s
thinnest points, every morning at the same
time, there is simply nowhere to construct an-
other road or widen the existing new bypass
any further. 

Already facing geographical, logistical, politi-
cal, and budgetary concerns, not to mention is-
sues of land ownership and residential
considerations, last year the NRA was also
forced to face another pressure from local ac-
tivists who stood up against the route of a pro-
posed new road.

In a rare show of public demonstration, protest-
ing residents made it clear that they were not
prepared to accept the construction of a new
road through what became known as the
“Ironwood Forest.” The road, which would
have carried traffic coming into the capital on
the East-West arterial through to
the Walkers Road area and the school district,
would have destroyed the last remaining
acreage of ancient woodland in the George
Town area.

Eventually the government reversed itself and,
yielding to the protesters, abandoned their an-
nounced plans. To date, no suitable substitute
route has been put forth.

Perhaps NRA’s Tomlinson has the best appre-
ciation for the magnitude of the problem:
“Road networks cannot be dealt with in isola-
tion,” he said. “They are part of the country’s

overall development, and dealing with traffic
congestion will require complex solutions. The
problem can only be solved by thinking about
creating new districts of commerce outside of
the George Town area.”

If it becomes impossible to carry the people to
their jobs, then it seems that Tomlinson’s solu-
tion is to carry the jobs to the people and seek
to develop new business parks and industrial
areas away from the capital.

There are already examples of developments
that are about life, work, and play. Camana Bay
has taken the concept to heart and is creating
a new community that will offer all three.
There is also a growing recognition among
Cayman’s private sector that there is a need to
diversify the country’s commercial sector. What
is needed now, however, is the political com-
mitment to follow through and encourage busi-
ness development in Cayman’s eastern districts.

As with every country the world over, the road
remains a crucial ingredient in the story of de-
velopment, and whatever the controversies in
the coming years with Cayman’s continued
growth, we can be certain that the issue of
roads will be at the heart of it all. •C
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Paving the Way
No one is contending that Grand Cayman’s streets are paved with gold – but

at least they’re paved, which they were not in the not-too-distant past. As the

accompanying story points out, until the 1950s, there were mainly dusty pas-

sageways (more than trails but less than roads) in “the islands time forgot.”

Just as it’s been said that “no revolution can survive without a printer,” no eco-

nomic advancement in a society can go forth without a paver, and we’re for-

tunate in Cayman to have two major suppliers of road-building materials and

services – the more venerable Island Paving Ltd and the more recent arrival,

Advance Road Construction & Paving (ARCP).

We tend to think of roads as channels through which to move individuals and

supplies, but they are also communication enablers: East End, meet West Bay.

In earlier days, that was a rare occurrence.

Hot-mix asphalt, the road-building substance of choice, has evolved enor-

mously over the years with improvements in stability, durability, and appear-

ance. Margaret Cervarich, vice president of the National Asphalt Pavement

Association, points out, “Asphalt is an indispensable part of the modern struc-

ture of life . . . Here we have this extraordinary material that we take for

granted.”

At Harvard’s Graduate School of Design, landscape architect Paula Meijerink,

along with her students, is exploring innovative ideas in asphalt design and, in

effect, turning the omnipresent substance into a medium of art and aesthetic

beauty.

In Grand Cayman, our two major suppliers – both quite busy these days with

a plethora of ongoing projects – also regularly “veer off the highway” – for other

worthwhile and innovative projects.

For example, Island Paving, in partnership with Mondo (which has been the

official sport surface supplier for the last nine Olympic Games), resurfaced the

track and field facilities at the Truman Bodden Sports Complex, and ARCP’s

work can be found at Camana Bay, on tennis courts, and parking lots and

sidewalks throughout Grand Cayman.

Think of it this way in terms of human connectivity, the moving of goods, the

delivery of services, and the overall economy: No paving, no progress.

—David R. Legge

Island Paving, bringing world-class surfaces to the 
Truman Bodden Sports Complex.





Promising to take the concept of
luxury to heights not yet seen
in the Cayman Islands, The

Island Resort and Residences, very
much the brainchild of developer
Michael Beggs, is a unique develop-
ment in a number of ways. Not least
is the fact that Beggs decided to lo-
cate his five-star resort in Grand
Cayman’s East End, more than 25
miles from the popular tourist area
of Seven Mile Beach. Recognizing
that exclusivity also requires seclu-
sion, Beggs is supremely confident
that not only is he building one of
the best products in the region, he
is building it in the best place and,
despite the global recession, at the
best time.

Describing the Cayman Islands as the safest
place in the Caribbean, Beggs says it is a First -
World country with Third-World charm, but be-
lieves there is a distinct gap in the so-called
high-end or luxury market as there is a lack of
five-star inventory. Having spotted this missing
ingredient, Beggs set about finding the perfect
place to build The Island Resort and Residences,
which he says will be the perfect resort.

“When I arrived here, it was like somebody hit
me straight in the face with a cricket bat – it
was so obvious. I am doing something com-
pletely different, which I think the market
wants. I know that because I have the top-sell-
ing project by a long way,” he says, adding that
even before the first concrete pour, he has
achieved 40 percent sales. “Given the wider de-
mographics of our client base, I think the
Cayman Islands has more potential then any-
where else in the Caribbean, and that is why
I’m here.”

Focusing on those high-net-worth individuals,
who Beggs believes are mostly recession proof,
he says the current global economic downturn
will not negatively impact the project at all.
With a number of other resort developments
around the region canceled, the competition
has been reduced and more importantly the
cost of materials and resources is looking a lot
more cost effective for 2009.

Describing his timing for the start of construc-
tion as impeccable, Beggs says with construc-
tion materials and wages coming down he
believes he can get better people and better
products at a better rate. “I can move forward
on this and have a jump on the competition.
Timing is everything.” 

However, Beggs is not afraid of the potential
future competition his own development may
well generate. He believes that because of the
momentum he is creating in the market with
The Island Resort and Residences, very soon
other high-end developers will come to the
Island and start creating additional luxury five-
star resorts and destinations.

Being the first, however, with an ultra-luxuri-
ous development away from the famous Seven
Mile Beach corridor, Beggs is trailblazing. He is
also taking a different approach and develop-
ing what is being described as a “condotel,”
where buyers purchase a condo that can be di-
vided into hotel suites and rooms in a resort
managed by a hotel brand. As a result, he is

selling a real destination, a lifestyle, and what
he calls “experiences,” as well as a valuable
piece of real estate. 

His choice of such a secluded location, com-
bined with his ideas on design detail, have
come together in the final plans for what is set
to be a distinctive and unique resort that
Beggs says is based on the wish list of million-
aires. “This project has had more intricate
thought from every possible angle than any
other development on the Island, by a long
way. I am very confident about what we have
designed. It is going to blow people's socks
off,” Beggs exclaimed.

From the positioning of the penthouse suite beds
so guests can see the ocean from any angle, to
the detail of the fabrics in the fine dining restau-
rant, Beggs has had a hand in every square inch
of the resort’s creation, and as the day draws
nearer to the first pouring of concrete, he says
that the hardest work is almost over.

“Once the construction starts, I can move

THE ISLAND RESORT AND RESIDENCES

Luxury You Can Count On
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“Everything has been designed around the concept of how to do it better

and more efficiently, but more importantly how do we take the 

client’s breath away at every step. Successful resorts are designed around

the guest experience.” 



ahead easily because we’ve put in the work. On
truly successful projects all the work is done
upfront and what you put in is what you get
back,” he says. With the cranes expected to
mobilize in the next few weeks, Beggs explains
that he is currently finalizing the finishing
touches on the resort, from the spa to the
pools. He insists that despite the late hour, if
he doesn’t feel right about anything, he has no
hesitation in changing it.

“This whole resort is about creating experi-
ences. It is about what the guests can see,
touch, and feel, and that is why so much detail
has been put into it,” he says. “There will be
five different dining experiences at the high-
end restaurant, as well as the Tuscan deli,
which will be amazing. At the swimming pool
we are creating an island right in the middle,
which will also offer another four different din-
ing experiences.”

Beggs designed the entire swimming pool com-
plex himself and challenged the consultants at
every turn. They spent months creating the per-
fect spa, which he thinks is so spectacular that
people will come to his resort because of it.

“Everything has been designed around the con-
cept of how to do it better and more efficiently,
but more importantly how do we take the
client’s breath away at every step. Successful re-
sorts are designed around the guest experience.
All the elements and coordination we were talk-
ing about in order to build a resort is nothing
without breathing life into it,” he explains.

Desiring to be something of a dream maker,
Beggs believes that the resort must be flawless in
every respect, and he, along with management
and staff, will do everything to ensure that cus-
tomers come back. •
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“This whole resort is about creating experiences. It is about what the guests can see, touch, and feel, and that is

why so much detail has been put into it,” he says. “There will be five different dining experiences at the high-

end restaurant, as well as the Tuscan deli, which will be amazing. At the swimming pool we are creating an is-

land right in the middle, which will also offer another four different dining experiences.”

www.theislandresort.com



Despite the global recession
and talk of the worst financial
crisis since the Great

Depression of the 1930s, Michael
Beggs is a developer with vision
and tenacity who remains stead-
fastly confident that the Cayman
Islands will prove to be a safe bet for
The Island Resort and Residences,
his latest development in Grand
Cayman’s East End.

Being a successful developer is about drive,
commitment, and vision, all of which are re-
cession proof, he says, and while the figures and
the bottom line are always important, success-
ful developments are not run by accountants. 

“Successful developers are people who under-
stand how all the pieces come together,” Beggs
says. “How to balance what the interior de-
signer wants without upsetting the structural
engineer, and the mechanical engineer who
wants to put ducting through their particular
section, which then destroys a column or arch,
which then upsets the interior designer, which
obviously upsets the original design architect.
This is the sort of thing a successful developer
must understand.”

As the orchestrator of all those who don’t nec-
essarily appreciate the issue of sales, Beggs be-
lieves the best developers are those who can
allow professionals with the talent in specific
areas to flourish but who can also direct and
co-ordinate them by understanding what they
all do.

“You have to be able to put on seven or eight
hats,” he explains. “When you walk through
the unit with the interior designer, or with the
lead architect, the mechanical engineers, the
electrical engineers, the plumbing engineers, or
structural engineers, you need to know what’s
going on. 

“Good developers can multi-task and think on
their feet. You have to have a good memory
and be able to dissect everything you do in a
project in five or six different ways.”

However, for Beggs the most important thing

is knowing how to please your customer. “If
you’ve promised your customers ‘A’ it is always
good to deliver ‘A+’,” he notes. “It is much bet-
ter to under-promise and over-deliver, which is
something I have always done. I have to sign
off on absolutely everything, and sometimes
complete re-designs are necessary because it has
to be right.”

Beggs insists that if something doesn’t feel 100
percent right, it is essential to redo it. And, as
they say, the devil is in the details, something
which Beggs swears by. At the Island Resort
and Residences, this perfectionism and atten-

tion to the tiniest detail is apparent through-
out the design. Beggs thinks constantly about
what his future customers will want and has
thought about the little things that can make a
world of difference.

Insisting, too, that it is crucial to remain
hands-on throughout the development
process, Beggs says he has chosen every color
of paint, every finish, every floor covering,
every granite and marble used throughout the
resort.

“I have a very clear picture of what I want to
create and that’s what drives the project,” he
adds. “The consultants’ creativity needs to con-
form to operational viability.”

Developing a resort is not about paying a bunch
of people to go and do their jobs, he says. Real
success comes from developers with vision who
are also prepared to roll up their sleeves and

completely immerse themselves in every part
of the project. 

“You have to be there at the moment of the
first concrete pour and then all the way
through. You have to drive it. There has to be
somebody with clear vision and someone who
can bring everyone to that vision,” he says.

Beggs explains that the world’s most successful
developments are retreats and luxury resorts
that are usually not branded, such as Parrot
Cay, Necker Island, Richard Branson’s prop-
erty, Sandy Lane, Fregate Islands, all places
where creative developers have been allowed
to run with their ideas and vision. “Sometimes
the more commercial brands don’t have that
vision,” he says.

Despite the potential economic downturn
just at the time that Beggs is preparing to
begin construction at the site, he remains ex-
ceptionally optimistic that his vision for this
ultra luxury development will succeed.
Admitting that the whole project, like any
development, has been fraught with dangers,
the risks are well worth taking. “It's all about
self-confidence and hard work – no one likes
a whiner no matter how hard it is. A devel-
oper has to keep the vision in mind and keep
pushing.”

Despite the ups and downs of the world econ-
omy and the nature of the business of develop-
ing, Beggs says that once Island Resort and
Residences is finished, he will dedicate the time
to making this resort one of the top 10 hotels in
the Caribbean. •

THE ISLAND RESORT AND RESIDENCES

Michael Beggs: 
A Man with a Vision

www.theislandresort.com
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In a relatively short time, Tom
Jones International has estab-
lished itself as a major player in

Grand Cayman’s elite group of full-
service construction companies.

In just four short years, since Hunter Jones ar-
rived in Grand Cayman in the wake of the dev-
astation of Hurricane Ivan, he, along with his
Caymanian partners, have established a firm that
is attracting some of the biggest, highest-profile,
and most-desirable projects on the island.

Their first project, now near completion, was
the luxurious 40-unit Beachcomber residences
on Seven Mile Beach, a project of veteran de-
veloper Brian Butler. Soon thereafter, Butler
again tapped Tom Jones International to build
his 33-unit South Bay Beach Club, also on
Seven Mile Beach. That project will be com-
pleted this summer.

Shortly thereafter, Tom Jones International ex-
tended its client base to include the Cayman
Islands government, having secured substantial
contracts to build the new campuses of Clifton
Hunter High School (six buildings) in Frank
Sound and John Gray High School (seven build-
ings). The school contracts amount to the largest
ever  awarded by the Cayman Islands government.

Tom Jones International has also been chosen to
build The Island Resort and Residences, a huge
five-star luxury resort in the District of East End.

Hunter Jones, who serves as president of Tom
Jones International, which is a wholly Cayman-
based firm, is well-grounded in the construction
industry. His family’s background in construc-

tion reaches back
four generations
to Europe, and
has been well
known for build-

ing major high-quality structures, bringing them
to market on budget and on time.

In Cayman, Tom Jones International has as-
sembled a highly qualified and motivated work-
force, supported by a massive investment in the
most advanced construction equipment.

Hunter is positioning the company not just for
substantial growth in Cayman but is also look-
ing to bring the expertise and resources of Tom
Jones International to other venues in the
Caribbean as well.

“It’s new territory for us, but we are confident we
have both the track record and the capability to
compete favorably throughout the region. We
look forward to a very good 2009,” he said. •

TOM JONES INTERNATIONAL

Building a 
Sterling Reputation

ABOVE: Construction on The Beachcomber, a luxury development by
Brian Butler, nears completion on Seven Mile Beach. BELOW: The Island
Resort and Residences, which will be built in East End by Tom Jones
International.

President Hunter Jones

In Cayman, 

Tom Jones International 

has assembled a highly 

qualified and motivated 

workforce, supported by a 

massive investment in 

the most advanced 

construction equipment.

345-943-0333
mail@tomjonesintl.biz



If there is one development in the
Cayman Islands that supports the
concept of the past directly influ-

encing the future for the better, it is
the newly emerging community of
Camana Bay.

The absolute embodiment of modern urban liv-
ing, this new town is also firmly rooted in
Caymanian traditions. Relying on age-old ar-
chitectural techniques along with the use of in-
digenous plants for the landscaping, the Camana
Bay designers took several pages from the is-
lands’ history books to shape this future com-
munity. 

As modern as the development is, time-tested
design techniques — such as how to capture
light without too much heat or how to create
shade and encourage breezes — have had a sig-
nificant influence on the grand plan for
Camana Bay. 

“From the very outset, Camana Bay has been
about taking the best of the past and merging it
with the best of the future,” explained Dart
Realty’s Sandy Urquhart, Senior Vice
President-Design and the driving force behind
the incredible detail of the town. “We really
have embraced the traditions and unique char-
acteristics of the Cayman Islands and utilized
them in the designs. History has underwritten
many aspects of Camana Bay.”

He added that the direction in which buildings
face, the use of louvers, the style of porches and
verandahs, decking, the type of materials, where
trees are planted, and many other aspects of the
overall design and architectural integrity have
utilized techniques used many years ago but
which have been lost in more recent times. 

While history certainly influences much of the
design detail on many of the buildings, it is, how-
ever, most apparent in the outside spaces between
the structures. Even when the town was nothing
more than a vision, merely an enchanting picture
in the mind’s eye, the Dart Group, the developers
of this incredible community, were thinking about
the traditions of Cayman’s natural landscape.
Before they even designed the first building or
turned over a single sod of earth, Dart had the

foresight to establish a nursery
which now, some 12 years later, is
the source of the mature, indige-
nous, native plants and vegetation,
that flourish all over the finished
phases of the development. 

Indigenous and native species
make up the vast majority of the
natural landscaping throughout
the Camana Bay community, but
the developers have also created
a unique microcosm of Grand
Cayman’s entire natural history
that has been evolving for the
more than 3 million years since
these islands emerged from the
ocean.

Camana Way is not only the
road which links the town cen-
ter to West Bay Road and Seven
Mile Beach, it is a living snap-
shot of Cayman’s natural bounty,
representing five of the islands’
distinct ecosytems. 

Although cars can traverse this unique 30-
meter wide boulevard, it has really been de-
signed to be enjoyed at a much slower pace
on foot or by bicycle. Starting from the town
center, Camana Way introduces strollers and
cyclists to the kind of species found in the
seasonal flooded brackish woodland common
in the island’s interior but where few visitors
often tread. This type of wetland varies in
salinity throughout the seasons, so a wide va-
riety of species can grow in what at first
glance may seem a harsh environment.
Mangroves, salt marsh fleabane with its dis-
tinctive odor, and smooth water hyssop are
just some of the plants featured in this slice
of wetland system.

The woodland section showcases some of
Cayman’s unique trees, such as the Ironwood,
which was a key part of local history but, be-
cause of its extensive use in the early construc-
tion of the island, is now scarce. Urquhart
explained that in Camana Way the efforts that
have been made by the nursery staff to under-
stand and propagate local species of plants that

are rare and in some cases endangered have
come to fruition. The Silver Thatch, the
Banana Orchid, and Sea Lavender are just
some of the historical endemic species that are
disappearing in the wild, but because of Dart’s
commitment to the islands’ natural history, fu-
ture generations will still enjoy these unique
plants and trees.

“The nursery team has built up an incredible
amount of knowledge about the endemic plant
life and are propagating species which could
have been lost to history,” said Urquhart. “This
walkway offers so much; it’s not just a beautiful
natural environment, but it’s a museum, a con-
servation program, a place of education, and
somewhere that the amateur gardener can
come and see what native and endemic species
they can grow in their own yards.”

As the would-be botanists amble along
Camana Way, they will see the Yellow Mastic,
the Bull Hoof, and Red Birch trees as they
move through the dry limestone woodland.
The West Indian Cedar and the Buttonwood

CAMANA BAY

Embracing the Past 
For a Better Future
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Tree are found in the sandy woodland area – a
colorful slice of Cayman’s environment – and
home to the Broadleaf Scarlet Cordia, the
Peacock Flower, the Yellow Trumpet Bush, the
Peregrine and Minnieroot as well, which
Urquhart says will attract a variety of local
wildlife.

“As the plant life along Camana Way matures,
it will attract increasing amounts of native but-
terflies, lizards, and birds, and it will take on a
natural shape all of its own,” he explained. “The
use of native and endemic species across the de-
velopment means the landscape here doesn’t
need an enormous amount of maintenance or
huge teams of gardeners out pruning and tweak-
ing. Camana Way will just grow because the
plants that have been planted there belong here
on the island – Cayman is their home.

“Aside from keeping the path just clear enough
for people to be able to walk along comfortably,
the plant life will be allowed to flourish and
eventually, as it becomes increasingly mature
and dense, those walking along Camana Way

won’t even realize they are walking through the
middle of a road.”

The unique walkway ends at West Bay Road in
its own representation of a traditional
Caymanian beach where typical flora such as
White Sage, the Bay Vine, Blue Passionflower,
and Seaside Sapphire are flourishing as they still
do on many of the islands’ untamed beaches.

Urquhart is passionate about the environment
that is now emerging along Camana Way and
says the influence of history cannot be underes-
timated. He explains that this short stretch of
Cayman’s natural eco-systems, as well as the
wider landscaping throughout the development,
is also representative of Dart’s very real and gen-
uine commitment to creating a community that
is an honest reflection of the local environment.
“The detail in the landscape and the architec-
ture is inspired by Cayman’s historical environ-
ment and not, as is often the case with other
developments here, North America. Camana
Bay is Caymanian and very much part of the is-
lands’ continuing story,” he said.

The community may be exceptionally modern,
but all through the development lessons have
been taken from the past to shape and form the
wider community. 

“A great deal of thought has gone into creat-
ing the landscape here at Camana Bay and we
are trying to be as honest about being part of
the Cayman Islands as possible. It really is a
true representation of how the past can in-
spire a genuinely better future. When it
comes to creating beautiful communities, not
everything that is new is always better, and
we have done our very best to embrace that
concept at Camana Bay and hope that history
will continue to be a part of our future, ”
Urquhart added. •

Camana Way is not only the road

which links the town center to

West Bay Road and Seven Mile

Beach, it is a living snapshot 

of Cayman’s natural bounty, 

representing five of the islands’

distinct ecosytems. 

345-946-2229 • www.camanabay.com
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With development continuing
apace in Grand Cayman,
the arrival of Bon Vivant

was not a moment too soon, provid-
ing the island with the first local
source for top-quality, industrial-
standard, state-of-the-art appliances
and high-end equipment. Life in
Cayman’s kitchens just got a whole
lot better.

With “dining in” being the new “dining out”
— so they say — and a much greater interest in
preparing top-quality food made with fresh in-
gredients, more people are investing in their
kitchens to create an environment that fulfills
their gastronomic aspirations. Moreover, as
pointed out by manager/owner of Bon Vivant,
Cynthia Hew, investing in good quality appli-
ances for your kitchen is an investment in your
whole property.

“A well-appointed kitchen equipped with high
standard appliances can add enormous value
to your home as well as give you somewhere to
really enjoy. The kitchen is the heart of the
home — it is, after all, where the food comes
from, so it’s always well loved,” says Cynthia. 

Bon Vivant, which means “better living,” offers
customers a unique range of kitchen appliances
from leading brand names such as Viking, Smeg,
Liebherr, Gaggenau, Bosch and Best, among
others. Much of the equipment sold in the store
is of catering and industrial standard, but with
sleek lines and accessibility, it is designed for use
in the home. From stainless steel refrigerators to
space-age like extractors and compact dish
washers, the range of equipment covers every
possible kitchen need, and taste, enabling any
would-be chef to create the perfect place from
which to express his or her culinary talents.

Part of the Hew’s group of companies, a family
business with a reputation for excellence in the
local service industry, Joey Hew, the owner of
Hew’s, explained that the ethos which has
made his family’s businesses so successful over
the years will follow through into Bon Vivant. 

“We’re not just here to sell people anything we
can. We are here to offer sound advice and help

people get the kitchen that best suits their
needs, one that they can afford,” he said. “We
are honest with everyone that comes to the
store. Whether people buy from us or not, we
want to offer incredible service with the best
appliances and give everyone a fair and honest
opinion of what they need.”

Cynthia echoed Joey’s sentiments when she
explained that the Bon Vivant store is a lot
more than a shop that simply sells things. “We
have created a demo kitchen in the middle of
the store where people come to test drive the
equipment. We want people to experience the
quality of the equipment before they commit
to the investment,” Cynthia said. “Most
wouldn’t buy a Lexus without test driving it
first, so we encourage our customers to do the
same with our appliances. We also offer cook-
ing classes and private parties where guests can
come to have fun and make great food with
some of our talented local chefs,” she said.

The store kitchen has a diversity of hobs and
ranges running on both gas and electricity with

a variety of cooking options including hobs de-
signed purely for wok cooking that will make
any chef worth his salt green with envy. Bon
Vivant also has a great choice of combination
refrigerators with temperature controlled wine
storage giving connoisseurs a place to keep
white, red, champagne, and vintage wines at
the proper temperature.

A one-stop shop for cooking and dining, the
store also offers a great selection of kitchen
equipment and accessories from industrial-size
Viking food mixers to delicate little carving
tools that make the perfect gift for the amateur
chef. As well as LeCreuset wares (arguably the
best that money can buy), Bon Vivant has
knives, stainless steel BBQs, crockery sets, and
many unique little items just crying out for a
home in a well-loved kitchen. •

BON VIVANT

A Better Life 
In the Kitchen

Governors Square • 345-623-COOK

A one-stop shop for all your kitchen needs, the store also offers cooking

classes and private parties where guests can come to have fun and make

great food with some of our talented local chefs.
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W O R L D  C L A S S  M A R I N A  E S T A T E S

Grand Cayman’s Ultimate Residential Community

A N  I N V I T A T I O N
We invite you to visit Vista del Mar to explore the pleasures and advantages of living 

in Cayman’s most exclusive marina residential estates. 
To arrange for a guided tour of the property, please call (345) 949-7187.
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P.O. Box 31523 • Grand Cayman KY1-1207 • Cayman Islands
Tel: (345) 949-7187 • Fax: (345) 949-0165 • Email: info@vistadelmarcayman
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V I S TA  D E L  M A R :  
THE MOST EXCLUSIVE MARINA/RESIDENTIAL DEVELOPMENT IN THE CAYMAN ISLANDS

Beyond the majestic gated entryway to Vista del Mar lies a tropical
residential paradise unequalled in the Caribbean.

Vista del Mar is Grand Cayman’s ultimate residential community, set
on a verdant expanse of 52 acres overlooking the tranquil North
Sound. It is a sanctuary of peace, privacy, and privilege, designed for
the truly discriminating homeowner or investor. 

Currently Vista del Mar is offering one acre (plus) oceanfront estates
and approximately one-half acre canal-front parcels beautifully and
functionally prepared for residential development.

LOCATION

Vista del Mar is situated on 52 acres along the shoreline of a

reef-enclosed lagoon known as the North Sound, affording

unobstructed views of the open Caribbean Sea, and, while it

remains private and secluded, it is close to Seven Mile Beach

and world-class shops, restaurants, and hotels.

OCEANFRONT ESTATES

Given its storm-protected location on the North Sound, Vista

del Mar is privileged and unique among all other residential

developments in the Cayman Islands. Its protective oceanfront

boundary is solid rock (ranging in height between 4 to 10 feet

above sea level and known locally as “iron shore”) providing a

natural buffer against storms and high seas. In addition,

restrictive covenants mandate the oceanfront estates to

preserve a 15 foot-wide buffer of existing flora on boundary

sides with other estates, which maintains a natural landscaping

buffer around the footprint of the property for added privacy.

Construction of all residences is governed by covenants

restricting design to single-family homes and estates that

conform architecturally to the harmony of the development.

The dominant northeast winds from the North Sound provide

a nearly constant and cooling breeze.

CANAL-FRONT PARCELS

Vista del Mar lies between two main waterways: Governor’s

Harbour and Salt Creek. The waterways are interconnected

through canals and to the North Sound, which ensures the

clarity of canal water throughout the development. The

parcels adjacent to the canals average one-half acre in size

and are bounded by an aluminum seawall designed to

support 25-foot private cantilevered docks for small boats.

PRIVATE MARINAS

Vista del Mar has four marinas, each providing shelter and

docking facilities for the exclusive use of the residents. Each

marina can accommodate up to five vessels with one of

them capable of lodging yachts up to 100 feet in size. The

marinas are all custom built and recessed into the

navigational canals of the development. They include large

storage closets, bathrooms, sewage disposal, water and

electricity bollards, fire emergency equipment, and

individual parking spaces.

RESTRICTED ACCESS

Vista del Mar has been

designed, developed,

and maintained with

privacy, tranquility,

exclusivity, and security in

mind. Electronically

operated gates restrict

access to the

development, and a

gatehouse is staffed by

security personnel. A

registry is kept of all

visitors to the property. 

LANDSCAPING

Landscaping at Vista del

Mar is both beautiful and

functional. Special care

has been taken to ensure that the entire development is

surrounded by natural buffers of trees and flora native to the

site. A 1.3-acre island has been preserved with its original

vegetation as a permanent green area and nature reserve. In

addition, a flood-lit tennis court is available to all residents

and guests.

ADMINISTRATIVE MANAGEMENT

A full-time manager (who lives onsite) oversees the daily

operations of the development. The administrative offices

are open during business hours to serve all residents, and

the building provides an ample conference room available to

residents. 
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W O R L D  C L A S S  M A R I N A  E S T A T E S

Grand Cayman’s Ultimate Residential Community

A N  I N V I T A T I O N
We invite you to visit Vista del Mar to explore the pleasures and advantages of living 

in Cayman’s most exclusive marina residential estates. 
To arrange for a guided tour of the property, please call (345) 949-7187.
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t. 345 . 623 . 1234  

CIREBA Member

Giving you extraordinary coverage
for your property.

With unique access to global marketing, strategic 

unparalleled heritage, history & clientele through 
Sotheby’s International Realty and the Auction Houses.

Governor’s Square, Grand Cayman.
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www.burnsconolly.com
Info.Cayman@SothebysRealty.com

www.SIRCaymanIslands.com
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Cayman National is not only a
global financial institution of-
fering an array of sophisti-

cated services and products, but it
is truly a Caymanian institution.
Since Cayman National Bank and
Trust Company opened its doors in
January 1974, the founder and orig-
inal president, Peter Tomkins, saw
the Caymanian ownership of the or-
ganization as fundamental. 

Thirty-five years later, the current President
Stuart Dack sees what has since become
Cayman National the same way – it is a
Caymanian institution that is mainly
Caymanian owned and one which Caymanians
can be proud of. “One of our many strengths is
that we are a global financial institution provid-
ing a full range of services comparable to any in-
ternational financial group, but we are very
much a Caymanian business,” said Dack. 

Close to 98 percent of the 300-strong staff at
Cayman National Bank are Caymanian, and
the vast majority of shareholders and customers
are also locals, many of whom have served, or
have been served, for the full 35 years. The re-
tail bank also has the widest reach of any bank
in Cayman, with branches in all three of the
Cayman Islands, and an ATM network
throughout the districts.

Dack noted that, while Cayman National is a
global player with offices in Panama, Dubai,
and the Isle of Man and has a growing number
of international shareholders and foreign cus-
tomers, all of Cayman National’s profits come
back to Cayman, making it unique among all
retail banks on the islands. The local element
of the group remains fundamental and opening
retail branches at Camana Bay and Savannah
have been as equally important to the group as
moving into new markets such as the Middle
East and Central America. Moreover, as the

only bank and financial group headquartered
in Cayman, this stature has significant impli-
cations in terms of influence.

“We are able to make decisions for the group
based on the needs of our local customers and
shareholders,” Dack explained. “There is no
head office in another country influencing
what happens to us here in Cayman. We decide
based on Cayman’s needs weighed against the
global economy.” 

Although a small financial public company on
the global stage, Dack said that Cayman
National competes with the leading names in
the financial world, from HSBC to Citigroup,
effectively and profitably. “Even in the current
uncertain times, Cayman National remains
profitable and stable. The traditional and con-
servative banking principles that have shaped
the group for three and half decades have
served us well. We are competitive and can

CAYMAN NATIONAL

Acting Globally —
Thinking Locally
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“One of our many strengths is that we are a global financial institution providing a full range of services 

comparable to any international financial group, but we are very much a Caymanian business.”



offer the same level of sophistication
and service as any of the larger corpo-
rations. We can do it all,” he added.

Dack explained that the original vision
of Tomkins, Truman Bodden, Benson
Ebanks, and the other founding direc-
tors was to create a Caymanian insti-
tution that Caymanians could have
confidence in and trust. In its first year,
despite start-up costs, the bank made a
profit and has continued to do so every
year since. “Those conservative prin-
ciples have been fundamental to the
success of the group as a whole as well
as the bank,” said Dack. Regardless of
the current economic turmoil, the
group continues on a positive track.

“Last year we saw an unprecedented
meltdown in the world’s banking sys-
tem that has led to a major global re-
cession, but because of the nature of
how we do business and the longstand-
ing corporate culture, which is about
sound investment and old banking
principles, we have been able to get
through with very credible results,”
Dack added. “We have never been
tempted into the subprime market,
which has been the downfall of many
others. Our historic conservatism will
ensure our future success.” Caymanians
can not only be proud of the group but
they can depend on it too. 

Aside from the investment locally in new
branches and ATMs, the group is expanding its
global reach with the products offered through
its securities, trusts and funds elements.
Although Dack explains that solid traditional
values have ensured the stability of Cayman
National, the group has always been innova-
tive. It was the leader in the Cayman Islands in
introducing ATMs, banking cards, interna-
tional credit cards and internet banking.

Throughout its 35 year history, Cayman
National has had some significant moments,
from opening the Cayman Bank and Trust
Company in 1974 to listing on the Cayman
Islands Stock Exchange in 1998. However, it
seems to be in the face of adversity that it sur-
passes its own high standards. Hurricane Ivan in
September 2004 was a very tough time for every-
one, including businesses on Grand Cayman,
but Cayman National pulled through the situa-
tion to win accolades as well as profits.

“Even though Ivan presented incredible chal-
lenges for us, we made it through,” Dack said.
“We voluntarily supported Cayman General
and recovered very quickly to record profits in
2005. This was not only as a result of those

conservative principles and the strong balance
sheet, but it was also the dedication and loy-
alty of our staff.”

The bank was also the recipient of the “Banker
of the Year” award in 2005 and again in 2008.
Dack explained that the award is a tremendous
achievement as it is sponsored by the Financial
Times and only bestowed after a considerable
amount of sophisticated analysis. It is a real
tribute to the people who work at Cayman
National who, Dack says, are fundamental to
the historical success of the group.

“We have some of the most loyal staff in the
financial world, some who have served since

we opened the doors in 1974. We
have many people with at least 20
years service, something we are very
proud of.” He explained, however,
that alongside the long-serving expe-
rienced staff members who have of-
fered important continuity to
customers, the group has been able to
recruit high-caliber professionals from
the global financial markets. Between
them, the senior staff at Cayman
National have gained experience
working in most of the world’s leading
financial institutions, and they have
brought that sophisticated experience
to the group.

“We have a fantastic mix of long-serv-
ing employees that has enabled us to
offer an unparalleled level of customer
service and connection to our cus-
tomers, but we have also succeeded in
attracting some of the world’s most ex-
perienced and talented professionals
who have brought their global expert-
ise to the benefit of the group as a
whole,” Dack said.

As the group starts another year in un-
certain economic times, the solid bal-
ance sheet, conservative principles,
incredible loyalty, and world-class tal-
ent are combining to ensure that
Cayman National’s next 35 years will be
as successful as the last. Dack sees a
strong and stable future for this

Caymanian institution, which he says will grow.

“We still have ambitions and see ourselves ex-
tending our global presence, most likely in the
coming years into the Far East,” he said. “The
important thing is that we continue to operate
as a cohesive financial group where the bank
feeds into the other services within the organ-
ization. We are and always will be Caymanian
first and foremost, but we will continue to be
active on the global stage, too. In the end we
are Cayman’s one-stop financial shop.” •
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“There is no head office in 

another country influencing what

happens to us here in Cayman.

We decide based on Cayman’s

needs weighed against the 

global economy.” 

Cayman National Building
200 Elgin Avenue
Grand Cayman, 
Cayman Islands

345-949-8300
www.caymannational.com



In planning and designing the
WaterColours, well-known Caribbean
developer Fraser Wellon set out to

create a masterpiece in luxury living.

He began with the desire to acquire the most
perfect property on Seven Mile Beach. This
lead to the acquisition of the Cayman Islands
Beach Club providing the canvas upon which
to build the most exclusive residences in the
Cayman Islands and, most likely, in the
Caribbean.

It is not surprising that the WaterColours, in
all of its magnificence, is the culmination of the
work of developer Fraser Wellon, who is well
known in the Cayman Islands for conceiving –
and building – two of the highest-quality and
most-exclusive Seven Mile Beach residential
projects—The Pinnacle and Water’s Edge.

Both projects raised the standards of construc-
tion—and of luxury living—in the Cayman
Islands, and now Wellon is once again raising
the bar to new heights.

The WaterColours will consist of 39 ultra-lux-
ury units, all with panoramic unobstructed vis-
tas of Seven Mile Beach and the gentle
turquoise Caribbean Sea. No compromises, ei-
ther for cost or expediency, were made in plan-
ning these five-star worthy dwellings, which
will host an extensive inventory of never be-
fore introduced amenities on Grand Cayman. 

The residences themselves feature only the
finest appointments and finishes, including ex-
pansive glass balconies, exotic marble, granite,
rich woods and custom crown moldings found
in abundance throughout, adding sophistica-
tion and elegance.

The International Design Group (IDG),
Cayman’s leading interior designers and pur-
veyors of fine furnishings for luxury homes and
condominiums, will serve as the interior design
team for the beachfront owners’ conservatory,
the pool and patio areas, boardroom, owners’
guest suites and all other common spaces. With
the WaterColours units starting at 3,600 square
feet, it will be an exciting challenge to create

space plans with interior furnishings and fin-
ishes that maximize the celebrated lifestyle
each resident will enjoy – a challenge IDG’s ex-
perienced design team will meet with enthusi-
asm as they work closely with the developer,
architects and their WaterColours clients, to
create a unique and beautiful space that cele-
brates style, form and function. 

At the WaterColours, the living, dining, and
media room are, frankly, awe-inspiring.
Uninterrupted floor plans ensure superior liv-
ing spaces, perfect for private family living or
gracious entertaining.

Each bedroom (three- or four-bedroom options
are available) will have its own spacious bath-
room, complete with the finest granite coun-
tertops, custom-designed vanities, and graceful
“designer series” Kohler fixtures.

Standards of the grand master bathrooms in
Wellon’s previous works, such as Water’s Edge,
will now be the standard throughout the sec-
ondary bathrooms, making way for an incredi-
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THE WATERCOLOURS

A Palette of Perfection 
On Seven Mile Beach

All renderings are used for artistic representation only and are not to be considered a direct representation of the property, features, or product. 
Please see property sales representatives for more detailed information.



ble opportunity to surpass expecta-
tions on the WaterColours master
bath. 

“Perhaps the most spectacular fea-
ture of each unit,” said Steve
Henderson, strategic member of the
WaterColours team, “will be the
master bathrooms. Each master en-
suite will feature a Kohler purist spa
tub, with overflow channel, sur-
rounded by luxury granite and a
marble tub deck. A Laminar flow
overhead bath spout will release a
splash-free stream of water into the
tub from the ceiling. One side of
the tub will be surrounded by a
curvilinear frameless glass façade, overlooking
an open concept shower room complete with
10 flanking and overhead shower jets. Simply
incredible. ” 

The kitchen will please either an aspiring ama-
teur cook or a professional master chef. Beautiful
custom cabinets and granite countertops add to
the beauty – and the functionality – of the
kitchens. As expected, only top of the line ap-
pliances and fixtures from Sub-Zero, Wolf, Miele
and Kohler will complete this space. 

In addition to the magnificent living quarters,
the WaterColours offers an array of amenities
that are unsurpassed. A sampling includes a
beautifully designed and appointed beach-
front owners’ conservatory, perfect for small
get-togethers or larger parties and receptions.
A fully equipped “back-of-house” food prepa-
ration area is well suited to service any func-
tion. The conservatory also includes a

professional-style pool table, an audio/video
entertainment area, a bar, and owners’ wine
storage lockers.

“We have taken the time to add luxury con-
veniences to fit the lifestyle of our unique and
cultured clientele. Residents admiring the sun-
set from pool side will have the ability to walk
a few steps to their wine locker and pour a per-
fectly temperature controlled glass of wine to
enjoy the setting. When business calls you
away from the beach, private boardroom facil-
ities are available. And for those that have staff
accompanying or family visiting, we offer four
owners’ guest suites, some complete with kitch-
enette facilities for our owners’ privacy and
ease,” said Fraser Wellon. 

Nearby is the professionally designed fitness
club, with quality Cybex equipment, a cardio
theatre, massage room, and a heated stainless
steel spa overlooking the pool deck.

Just off the gorgeous breezeway is a
sea-facing expansive infinity-edge
pool. Reaching 100 feet long and 30
feet wide, this stunning masterpiece
will be surrounded by three infinity
edges. It is sure to be one of the most
talked about beachfront pools on
Seven Mile Beach.

The WaterColours is designed for
safety and security with uniformed
officers on duty 24 hours a day, seven
days a week. Each residence has its
own security system and a state-of-
the-art fire system, with speakers.
Both valet parking off the spectacu-
larly designed porte cochere and self-

parking in the well-lit under-building parking
and storage area are available.

With outstanding attention to detail, the six
storey WaterColours residences will be the
most sought after luxury property on Seven
Mile Beach. “Simply put,” said Wellon, “we are
offering the ‘best of the best’ – unique private
residences with unmatched amenities and the
highest detail and specifications for safety and
luxury living. The WaterColours will be well
beyond anyone’s expectations.” •
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Kim Lund • Re/Max • Cayman Islands
Phone: 345-949-9772

E-Mail: kim.lund@remax.ky
www.thewatercolourscayman.com



International Design Group is proud
to be a member of the acclaimed
development team that triumphed

with Water’s Edge and is now on the
shores of WaterColours.

Celebrated developer, Fraser Wellon and his
team, will break ground this year on their most
prestigious and sought after property, the
WaterColours, and International Design Group
will again be there from inception to comple-
tion to ensure the integrity of design and con-
tinuity of style are maintained throughout.

The development team gives IDG’s experienced
team of designers the creative leeway it needs
to create beautiful spaces that have both form
and function, making it a pleasure to be a part
of the project. “It is refreshing to work so closely
with a development team of this caliber,” said
Ashleigh Lund, Director of IDG. “It is evident
that they have a handle on what purchasers ex-
pect when they buy into the lifestyle of their de-
velopment. Clearly this development team
understands that people have a choice and they

expect more for their money, not only when it
comes to construction and building materials,
but also in the design, details, and finishes that
complete the project and bring it distinction.”

The WaterColours acknowledges that IDG’s
interior design team is an integral part of the
equation and is brought in from the beginning
to work hand in hand with the architects and
builders, allowing the IDG professionals to
handle everything from space planning and de-
sign to specifications of interior finishes and
furnishings.

This project has already surpassed the quality
and integrity of Water’s Edge and will, without
doubt, command the respect and acclaim it
deserves. •

C
A

Y
M

A
N

 M
A

K
E

O
V

E
R

 •
P

A
G

E
 3

4

INTERNATIONAL DESIGN GROUP

From Water’s Edge, 
to WaterColours...

345-943-6464 • www.idgcayman.com



INTERIOR DESIGN

SPACE PLANNING

RENOVATIONS

KITCHENS

BATHS

FURNISHINGS

Seven Mile Shops • 215 West Bay Road • (345) 943-6464
www.idgcayman.com





ONE OF THE FINEST TOWNHOUSE DEVELOPMENTS

YOU’LL FIND ANYWHERE...

B E O N E O F T H E P R I V I L E G E D F E W T O C A L L H I L T O N E S T A T E S Y O U R H O M E

L ive in style, while you enjoy the comfort and
convenience of a first-class development in a 

first-class location! Hilton Estates amenities include:

OVERSIZED UNITS WITH LARGE

LIVING ROOMS AND KITCHENS

HARDWOOD CABINETS AND

GRANITE THROUGHOUT

NAME BRAND STAINLESS-STEEL

APPLIANCES

POOL AND GAZEBO

CLOSE TO DOWNTOWN AND SCHOOLS

Prices starting at

$279,500
LOCATED IN SOUTH SOUND

NEXT TO THE FIELD OF DREAMS

(345) 769-2000 



Come. Make your escape.

With only 39 luxuriously private residences, the WaterColours is an 
intimate enclave. Crowd-less infinity pool, pristine stretch of quiet 
beach, and uncompromising security services are just part of the appeal. 
Choose from spacious three- and four- bedroom floor plans held within 
six storeys, constructed to the highest specifications.

  
A paradise that encompasses the ultimate 
lifestyle retreat.

PRICED FROM U.S. $4 MILLION — THE MOST EXCLUSIVE 
RESIDENCES ON GRAND CAYMAN’S SEVEN MILE BEACH.

Exclusive brokers. Each office independently owned and operated. Member of CIREBA.

As an owner, you’ll enjoy an amenity collection well beyond expectation.

www.thewatercolourscayman.com

James Bovell (345) 945-1585  
www.dreamfinders.com
james.bovell@remax.ky

Kim Lund (345) 949-9772 
www.caymanlundteam.com

kim.lund@remax.ky
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The George Town Barcadere
is symbolic of the Cayman
Islands’ past, and its rich sea-

faring traditions, heritage and mar-
itime culture. The Barcadere Marina
represents the future, and reaffirms
Cayman’s status today as a vibrant,
technologically advanced, and cos-
mopolitan Caribbean island.

Once a vibrant harbour and a safe port of call
for both local seamen and visitors, this area
housed turtle crawls and Customs Offices and
was a natural meeting point for many of the is-
land’s residents. Today, this historic site has had
new life breathed in to it and, as The Barcadere
Marina, it will welcome international yachts
and local boaters and yachters to a brand new,
state of the art, environmentally friendly ma-
rina. With construction of Phase I scheduled to
be completed in early 2009, The Barcadere
Marina will bring a new level of marine serv-
ices to both the local and the transient boating
community, and The Barcadere will, once
again, be the natural meeting point for the is-
land’s boating community.

But what makes The Barcadere Marina truly
unique is not that it is rooted in Caymanian his-
tory and heritage, and not that its state of the art,
environmentally friendly facilities are cutting
edge not just in the Cayman Islands but also
throughout the Caribbean and the world; but
more importantly that it was conceived to meet
the needs of the local and international boating
community and to create a whole new dimension
to our tourism infrastructure. Literally seconds
from the airport, overseas yacht owners will have
an easy transition from their arrival by private or
commercial jet, to their yacht, conveniently
moored at The Barcadere.  It is also anticipated
that the marina will offer Cayman’s first marina
based, international immigration and customs
clearance facilities – ensuring that all visitors ar-
riving at The Barcadere receive a prompt and ef-
ficient welcome to the Cayman Islands.

Designed to be built in phases, the First Phase
will immediately be attractive to local boaters
who will be able to keep their boats in a state of
the art marina, and have access to an unprece-
dented range of services.

Included in the First Phase are exclusive and
modern berthing facilities for yachts up to 120’
with individually metered power and water to
every boat; concierge service; a fuel station
with dockside and landside pumps featuring
ValvTect gasoline and diesel; sewage pump out
service; private changing rooms with showers
and lockers; and on site convenience store with
refreshments, snacks, bait and ice available.

The focus will then turn to Phase Two which
will see a boatyard with 150 ton haul-out ca-
pacity; the new Scotts Marine showroom,
chandlery and service centre; as well as the new
George Town Yacht Club, restaurant and bar.
Phase Three will consist of Class A commer-
cial space and retail shops; and to Phase Four
for a boutique-style marina hotel.

Extraordinary visions such as the one which
has resulted in The Barcadere Marina attract
extraordinary partners and supporters, and
when Earthrace - an amazing boat, designed
and built specifically to set a new world record
for a power boat to circumnavigate the globe,
running 100% renewable biodiesel fuel, and
with a net zero carbon footprint – arrived at

The Barcadere, the standard was set for the fu-
ture. Residents of the Cayman Islands visited
Earthrace by the hundreds, taking the oppor-
tunity not only to tour this incredible boat but
also to talk with the crew and learn more
about environmentally friendly marine prac-
tises . . . and to see for themselves the host of
this amazing event, Cayman’s first world-class
marina – The Barcadere. •

BARCADERE MARINA

Caymanian Heritage Meets
Modern Day Amenities
‘A PART OF OUR MARITIME HISTORY AND OUR MARITIME FUTURE.’

345-949-3743 • www.barcadere.com

The Barcadere Marina will bring

a new level of marine services to

both the local and the transient

boating community.
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L antern Point, a new private resi-
dential development in Prospect
Point, features elegant European-

style design and includes graceful
balustrades, Spanish-style roofing,
and quaint lantern lighting through-
out the complex. Lush tropical land-
scaping will provide shade and
privacy. Residents will enter Lantern
Point through a gated entryway with
fountains flanking on either side.

Set on 2.8 acres in Old Prospect Point, the
development surrounds an oversize swim-
ming pool, a children’s pool, and an inviting
relaxation area, which includes four
Caribbean-style wood-framed cabanas and an
exterior shower.

Each spacious apartment will have a minimum
of two parking spaces and will feature first-class
finishings and amenities, including:

• 9-foot-plus ceilings in each apartment,
making them very airy and bright

• Kitchens fully equipped with Whirlpool
appliances, including a full-size side-by-
side fridge/freezer, dishwasher, microwave
oven, and garbage disposal. A full-size
washer and dryer also included. Solid
wood cabinetry and Dupont Quartz
Stone countertops

• Bathrooms fully tiled around the
bath/shower to the ceiling. Vanity units
with granite tops

• European-style flooring with 20” x 20”
porcelain tiles throughout the apartments

• Close proximity to the Grand Harbour
Shopping Centre, sports complex, medical
facilities, and schools. Just minutes from cen-
tral George Town and the financial district

• Phase three construction begins in March
2009 and will include a tennis court and
clubhouse.

Lantern Point is being offered by Davenport
Development Ltd whose principals include
Ken Thompson (of Island Taste), Ray Hydes
(of Hydes & Sons), and Paul R. Pearson, who
serves as a Director. •

DAVENPORT DEVELOPMENT

Elegant Living 
In Prospect Point
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Elegant European-style design includes graceful balustrades, 

Spanish-style roofing, and quaint lantern lighting throughout the complex.

Lush tropical landscaping will provide shade and privacy.

P.O. Box 65
Grand Cayman KY1-1102

Cayman Islands
Office: Caymanian Village, 

North Sound Way
345-949-4979

davenportdevelopmentltd.com





T he arrival of LIME (Landline
Internet Mobile Entertainment),
a fresh new approach to

telecommunications, has marked a
distinct break from the past for
Cayman’s oldest communication
provider, but Country Manager Tony
Ritch says that the legacy built by
Cable & Wireless over more than 40
years will not be forgotten.

“There are many strong influences from our past
that will be important as we move forward under
the new name of LIME. The investment Cable
& Wireless has made in technology and a robust
network underpins the strength of LIME. A
strong infrastructure is something that will con-
tinue to be an important element of the new com-
pany. We will be building on a number of solid
services and platforms that have proven to be fan-
tastic investments in our future,” Ritch noted.

LIME is, however, a very new and innovative
beginning, and Ritch is intent on taking Cable
&Wireless on a new journey. A transition into
a new company and this evolutionary process
will, Ritch says, lead to an incredible future for
a company with a long history. 

“LIME is about investing in people and being
the best employer. It’s about customers and en-
suring we meet all of their needs, and it’s about
community and giving something back,” he
said. Moving from the past where each Cable
& Wireless Company operating across the re-

gion did so as entirely autonomous units, LIME
has brought together 13 countries in the region
to share the best they have to offer, synchro-
nizing products and services. 

“We are now working as a cohesive company
offering our customers the same high standards
regardless of the country,” Ritch said. “The idea
is to harmonize not just the products and serv-
ices we offer but the way we do business and
how we treat our employees as well.”

He explained that the dream and long-term
ambition of LIME is to build a single strong
brand for the region which is not just the best
provider of a diverse range of the communica-
tions services across the Caribbean but also the
best employer and the best corporate citizen.

Ritch explains that the re-launch has seen the
company shaking off some of the conservative
and rigid traditions of the past that are no
longer suitable to meet the demands of today’s
customers. That has placed LIME in a position
to embrace the future and to be flexible and
adaptable enough to meet any eventuality
thrown up by the rapid developments in the in-
dustry. No matter how telecommunication
technology changes in the coming years, LIME
is shaping itself to be able to meet the advances
and offer customers the best possible access to
new technologies as quickly and affordably as
possible.

While there are challenges with this new ap-

proach as countries shake off their national au-
tonomy, Ritch says both employees and cus-
tomers are quickly seeing the many advantages
of merging, allowing the company to draw on
the best from each place and build on it. 

“We are looking at new sets of commitments
throughout the region and customers can ex-
pect to see high standards everywhere,” he said.
There are many business advantages to the new
approach. This Christmas for example instead
of running 13 different promotional campaigns
LIME offered one region-wide competition
with a US$1 million prize up for grabs. In a re-
gion made up of a number of very small island
countries, economies of scale are problematic
for many industries. However, by combining re-
sources, Ritch explains, LIME can improve
service, quality, and value for money.

The importance of being a great employer and
offering something back to the community,
Ritch says, is also as important to LIME. He ex-
plained that it is about much more than simply
donating to charity. “We’ve started doing ran-
dom acts of kindness,” he said. “Recently some
of our staff went to one of the bus stops and
paid everyone’s fares. Another evening we
turned up at the cinema and paid for the first
100 tickets. Staff have recently being out and
about in downtown George Town handing out
breakfasts, and, of course, we carried out a va-
riety of acts in the Brac post-Paloma as well.
We are looking for ways to be different.”

Committed to education, strong cultural tradi-
tions such as carnival, and also a greener future
with a recycling program in place, Ritch says
the changes taking place at LIME go way be-
yond bringing the latest communication tech-
nology at affordable prices. “Our essence is
about creating A Better Place. I mean a better
place for everyone – for colleagues, customers
and the community,” he added. •

LIME (LANDLINE INTERNET MOBILE ENTERTAINMENT)

Facing a New Future

345-949-8450 • www.time4lime.com

“We’ve started doing random acts of kindness,” he said. “Recently some of

our staff went to one of the bus stops and paid everyone’s fares.”
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The Cayman Island’s Most Comprehensive 

Marine Construction Services

• Commercial and Residential

• Pre-stressed & Bedrock Seated 
Marinas, Docks & Seawalls

• Steel Sheet Piling

• Barge, Crane & Tug Service

• Deep Foundation Drilled Shaft Piles

• Auger Cast Piles

• Dredging

• Bridge Construction

345-940-8118 • 345-926-4053

We specialize in private and commercial

marinas, seawalls, and docks of the highest

structural integrity and aesthetic standards.

Seven Mile Beach, Grand Cayman

Ritz-Carlton Exclusive Island Dock in Grand Cayman     

Marina One in Deerfield, Florida

Camana Bay Harbour in Grand Cayman                 




